Washington  Post 
still  printing 
amid  strike 

ABC  rule  fight 
heads  for  vote 
in  Toronto 

Wisconsin  sets 
inquiry  for 
anti-trust  case 


®f)e?loslon<@lobc 

Have  you  seen  The  (ilobe  today? 


A  lot  of  people  work  at  The  (Ilobe. 
Wliat  most  of  them  do  is  pretty  far 
removed  from  the  fabled  chores  of 
"Front  Pa^e  F'jirrell”  :ind  Clark  Kent. 
There  are  some  reporters,  correspon¬ 
dents,  editors.  ;md  photojtraphers  that 
^et  all  the  f:ime  :uid  j^lotA'.  or  what 
there  is  of  it.  .And  then  there  are  ^uys 
like  pressmen  Bob  (lodfrey.  Bud  Dyer, 
John  Leahy.  :ind  Bill  Donlon. 

'ITiey’re  the  professionals  who  j^et 
the  pajXT  out:  who  make  sure  that 
99.f)9',(  of  the  hundreds  of  thous;inds 
of  patx^rs  that  The  (Ilobe  prints  every¬ 
day  are  ^aphicalh-  and  t\-ix)^aphicall\- 
clear  and  easy  to  read. 

No  pressman  ever  won  a  Pulitzer 
Prize  for  .ijreat  newspapt'r  work.  But 
without  the  professionalism  they  brin^ 
to  their  job.  The  (ilobe,  and  papers  like 
it.  would  never  see  the  lijiht  of  day. 

Wlx'ii  you  read  The  Boston  (Ilobe, 
you're  readinjt  the  work  of  a  lot  of 
jxople  whom  you’ll  never  meet,  never 
know  about,  ;uid  probably  never  think 
about.  But  if  you  think  'I'he  (ilobe  is  a 
^(K)d  newspatxr,  these  j^uys  have  a  lot 
to  do  with  it. 


At  the  Boston  Herald  American  and  Sunday  theatre.  It’s  the  way  Laura  White  digs  into  prison 


Herald  Advertiser,  we  honestly  believe  the  best  reform.  And  Loretta  McLaughlin  confronts  the 
way  to  get  people  to  read  our  paper,  is  for  us  to  state  on  mental  health.  New  England  is  aware, 
read  people,  first.  And  so  are  we.  It’s  made  the  Boston  Herald 

So  we  go  into  the  neighborhoods.  We  sit  in  American  the  region’s  largest  morning  daily, 
the  kitchens.  We  talk  with  the  people.  We  initiate  Advertisers  sense  this  one-to-one  relation- 

polls  that  track  public  opinion.  We  gather  news  ship  we  have  with  the  giant  New  England 
the  way  New  Englanders  prefer.  No  side-  market.  And  more  and  more,  are  tailoring  their 

stepping.  Straight  from  the  source.  We  write  it  advertising  schedules  to  have  their  ads  read  by 
that  way,  and  it  works.  hundreds  of  thousands  in  the  Herald. 

It’s  the  way  Tim  Horgan  covers  sports  in  Remember,  whether  you’re  in  Boston  or 

the  Herald.  The  way  Elliot  Norton  covers  Billerica,  big  business  or  a  tiny  store, we  read  you. 

1hat^¥rliy 
New  England 
reads  us. 

Boston  Herald  American 
Sundag  Herald  Advertiser 

Represented  nationally  by  Hearst  Advertising  Service  Inc  New  YorK.  Chicago  Philadelphia  Detroit  Los  Angeles  San  Francisco 


Donrey  does  more  than  just  talk 
about  modernization. 

Donrey  has  always  had  a  The  Southwest  Times  Record’s 

consistent  pattern  of  newspaper  new  production  building  houses  the 

modernization.  Staying  abreast  of  most  important  new  piece  of 

the  latest  newspaper  technology  is  equipment:  a  96-page  Goss  Cosmo 
not  something  Donrey  just  talks  full-color  offset  press.  The  building 

about.  In  the  past  five  years  alone,  space  for  an  additional  two 

Donrey  has  spent  more  than  $22  press  units  which  would  add 

million  improving  our  properties.  another  thirty-two  pages.  A 

The  photo  above  shows  Donrey’s  1 28-page  folder  has  also  been 

latest  modernization  project  in  Fort  installed  so  future  expansion  will  be 
Smith,  Arkansas.  It's  the  newly  relatively  easy, 

remodeled  Donrey  House,  Modernization  projects  like  this 

containing  the  Group’s  national  one  show  Donrey’s  faith  in  the 

headquarters  and  the  future  of  the  communities  where  our 

administrative,  business,  editorial  properties  are  located.  And  it’s 

and  composition  departments  of  another  example  of  Donrey’s 

Donrey’s  Southwest  Times  tradition  of  providing  our  managers 

Record,*  a  24-hour  newspaper  with  the  tools  they  need  to  serve  our 

serving  eastern  Oklahoma  and  readers  and  advertisers  with  the 

western  Arkansas.  highest  quality  product  possible. 


DONREY  MEDIA  GROUP 
920  Rogers  Avenue 
Fort  Smith,  Arkansas  72901 
An  Equal  Opportunity  Employer  M/F 
Arkansas  •  California  •  Hawaii  •  Indiana  •  Kansas 
•A.  B.  C.  3-31-75  All  Day  35,  872  Missouri  •  Nevada  •  Oklahoma  •Texas  •  Washington 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


OCTOBER 

11- 13 — Interstate  Circulation  Managers  Assn.  Fall  Conference,  Seven 

Springs,  Champion,  Pa. 

12- 14— Mid-Atlantic  Circulation  Managers  Assn.  Annual  Sales  Confer¬ 

ence,  Sheraton  Motor  Inn,  Greenville,  S.C. 

12-24 — American  Press  Institute  Investigative  Reporters  and  Editors 
Seminar,  Reston,  Va. 

14- 17 — Associated  Press  Managing  Editors  Assn.  Annual  Convention, 

Williamsburg,  Va. 

15- 17 — Cal  Western  Circulation  Managers  Assn.  Annual  Sales  Seminar, 

Ahwahnee  Hotel,  Yosemite  National  Park,  Calif. 

15-17 — Catholic  Press  Assn.  Southern  Region  Conference,  Holiday  Inn 
Downtown.  Mobile.  Ala. 

15-18 — National  Newspaper  Assn.  Annual  Convention  and  Trade  Show, 
Hotel  Sahara,  Las  Vegas,  Nev. 

17 — New  England  Daily  Newspaper  Assn.  Annual  Meeting,  Copley  Plaza, 
Boston,  Mass. 

19 — American  Council  on  Education  for  Journalism  Fall  Meeting, 
Chicago.  III. 

19-21 — Inland  Daily  Press  Assn.  Annual  Meeting,  Chicago.  III. 

19-21 — Ohio  Circulation  Managers  Assn,  Fall  Meeting,  Columbus  Shera¬ 
ton,  Columbus,  Ohio. 

19-22 — Institute  of  Newspaper  Controllers  and  Finance  Officers  Annual 
Meeting.  Marriott  Motor  Hotel.  Atlanta,  Ga. 

19-22 — ANPA-NPRA  Personnel  Workshop,  Marriott  Motor  Hotel,  O'Hare 
Airport.  Chicago,  III. 

19-22 — International  Newspaper  Promotion  Assn.  Western  Region  Con¬ 
ference,  Palm  Springs,  Calif. 

19- 24 — Inter  American  Press  Assn.  Annual  Membership  Meeting,  Sao 

Paulo.  Brazil. 

20- 24 — Electronic  Editing  for  the  Newsroom,  ANPA  Research  Institute 

Training  Seminar,  Easton.  Pa. 

22- 23 — Audit  Bureau  of  Circulations  Annual  Meeting,  Royal  York  Hotel. 

Toronto,  Ont. 

23- 24 — Ohio  News, 'Editorial  Seminar,  Ohio  University  Inn,  Athens,  Ohio. 

23- 25 — Florida  Newspaper  Advertising  Executives  Fall  Conference,  Ft. 

Lauderdale,  Fla. 

24- 26— Ohio  Newspaper  Women's  Assn.  Annual  Meeting,  Imperial  House, 

Findlay,  Ohio. 

26-29 — SNPA  Foundation  Workshop,  Libel  and  Privacy  Law,  Southern 
Methodist  University,  Dallas,  Tex. 

26-Nov.  7 — Sunday  and  Weekend  Newspaper  Seminar.  American  Press 
Institute.  Reston,  Va. 

29-31 — Suburban  Newspapers  of  America  Editorial  Seminar,  Chase-Park 
Plaza  Hotel,  St.  Louis,  Mo. 

29- Nov.  1 — Catholic  Press  Assn.  Western  Region  Conference,  Sheraton 

West.  Los  Angeles.  Calif. 

30- Nov.  1 — National  Council  of  College  Publications  Advisers  and  As¬ 

sociate  Collegiate  Press  Annual  Convention,  Chase  Park  Plaza  Hotel. 
St.  Louis.  Mo. 

31- Nov.  1 — Georgia-Alabama  Newspaper  Advertising  Executives  Assn. 

Winter  Sales  Seminar,  Macon  Hilton,  Macon,  Ga. 

31-Nov.  2 — New  England  Newspaper  Mechanical  Assn.  Production  Con¬ 
ference,  Statler-Hilton,  Boston,  Mass. 

NOVEMBER 

1- 2 — Kansas  Daily  Newspaper  Advertising  Assn.  Fall  Meeting,  Glenwood 

Manor,  Overland  Park.  Kan. 

2- 5— SNPA  Foundation  Workshop,  Libel  and  Privacy  Law,  Southern 

Methodist  University.  Dallas.  Tex. 

2- 5— INPA  Mini-Seminar,  Promoting  the  Total  Newspaper,  Marriott  Motor 

Hotel,  O'Hare  Field,  Chicago.  III. 

3- 7 — ANPA  Research  Institute  Training  Seminar,  Direct  Plate  Quality  Con¬ 

trol,  Easton.  Pa. 

5- 8 — INPA  Seminar,  Creative  Newspaper  Research,  Marriott  Motor  Hotel, 

O'Hare  Field,  Chicago,  III. 

6- 8 — PNPA  Foundation  Newspaper  Institute  Circulation  Seminar,  Shera¬ 

ton  Harrisburg  Inn,  Harrisburg,  Pa. 

6-8 — New  England  Society  of  Newspaper  Editors  Annual  Meeting,  Bay 
State  West  Hotel,  Springfield,  Mass. 

6-8 — Ohio  Newspaper-in-the-Classroom  Seminar,  Scot's  Inn,  Springfield. 
Ohio. 

6-8— Northern  Illinois  Newspaper  Assn.  Annual  Fall  Meeting.  Northern 
Illinois  University.  DeKalb.  III. 

9-11 — Advertising  Research  Foundation  Annual  Conference,  N  Y.  Hilton, 
N  Y..  N  Y. 

9- 21 — American  Press  Institute  New  Methods  of  Newspaper  Production 

Seminar,  Reston,  Va. 

10- 13— Washington  Journalism  Center  Conference  on  Politics, 

Washington,  D.C. 


Remarkable 

market! 


St.  Petersbuig-Tampa.  Fastest-growing 
major  metro  area  m  the  U.S.,  says  Sales 
Management's  1975  Survey  ol  Buying  Power. 
Ranking  26th  in  population,  but  .  . . 

. . .  23rd  in  retail  sales. 

19th  in  general  merchandise. 

22nd  in  food  store  sales. 

15th  in  furniture,  home  furnishings  and 
appliances. 

19th  in  building  materials  and 
hardware. 

23rd  in  auto  sales. 

In  this  truly  remarkable  market. 

The  St.  Petersburg  Times  and  Evening 
Independent  carry  more  advertising  and 
reach  more  readers  than  any  other 
newspaper  combination. 

For  complete  information  on  the  market  and 
the  total  selling  service  offered  by  The  Times 
and  Independent,  call  or  write  Advertising 
Director,  St.  Petersburg  Times  and  Evening 
Independent,  P.O.  Box  1121,  St.  Petersburg, 
Fla.  33731.  Telephone  (813)  893-8304. 


#t.  pplpralunn  ulimrB 

fiOitIDA  S  SCSI  NEWSPAPER _ 

Evening  Independent 

The  People  Popti 


Vol.  108.  No  41  October  11.  1975;  Editor  &  Publisher,  The  Fourth  Estate  is  published 
every  Saturday  by  Editor  &  Publisher  Co  Editorial  and  business  offices  at  850  Third 
Ave  ,  New  York,  N  Y.  10022.  Cable  address  Edpub  New  York  Second  class  postage 
paid  at  New  York.  N  Y  and  additional  mailing  offices  Titles  patented  and  Registered 
and  contents  copyrighted  ©  1975  by  Editor  &  Publisher  Co  ,  Inc  All  rights  reserved 
Annual  subscription  SI  2  50  in  United  States  and  possessions,  and  in  Canada  All  other 
countries,  $35  00 

Postmaster;  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  850 
Third  Ave  .  New  York,  N  Y  10022 

EDITOR  &  PUBLISHER  for  October  11,  1975 


Gpowing 
Huiitsville.fexas 
getsa 
dally  Item. 

Huntsville,  Texas  has  a  lot  growing  for  it. 

For  openers,  the  city’s  population,  up  45  percent  since  1965, 
now  has  a  very  promising  median  age  of  24. 

The  employment  picture  is  also  bright.  With  significant  increases  by 
the  largest  employer.  The  Texas  Department  of  Corrections, 
and  in  the  important  forest  products  industry. 

Located  just  74  miles  north  of  Houston,  Huntsville  has  become  a 
gateway  to  Lake  Livingston  and  the  exciting  recreation 
area  of  East  Texas.  Enrollment  at  96-year  old  Sam 
Houston  State  University  has  topped  10,500. 

Playing  a  vital  role  in  this  climate  of  growth  is  The  Huntsville  Item. 
Published  first  as  a  weekly  in  1850,  the  Item  has  had  a  protracted 
history  of  expanded  services  to  Walker  County  and  Huntsville. 

It’s  only  fitting  that  effective  September  21,  The  Huntsville  Item 
began  publishing  daily. 

Once  again,  Harte-Hanks  is  meeting  the  changing  informational 
needs  of  the  communities  we  serve. 


At  work  on  the  first  issue  of  the  new  daily  are,  from  left: 
managing  editor  Mike  Leggett,  composing  room 
foreman  Art  Braud,  and  production  manager  Bob  Lefebvre. 


HartE'HanI<s  NEwspApERS,  Inc.  NAiioNwidE 
P.O.  Box  269,  San  AntonIo,  Texas  78291 


▲- 


l^our  Basic  Tools 

About 

Ifisumnce 


When  you  write  about  the  personal  insurance  tield 
(auto,  homeowners,  life,  small  boats,  recreational 
vehicles,  health,  etc.),  our  Insurance  News  Service 
can  help 

Our  No-Fault  Press  Reference  Manual,  a 

300-page  loose-leaf  encyclopedia,  covers  the 
complex,  fast-moving  field  of  no-fault  reform.  New 
pages  are  mailed  to  you  when  conditions  warrant. 

Advisory,  a  one-page  newsletter  for  newsmen, 
keeps  you  up  to  date  on  newsworthy  events 
affecting  insurance. 

Our  Insurance  Backgrounders,  a  new  service, 
give  you  thorough  background  briefings  on  topics 
related  to  Insurance 

The  fourth  unit  of  our  Insurance  News  Service 
IS  your  phone.  With  it,  you  can  call  us  collect  when 
you  need  fact  or  opinion  about  some  aspect  of 
insurance.  Dial  (309)  662-2521  or  662-2714. 

To  receive  the  no-fault  manual.  Advisory,  or 
the  Backgrounders,  write  to: 

Robert  Sasser 

Public  Relations  Department 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 


CATCH-lines 


By  Lenora  Williamson 

LONG  DAY’S  JOURNEY  TO  THE  NEWS— The  mountain 
resort  hotel  where  the  Pennsylvania  Newspaper  Pul)- 
lishers  Association  held  its  51st  annual  convention  last 
week  is  a  rambling  one-third  of  a  mile  from  one  end  to  the 
other.  Give  or  take  a  few  steps,  fi^jurinn  a  sixth  of  a  mile  to 
and  from  dininn  room  on  Tuesda.v  ni^ht — adding'  morning, 
noon,  late  afternoon  and  evening  jaunts  from  the  furthest 
extreme  of  the  hotel  wine:  to  the  convention  hall  and  meet- 
infj  rooms  until  .Saturday — Catch-lines  walked  more  than 
four  miles  without  ever  leavine:  the  Seven  Spidn^s  .Moini- 
tain  Resort.  The  view  from  the  wall  of  windows  of  the  hotel 
room  was  spectacularly  beautiful  with  the  heninninjr  F'all 
foliage,  however. 

«  ♦  * 

THE  NAME  OF  THE  GAME  on  the  social  scene  in 
Washinjrton  is  “hustle",  .Ann  Blackman  told  the  PNP.\ 
convention  during  the  .Associated  Press  luncheon.  “The 
idea  is  to  “promote  yourself  .  .  .  make  .vourself  look  flood." 
•Ann,  who  is  with  .AP’s  Living  Today  department,  added 
that  “Washington  is  the  place  where  people  are  afraid  to 
relax." 

■Ann  is  the  dauuhter  of  Sam  Blackman,  former  .AP  gen¬ 
eral  news  editor,  and  she  was  celehratiiifr  hei-  sixth  an¬ 
niversary  with  .AP.  Toiifjue  in  cheek,  she  evaluateti  the 
WashiiifTton  news  scene  at  the  moment  as  “dull."  People, 
.Ann  said,  are  just  discussing:  presidential  security  and 
“whether  Susan  Ford  is  haviiifj  an  affaii'."  .After  the 
lauffliter  subsided,  .Ann  added  that  Susan  is  “secure"  and 
workinn  at  .AP  as  a  photofrraphei'. 

♦  »  » 

THE  CASE  OF  THE  PILFERED  PHOTO— Not  at  a  loss  to 
solve  an  editorial  news  problem,  the  dtizfttc  in 

Williamsburg  ran  a  four  column  2-pt.  rule  l)t)x  around 
white  space  on  its  editoidal  pane  the  other  day.  Beneath  a 
catch-line,  “Pilfered  Photo”,  was  the  caption  explanation: 
“The  picture  for  this  week's  editorial  pane  was  still  in  the 
camera  when  it  was  stolen  over  the  weekend  in  a  hreak-in 
at  the  Gazette.  .Also  taken  were  a  calculator  and  $2  in  cash, 
for  a  total  take  of  $5:10.  There  are  no  suspects.” 

m  *  * 

TODAY’S  DATE  IS  11  OCTOBER  1975— Is  that  clear’.’  A 
piece  by  Boh  Myers,  publisher  of  the  Lii/x'cr  (Michinan) 
Couiitjf  Prens,  has  a  similar  headline  under  a  September 
date  detailinn  situation  out  at  “.America’s  larnest  country 
weekly.” 

Bob,  in  an  “Owner’s  Report”,  reminds  readers  that  lonn 
ano  the  paper  simplified  the  shortened  typesettinn  by 
omittinn  the  period  after  .Mr.  and  .Mrs.  and  stopped  spel- 
linn  out  numbers.  They  also  dropped  the  middle  initial  in 
names. 

Now,  Bob  explained,  he  wants  to  adopt  the  military  and 
British  and  Canadian  system  of  writing  dates  (the  day 
before  the  month).  “It  saves  a  comma  and  seems  to  me  to 
be  a  bit  easier  to  read  once  you  fjet  used  to  it.” 

“But  Pm  afraid  it  mipht  confuse  or  anno.v  some  people, 
so  we  are  trying  it  first  with  our  business  correspondence 
and  with  the  date  lines  at  the  top  of  each  page  of  The 
County  Press.  If  the  Xeir  York  Times  ever  adopts  this 
metho<i,  remember  that  .vou  saw  it  here  first.” 

«  «  * 

HEADY  HEADS — Now  here’s  the  very  last  punny  head 
incorporating  this  particular  sport.  When  Washington 
Democrats  and  Republican  legislators  participated  in  a 
karate  fight  preceding  a  championship  exhibition  benefit¬ 
ing  the  Freeilom  of  the  Press  Foumlation,  the  .AP  filed  a 
story  on  the  draw  and  the  Chicago  Sun-Tioies  felt  called 
upon  to  use  this  head:  “There’s  No  Fu  Like  Cong.  Fu.” 

And  when  the  Detroit  \'eies  Washington  correspondent 
Walter  R.  Mears  wrote  that  Senator  William  Proxmire  was 
irate  about  the  government  “spending  too  much  tax 
money  on  golf  courses  for  military  men,”  the  head  man 
just  wrote:  “Teed  off.” 

And  a  little  title  time — the  East  Bninsteick  (N.J.)  Recor¬ 
der  has  a  column  by  Gene  Haley  aptly  titled  “haley’s  com¬ 
ment.” 
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6  mo  average  net  paid  June  30  1975 — 25,221 
Renewal  rate — 77  23®o 


Take  it  lying  down 

The  mental  processes  of  some  of  the  strikers,  and  their 
sympathizers,  at  the  Washington  Post  are  appalling. 

The  printing  pressmen’s  union  called  a  strike  last  week, 
which  was  its  right,  because  of  frustration  over  extended 
negotiations  for  a  new  contract.  Among  the  issues,  the  union 
was  adamant  in  not  granting  any  relaxation  of  manning 
requirements  and  the  publisher  was  just  as  adamant  in 
seeking  a  relaxation. 

Some  members  of  the  union  took  the  strike  walkout  as  an 
occasion  to  sabotage  the  presses  committing  vandalism, 
theft  and  arson.  These  were  criminal  acts  and  the  leaders  of 
the  union  have  yet  to  disavow  them. 

Members  of  the  Newspaper  Guild  repudiated  these  acts  by 
voting  to  go  through  the  pressmen’s  picket  line  but  members 
of  other  craft  unions  sided  with  the  pressmen.  In  fact,  the 
machinists’  union  refused  to  sanction  the  assignment  of  re¬ 
pair  work  to  union  machinists  from  elsewhere. 

The  attitude  of  these  unions  has  been  that  they  have  the 
right  to  strike  but  the  publisher  of  a  newspaper  has  no  right 
to  resist.  Publishers  and  other  employers  are  supposed  to 
take  it  lying  down  when  a  strike  is  called,  when  there  are 
criminal  acts  and  property  is  destroyed  or  damaged. 

Members  of  craft  unions  would  do  well  to  learn  as  some  of 
them  have  in  other  cities,  that  there  is  no  room  for  feather¬ 
bedding  or  inefficiency  in  today’s  newspaper  plant,  and  they 
would  serve  themselves  and  their  unions  better  by  working 
within  the  industry  to  improve  methods  and  procedures  and 
reduce  costs  than  working  from  the  outside  to  destroy  it. 

Government  competition 

In  June,  President  Ford  told  a  group  of  business  execu¬ 
tives  he  wants  to  release  small  business  “from  the  shackles 
of  Federal  red  tape.”  He  has  repeated  this  theme  several 
times. 

In  July,  Secretary  of  the  Treasury  William  E.  Simon 
criticized  “governmental  intervention  in  the  market  place.” 

In  spite  of  these  pronouncements  by  high  officials,  the 
bureaucrats  in  Washington  proceed  to  spend  money  for 
more  red  tape  and  more  governmental  intervention  in  busi¬ 
ness. 

Newspapers  are  facing  direct  competition  to  their  liveli¬ 
hood  from  two  government  agencies.  The  U.S.  Employment 
Service  is  spending  millions  of  dollars  to  take  over  the  job 
market  which  could  ultimately  destroy  private  employment 
agencies  as  well  as  newspaper  classified  help  wanted  adver¬ 
tising  (Sept.  27,  page  12).  E&P  revealed  last  week  (page  31) 
that  the  Postal  Service  is  considering  reducing  third  class 
bulk  rates  to  attract  the  volume  of  preprinted  advertising 
supplements  now  being  distributed  by  newspapers. 

It  almost  sounds  like  a  conspiracy  to  do  damage  to  news¬ 
papers. 
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FELLOWSHIPS 

The  President’s  Commission  on 
White  House  Fellowships  shares 
Editok  &  Pimi.isMK.irs  editorial  con¬ 
cern  that  relatively  few  journalists 
have  sought  or  secured  White  House 
Fellowships  in  the  proni'am’s  11- 
year  history. 

We  urge  qualified  applicants  from 
the  profession  to  apply,  and  hope 
that  your  readers  will  consider  doing 
so  themselves  and  also  help  us 
spread  the  word  about  the  program 
to  the  many  outstanding  young 
journalists  between  the  ages  of 
23-35. 

White  House  Fellows  typically 
serve  as  Special  .Assistants  to  mem¬ 
bers  of  the  Cabinet  and  also  partici- 
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tion  Title  .*{9,  United  States  Code). 
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5.  Location  of  the  Headquarters  of  General  Busi¬ 
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Manajrinp:  Editor:  Jerome  H.  Walker,  Jr.,  17 
Tamarack  Road,  Somerset,  N.J.  08872. 

7.  Owner: 
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.Avenue,  New  York,  N.Y.  10022. 
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C. 
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E. 


F. 


G. 


.Average  No.  Single 

Copies  Each  Issue 

Issue  During  Nearest 

Proceeding  To  Filing 


Total  No.  Copies  Printed 

12  Months 

Date 

(Net  Press  Run)  . 

Paid  Circulation 

1.  Sales  through  dealers 
and  carriers,  street 
vendors  and  counter 

27,:n8 

27,275 

sales  . 

242 

181 

2.  Mail  subscriptions  . . . 

24,977 

24,902 

Total  Paid  Circulation  . 
Free  Distribution  by 
mail,  carriers  or  other 
means.  Samples,  com- 
plimentarv  and  other 

25,219 

25,083 

h  ree  Copies  . 

Total  Distribution  (Sum 

l,2(i4 

1,253 

of  C  and  D)  . 

Copies  not  tiistributed 

1.  Office  Use,  Leftover, 
unaccounted,  spoiled 

2(>,4«:i 

2b,22(> 

after  printing  . 

2,  Returns  From  News 

t!91 
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.Agents  . 

Total  (Sum  of  E  & 
F — should  equal  net 
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press  run  shown  in  A)  . 

27,378 

27,275 

I  certify  that  the  statements  made  by  me  above  are 
correct  ami  complete. 

Robert  U.  Brown,  Publisher 


FEEDBACK 


by  Vic  Cai\tone 


"  ..  IT'S  THOSE  newspaper,  GUYS.  THEY'RE  TRYING  TO  ArtAKE  US  LOOK  BAD  ! '' 


pate  in  a  broad-ranging  education 
program  of  150-200  off-record  semi¬ 
nars  with  the  major  public  and  pri¬ 
vate  sector  leaders  in  America. 

The  program  is  strictly  non-parti¬ 
san,  and  the  competition  for  selec¬ 
tion  is  rigorous — last  year  14  F’ellows 
were  selected  from  2307  candidates. 

Requests  for  applications  for  the 
September  1,  1970- .August  31,  1977 
Fellowship  year  must  be  postmarked 
by  November  10,  1975.  Those  inter¬ 
ested  in  receiving  an  application  and 
descriptive  brochure  should  send  a 
postcard  to  the  President’s  Commis¬ 
sion  on  White  House  F'ellowships, 
Washington,  D.  C.  20415. 

Bruce  H.  Hasenkamp 
(Hasenkamp  is  director  of  the  F'ellow- 
ship  Commission) 


INTERN  DEBATE 

RE,  Catchlines,  September  13  is¬ 
sue. 

Susan  Ford  and  I  had  a  number  of 
letters  this  summer  in  addition  to 
the  one  that  suggested,  “.Any  jack¬ 
ass  can  take  a  picture.”  Many  of 
the  others  expressed  an  under¬ 
standing  that  a  jackass  cannot  be  a 
responsible  journalist,  interested  in 
reporting  fairly  and  accurately  wdth 
a  camera — which  can  lie  quite  per¬ 
suasively.  Not  many  jackasses  un¬ 
derstand  that  effective  picture  use 
involves  an  entire  staff  of  intelli¬ 
gent  individuals  working  together 
and  what  really  matters  is  what  the 
reader  gets  from  the  printed  page. 

There  is  no  stigma  of  musty  news¬ 


rooms  nor  second  class  citizenship 
in  the  minds  of  literally  hundreds  of 
talented  youngsters  across  the 
country — including  the  daughter  of 
the  President — who  are  anxious  to 
get  into  photography  in  general  and 
photojournalism  in  particular. 

Photographers  these  days  are  no 
longer  copyboys  who  grew  up:  they 
represent  some  of  the  best  of  some 
of  the  nation’s  leading  colleges  and 
universities  and  they  bring  a  con¬ 
cern  and  interest  to  their  w'ork  that 
has  motivations  going  far  beyond  an 
agate  byline  at  the  bottom  right  of  a 
picture. 

Sometimes,  1  worry  that  news 
photographers  are  moving  more  to¬ 
wards  a  superiority  instead  of  an  in¬ 
feriority  complex. 

But  I  worry  far  more  about  news¬ 
papers  not  recognizing  the  talent  at 
their  fingertips,  of  not  recognizing 
how  much  our  whole  society  has 
moved  into  a  visual  time,  of  not  rec¬ 
ognizing  that  the  skillful  use  of 
photographs  and  graphics  is  vitally 
important  to  presenting  and  pac¬ 
kaging  the  news  in  a  way  that  in¬ 
sures  high  readership. 

I  don’t  worry  about  “any  jackass” 
on  the  end  of  the  camera  more  than 
I  worry  about  the  rejoinder  of  the 
“misquoted”  basketball  coach  ad¬ 
dressing  the  press:  “.All  of  us 
learned  to  write  in  the  first  grade, 
but  most  of  us  went  on  to  other 
things  .  .  .” 

Rich  Clarkson 

(Clarkson,  Topeka  Capital-Journal, 
is  president  of  the  National  Press 
Photographers  .Association.) 
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The  New  ibrkTimes 
was  diawii^  more  and 
better  inquiries  than 
the  other  nationai 
publications  combined 
”Soi^\museit 

U wl  VCI  Va  Theodore  Feit,  advertising  and 
^  public  relations  manager 

of  Struthers  Wells  Corporation 


StrutluTs  WVllsOirixMalion  haslxvn  around  tor  yuars. 
'tVt.  Ixvausf  of  thf  ounpluxityof  its  husiiu'ss  — inanut'ai.’turinu 
lu-at  transU-rand  prossuiv  v  ussul  (.‘(juipiiUMit  tdrtlu*  cnoruy. 
tVnilizur.  chi'inical  and  putrolouin  ivfininu  tlolds— StrutlxMs  WVlls 
inanajLioinont  wasn’t  suivthat  ihu  business  coininunity  t'ully 
ai)i)ririati‘d  tlu*coini)any'soapal)ilitit.'s. 

S»  Strulhurs  \\Vlls  (kridod  to  spoil  out  its  role  throu.uh  an 
advonisin.u  caini)ai,un  diivotod  at  corporato  and  financial 
executives. 

Ted  Feit  tells  what  happened: 

Hir  oriiLiinal  schedule  calk'd  tor  insertions  in  the 
Business  Finance  Section  of  the  Sunday  New  M»rk  'I'iines  and 
other  national  pvthlications.  But  results  (|uickly  dictated  a  change 
iu  the  schedule. 

"'fhe  New  York  Times  was  drawinu  more  and  lx*tter 
iiKiuiries  than  the  other  national  publications  combined.  Si*  mu' 
ire  iisf  it  ('.xcliisircly. 

“There's  no  doubt  that  our  campai.un  in  The  New  York  Time; 
has  successfully  reinforced  <  lur  sales  efforts  and  clarified  our 
conxirate  identity  in  business  and  financial  circles  to  a  de.uree 
we  itreviously  were  unable  to  achieve." 

Sl)c  JscUt  JJork  Eimes 

Makes  thintis  happen  where  tiflluence  and  intluence  meet 


% 
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Post  Still  publishing 
despite  strike  vandals 


Hy  I.  William  Hill 

In  the  wake  of  the  October  1 
pressmen’s  strike  with  accompany- 
inj;  sabotage  of  all  the  newspaper’s 
presses,  publisher  Katharine 
(Irahani  of  the  \V(tKhi)i(/ton  F*oxt  this 
week  (Oct.  (5)  told  what  employees 
were  still  workiiifr  that  the  strike 
“could  he  a  lonj;:  one”. 

Only  hours  later,  the  sti  ike  wide¬ 
ned  as  24.0  employees  under  juris¬ 
diction  of  the  .Mailers  Union  Local 
29  voted  to  quit  work  and  im¬ 
mediately  set  up  their  own  picket 
lines  beside  those  of  the  200  strikinjr 
pressmen.  The  walkout  included  5(5 
mailroom  helpers,  who  help  package 
and  bundle  newspapers  for  distribu¬ 
tion.  The  next  morninj;  the  Post 
photo-enfrravers  voted  31-1  to 
strike. 

The  Newspaper  (iuild  unit  at  the 
Post,  which  had  already  voted  twice 
to  ifrnore  the  pressmen’s  picket  line 
and  continue  working*-,  that  after¬ 
noon  voted  270  to  251  to  stick  hy 
that  position. 

•Meantime,  on  October  7,  labor- 
management  nefjotiations  sched¬ 
uled  by  the  Federal  .Mediation 
Service,  resumed. 

Presses  at  the  Post  were  so  badly 
damafied  in  the  early  hours  of  Oc¬ 
tober  1  that  unofficial  estimates  of 
repair  costs  have  ranged  as  high  as 
$2  million.  The  Post  management 
began  immediately  to  try  to  get  the 
presses  repaired,  asking  the  Inter¬ 
national  .Association  of  Machinists 
to  do  the  work.  This  union,  however, 
refused  to  cross  the  pressmen’s  pic¬ 
ket  lines  and,  after  five  days,  the 
Post  turned  to  1(5  non-union 
machinists  to  do  the  work. 

On  the  night  of  October  (5,  one 
Post  press  had  been  repaired  and 
was  able  to  print  about  1()(),00()  24- 
page  copies  of  the  Post’s  normal 
press  run  of  about  55(),0()(). 

The  remaining  copies  were 
printed  by  the  same  small  newspap¬ 
ers  that  have  been  printing  24-page 
copies  of  the  Post  every  day  since 
the  one  day  the  Post  failed  to 
publish — October  2. 

The  cooperating  newspapers  were 
the  following: 

The  Charlotteville  (Va.)  Daihf 


l^rogrei^s,  the  Cha inbernburg  (Pa.) 
Public  Opinion,  the  Fredericksburg 
(Va.)  F ree  Lance-Star,  the  Winches¬ 
ter  (Va.)  Star,  and  the  Ellicott  City 
(.Md.)  Times,  a  weekly.  .All  these 
were  taking  measures  to  protect 
themselves  from  any  retaliating 
violence.  Copies  of  the  24  pages  were 
flown  each  day  by  helicopter  from 
the  Post  in  Washington  to  each  of 
the  newspapers  and  their  press 
runs  returned  to  Washington. 

The  Post  management  was  seek¬ 
ing  to  repair  more  Post  presses  and 
shift  more  and  more  printing  back 
to  the  Post  as  quickly  as  possible, 
however.  .As  Mark  Meagher,  the 
Post’s  vicepresident  and  general 
manager  announced,  “Some  of  the 
small  newspapers  are  unable  to  con¬ 
tinue  printing  newspapers  for  us. 
They  and  their  employees  have 
been  on  a  round-the-clock  schedule 
and  they’re  exhausted.” 

Mrs.  Graham  denied  the  Post 
management  is  trying  to  “break  un¬ 
ions”,  as  charged  by  some  pressmen. 
She  pointed  out  the  long  history  of 
unionism  at  the  Post  and  said  “Un¬ 
ionism  is  firmly  a  part  of  my  fami¬ 
ly”.  But  she  emphasized  that  while 
union-company  tensions  are  good 
for  everybody,  “They  must  be 
peacefully  and  lawfully  expressed. 

Of  the  12  unions  with  which  the 
Post  deals,  only  two  have  been 
working  during  the  strike — the 
Guild  and  the  Janitors  Union. 

.A  U.S.  Grand  Jury  has  been  inves¬ 
tigating  both  the  damage  done  to 
the  presses  and  assaults  on  Post 
employees  who  have  crossed  the 
pressmen’s  picket  lines.  The  Grand 
Jury  was  expected  to  begin  hearing 
witnesses  the  latter  part  of  this 
week. 

Meantime  Meagher  announced 
that  a  civil  suit  will  be  filed  against 
the  pressmen’s  union  for  the 
damagae  done  to  the  presses.  The 
magnitude  of  this  was  said  to  pre¬ 
clude  any  forgiving  of  the  damage 
as  a  part  of  the  process  of  bargain¬ 
ing  with  the  pressmen. 

Meagher  said  the  central  issues  in 
the  negotiations  with  the  pressmen 
concern  management  control  over 


E&P 

Every  Saturday  since  1884 


the  operations  of  the  pressroom  and 
a  curtailment  of  practices  he  de¬ 
scribed  as  “featherbedding”. 
Meagher  said  the  pressmen’s  union 
now  schedules  its  men  for  work  at 
the  Post  to  take  maximum  advan¬ 
tage  of  overtime  and  penalty  time 
provisions  in  the  expired  contract. 

Meagher  admitted  that  “We  our¬ 
selves  negotiated  past  contracts 
which  allowed  such  practices  to 
grow.”  But,  he  said,  the  Post  now 
feels  they  must  be  “realistically  re¬ 
vised,  without,  and  I  emphasize 
this,  endangering  the  viability  of 
our  pressmen’s  local  or  the 
economic  well-being  of  its  mem¬ 
bers.” 

B.  C.  Province 
calls  90-day 
cooling  off 

The  British  Columbia  govern¬ 
ment  passed  emergency  legislation 
this  week  requiring  strikers  in  four 
major  industries — forest  product, 
retail-food,  government-owned 
railway  and  propane  deliveries  (the 
latter  affecting  only  Vancouver 
Island) — to  return  to  work  within  48 
hours  for  a  90  day  “cooling-off” 
period. 

Since  July  1(5,  four  newsprint  mills 
in  the  province  with  an  annual 
rateil  production  of  1,585,000  tons 
have  l)een  shut  down  by  the  strike 
of  the  Canadian  Paperworkers 
Union  and  the  F’ulp,  Paper  and 
Woodworkers  of  Canada. 

l)avi<l  Bari-ett,  provincial  pre¬ 
mier,  said  it  was  time  for  the  gov¬ 
ernment  “to  make  a  decisive  move,” 
because  the  strikes  were  affecting 
the  public  interest. 

Responding  to  the  B.  C.  govern¬ 
ment  action,  L.  H.  Loi  rain,  presi¬ 
dent  of  the  Canadian  Paperworkers 
Union,  said  “The  goveimment  of 
British  Columbia  should  im¬ 
mediately  reconsider  its  decision  to 
implement  legislation  which  would 
destroy  the  basic  principles  of  the 
free  collective  bargaining  system.” 

There  has  been  some  talk  within 
the  Canadian  newsprint  industry 
that  the  Federal  government  might 
be  considering  wage  and  price  con¬ 
trol  legislation.  .Although  this  w'as 
not  confirmed,  the  impact  probably 
would  not  effect  the  price  of  news¬ 
print  to  U.S.  consumers. 

(Continued  on  page  1.5) 
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Bulk  sales  rule  change 
threatens  fight  at  ABC 


By  Gerald  B.  Healey 

Storm  sitjnals  are  beinj?  readied 
for  postiiifr  in  the  area  of  Toronto, 
Ontario  when  a  proposal  to  chanpre 
the  bulk  sales  rule  for  newspapers 
reaches  the  floor  of  the  October 
22-28  annual  Audit  Bureau  of  Circu¬ 
lations  meeting. 

The  proposal,  sujiported  by  some 
large  groups  of  papers  including  the 
Knight-Ridder  and  Gannett  com¬ 
bines  and  numerous  small  indepen¬ 
dents,  is  to  include  in  Net  Paid  Cir¬ 
culation  those  newspaper  copies 
now  being  sold  in  bulk  to  hotels, 
motels,  restaurants,  airlines  and 
hospitals.  (See  sidebar) 

A  resistance  movement  to  the 
pi’oposal  was  reported  at  the  June 
22-2(5  meeting  of  the  International 
Circulation  Managers  Association 
in  Philadelphia  (E&P,  June  28.) 

At  last  year’s  ABC  meeting  in 
Chicago  a  similar  motion  sponsored 
by  Lee  Guittar,  president  of  the  De¬ 
troit  Free  Press,  was  tabled. 

The  Committee  against  Revision 
headed  by  William  Merritt,  circula¬ 
tion  director  of  the  B’fl.s/nXflfto/?  (D.C. 
Post,  and  Grover  Friend,  Beaver 
(Vi\.)  Co}i)itti  Times,  ran  an  ad  Sep¬ 
tember  27  in  E&P,  again  explaining 
their  opposition  to  change. 

Malpractices  seen 

Principal  opposition  to  revision  is 
that  confusion  would  result.  Propo¬ 
nents  argue;  “How  would  the  direc¬ 
tors  of  .ABC  be  able  to  interpret  the 
l)roposed  change?  Gross  abuses 
which  resulted  in  the  1929  rules 
change  would  retui-n;  malpractices 
in  false  returns,  as  unsold  copies, 
would  cost  the  publisher  in  loss  of 
real  net  paid  circulation  figures; 
loss  of  revenue;  unneccessary  dis¬ 
tribution  cost;  waste  of  newsprint.” 

Those  in  favor  of  the  change  have 
also  been  persistent  over  the  past 
several  months  and  have  organized 
their  forces  for  a  showdown  at  To¬ 
ronto. 

Carl  Rylee,  circulation  director  of 
the  Alexoadria-Pineville  (La.)  Toiva 
Talk  heads  the  revisionists,  sup¬ 
ported,  among  others,  by  Guittar 
and  Ronald  C.  Anderson,  director  of 
circulation  for  Gannett. 

Anderson  says  he  is  a  newspaper 
marketing  person  who  is  “con¬ 
cerned  about  increasing  the  total 
readership  of  newspapers  and  as  a 
constant  traveler  who  really  ap¬ 
preciates  the  extra  comfort  of  a 
newspaper  delivered  to  a  hotel  room 


door  or  made  available  during  a 
flight.” 

A  refinement  of  the  bulk  sales 
rule  that  will  be  proposed  to  ABC’s 
newspaper  division  membership  Oc¬ 
tober  22  is  the  result,  Anderson 
said,  of  many  hours  of  serious 
thought  by  Rylee  and  others,  in¬ 
cluding  Anderson,  who  feel  a 
change  is  needed,  but  want  it  done 
correctly,  as  a  constructive,  not  de- 


Revised  rule 
on  bulk  sales 
up  for  action 

Here  is  the  proposal  to  replace 
existing  Chapter  C,  Article  II,  Sec¬ 
tion  1,  of  the  ABC  bylaws  relating  to 
“bulk  sales”  with  the  complete  new 
section  which  follows: 

Chapter  C,  Article  II,  Section  1, 
Bulk  Sales 

(a)  All  copies  or  subscriptions 
purchased  in  quantities  of  11  or 
more,  which  in  the  judgment  of  the 
managing  director  promote  the  pro¬ 
fessional  or  business  interests  of  the 
purchaser,  shall  be  designated  in 
bureau  reports  as  “Bulk  Sales,”  ex¬ 
cept  as  otherwise  permitted  as  “Net 
Paid”  by  the  following  provisions: 

(b)  Copies  which  qualify  under 
the  rules  of  this  section  shall  be  in¬ 
cluded  in  total  paid  circulation  pro¬ 
vided  they  are  paid  for  by  the 
specified  persons  at  the  minimum 
rate  of  not  less  than  50%  of  the  basic 
retail  single  copy  price  in  confor¬ 
mity  with  bureau  rules  in  Chapter 
B,  .Article  1,  Section  1,  and  in  Chap¬ 
ter  C,  .Article  1,  Section  1,  “Prices.” 

(c)  Copies  purchased  by  hotels  or 
motels  for  distribution  by  the  pur¬ 
chasers  on  their  own  premises  to 
their  bonafide  overnight  room  oc¬ 
cupants  shall  be  paid  circulation  to 
be  classified  in  bureau  reports  as 
“Bulk  sales  to  hotels  and  motels. 

Provision  (d)  has  virtually  the 
same  language  to  include  purchases 
by  hospitals  or  nursing  homes,  a 
charitable  organization  or  founda¬ 
tion,  or  by  a  public-spirited  citizen 
or  merchant  for  distribution  to  .  .  . 
in-patients. 

Provision  (e)  would  cover  copies  or 
subs  purchased  by  the  U.S.O.,  a  civic 
organization,  a  former  employer, 
citizen  or  merchant,  etc.  for  dis¬ 
tribution  to  the  armed  forces  “with 


structive  rule  change. 

(The  proposed  new  section  and  re¬ 
placement  of  an  existing  chapter  in 
the  rule  appears  elsewhere  in  this 
issue). 

Anderson  said  after  reading  the 
proposed  change  newspapermen 
will  realize  that  except  for  hospital 
copies,  the  change  will  not  permit 
copies  sponsored  by  merchants, 
conventions,  etc.,  as  “many  oppo¬ 
nents  of  change  are  afraid  will  hap¬ 
pen  if  the  bulk  rule  is  liberalized.” 

Anderson  said  he  didn’t  w'ant 
stickers  on  copies  saying  “Good 
morning  from  the  Last  Chance  Sa¬ 
loon,”  or  whatever.  He  doesn’t  want 
“sponsored”  circulation  at  hotels, 
restaurants,  or  airlines  either. 

(Continued  on  page  IS) 

the  exception  that  they  shall  not  be 
paid  for  by  the  publication  being 
distributed,  and  such  copies  shall  be 
classified  in  bureau  reports  as 
“Subscriptions  to  armed  forces.” 

(f)  Copies  purchased  by  airlines, 
shiplines,  bus  companies,  and  rail¬ 
roads  for  distribution  by  the  pur¬ 
chasers  on  their  own  conveyances  to 
their  bonafide  passengers  shall  be 
paid  circulation  to  be  classified  in 
bureau  reports  as  “bulk  sales  to 
transportation  facilities.” 

(g)  Copies  purchased  by  restaur¬ 
ants  for  distribution  by  the  pur¬ 
chasers  on  their  own  premises  to  . . . 
patrons  shall  be  paid  circulation  to 
be  classified  ...  as  “Bulk  sales  to 
restaurants.” 

(h)  In  bureau  reports,  copies  or 
subscriptions  which  qualify  as  paid 
circulation  under  the  rules  of  this 
section  shall  be  included  in  the  to¬ 
tals  of  paragraphs  1  and  5,  and  in 
paragraph  lA,  they  shall  be  listed 
just  below  “Total  all  other”  and 
classified  as  specified  in  each  indi¬ 
vidual  sub-paragraph  of  this  sec¬ 
tion.  The  listing  in  paragraph  lA 
shall  also  carry  a  reference  to 
paragraph  12  where  a  full  explana¬ 
tion  of  the  circumstances  shall  ap¬ 
pear. 

(i)  All  other  bulk  sales  shall  be  set 
up  in  the  publishers  statements  and 
audit  reports  in  paragraph  5. 
Analysis  of  these  bulk  sales  shall  be 
made  in  such  manner  as  to  show  the 
type  or  character  of  the  sales.  In 
paragraph  1  (orlA),  the  line  totaling 
the  paid  circulation  shall  read:  “To¬ 
tal  paid  excluding  bulk,  except  as 
noted  above.  For  excluded  bulk 
sales,  see  paragraph  5.”  Where  less 
than  50%  has  been  paid,  the  dis¬ 
tribution  shall  be  included  in  unpaid 
distribution. 

The  portion  above  referring  to 
armed  forces  copies  is  already  an 
ABC  rule,  but  is  included  in  the  re¬ 
vision  proposal. 
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‘Editors  respond’ 

Coverage  or  cover-up  is 
dilemma  with  assassins 


By  I.  William  Hill 

Factual  knowiedfre  of  something 
as  inflammatory  as  an  attempted 
Presidential  assassination  serves  a 
free  society  better  than  the  wild  im- 
a>rininfrs  spawned  by  censorship, 
the  nation’s  editors  believe. 

.\nd  self-censorship  by  those  self¬ 
same  newspapers  would  only  brinjr 
cries  of  “cover-up,”  they  say.  Even 
if  publicity  does  spread  crime,  they 
ask,  how  can  anyone  prevent  publi¬ 
city,  though  it  be  only  rumor — the 
counterfeit  variety? 

.\nd  yet,  in  recent  weeks,  promi¬ 
nent  people  have  stepped  forth  to 
indict  news  magazines,  tv,  and  in 
some  cases  even  newspapers.  Vice 
President  Nelson  Rockefeller 
wanted  to  stop  puttinj?  assassina¬ 
tion  news  on  the  front  pafjes  and  on 
television.  Betty  Ford,  the  Presi¬ 
dent’s  wife,  was  quoted  as  sayinj? 
“The  less  publicity,  the  less  would 
be  happening.”  -A^nd  House  Minority 
Leader  John  Rhodes  demanded 
“What  possible  good  purpose  can 
come  from  this  intense  coverage  of 
terrorist  activity?”  In  Washington, 
Senate  Minority  Leader  Hugh  Scott 
raised  a  question;  “Do  cover  stories 
in  national  magazines  incite  to  vio¬ 
lence?”  The  latter  sentiment  was 
echoed  by  Secretary  of  the  Treasury 
Simon  before  a  Senate  Committee. 
Even  a  Sew  York  Tinien  columnist 
added  his  voice  to  the  criticism.  Wil¬ 
liam  V.  Shannon  wrote  that  the 
counter-culture  misfits  yearn  for 
publicity  and  “the  press,  while  re¬ 
porting  the  essential  facts,  has  a  re¬ 
sponsibility  to  deny  them  the 
gratification  of  instant  celebrity.” 
Even  Clare  Booth  Luce,  in  an  arti¬ 
cle  for  the  Wall  Street  Journal, 
joined  the  chorus:  “To  be  a  success,” 
she  wrote,  “is  to  be  a  media  celeb¬ 
rity.  The  more  brutal  and  bizarre, 
the  more  terrible  and  sexually- 
titillating  the  act,  the  more  atten¬ 
tion  the  media  pays  its  perpetrator. 
Elizabeth  Seton,  the  first  native 
.\merican  to  be  canonized  as  a  saint, 
couldn’t  make  the  cover  of  Time. 
But  Lynnette  Fromme  made  it.” 

One  of  the  more  thoughtful  re¬ 
sponses  to  the  near-hysteria  has 
come  from  Charles  B.  Seib,  om¬ 
budsman  for  the  Wa.‘ihiugtou  Po.sT, 
who  wrote:  “A  national  conspiracy 
of  silence  is  not  the  answer,”  he 
said.  “Nearly  200  years  ago  the  de¬ 
cision  was  made  that  this  country 
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should  have  a  press  free  to  tell  the 
people  in  its  own  way,  what  was 
going  on.  This  fT’eedom,  and  its  occa¬ 
sional  abuse,  may  sometimes  com¬ 
plicate  things  for  the  authorities.  It 
may  even  be  responsible  for  putting 
thoughts  into  sick  minds.  But  those 
are  not  reasons  for  denying  the  pub¬ 
lic  easy  access  to  the  information 
necessary  to  the  operation  of  a  free 
society.” 

Other  newspapers  have  made  re¬ 
plies  to  those  who  seem  to  think 
that,  “if  the  messenger  is  silenced, 
the  bad  news  will  not,  exist.”  These 
include  editorials  like  the  Chicago 
Sun-Timeft,'  which  said:  “Critics  be¬ 
lieve  that  assassins  are  lonely, 
alienated  people  who  seek  attention 
and  fame  more  than  the  death  of  a 
President.  Psychiatrists  argue 
about  this  theory,  and  history  tends 
to  contradict  it.  The  two  attacks 
against  President  F''ord  were  the 
10th  and  11th  against  a  U.S.  Presi¬ 
dent  or  presidential  candidate.  Five 
occurred  between  1825  and  1912, 


UPl  members 
asked  to  rate 
wire  services 

The  management  committee  of 
the  United  Press  International’s 
.Advisory  Board,  headed  by  T. 
Eugene  Worrell,  Worrell  Newspa¬ 
pers,  have  asked  members  of  the 
wire  service  to  complete  an  evalua¬ 
tion  questionnaire. 

The  questionnaire,  consisting  of 
eight  questions,  was  distributed 
this  week  to  delegates  attending  the 
Edicon/75  meeting  in  London. 

One  of  the  questions  in  the  confi¬ 
dential  survey  is;  “Do  you  feel  we 
need  two  wire  services?”  Respon¬ 
dents  are  asked  to  reply  either  yes 
or  no  and  to  check  off  one  of  three 
words — strong,  medium  or  weak. 

“We  need  the  ‘input’  before  we 
can  make  meaningful  recommenda¬ 
tions  to  management,”  the  letter 
accompanying  the  inquiry  states. 
The  letter  was  signed  by  Worrell, 
Chairman,  Management  Commit¬ 
tee,  UPI  Advisory  Board,  which  in¬ 
cludes  Helene  Follinger,  Ft.  Wayne 
Newspapers;  Joseph  Dealey,  Dallas 


when  the  mass  media  as  we  know  it 
now  did  not  exist. 

“Some  38,000  people  are  listed  by 
the  Secret  Service  as  potential  as¬ 
sassins,  and  more  than  1,000  threats 
are  made  on  the  President’s  life 
even  in  years  when  the  ‘assassina¬ 
tion’  doesn’t  make  a  single  headline. 
Blaming  the  mass  media  for  these 
statistics  avoids  the  real  issue. 

“.  .  .  Public  policy  cannot  be  made 
without  extensive  and  detailed  re¬ 
porting  of  events  like  the  two  at¬ 
tacks  in  California.” 

Smarting  from  attacks  on  covers 
portraying  Lynnette  Fromme,  both 
Time  and  Sews  week  have  reviewed 
the  controversy  regarding  the 
media,  citing  the  following  news¬ 
men  who  defended  the  press: 

Managing  editor  A.  M.  Rosenthal 
of  the  New  York  Times,  e.xecutive 
editor  Ben  Brad  lee  of  the 
Washington  Post,  editor  Reg  Mur¬ 
phy  of  the  No  »  Francisco  E.caminer, 
publisher  Norman  Isaacs  of  the 
Wilmington  (Del.)  Sews  and  Jour¬ 
nal,  editor  Charles  Bailey  of  the 
Minneapolis  Tribune,  managing 
editor  Donald  Gormley  of  the 
Chicago  Daily  Sews,  editor  .^be 
Mellinkov  of  the  San  F  ra  ncisco 
Chronicle,  media  columnist  Nora 
Ephron  of  Esquire,  and  editor  Ed¬ 
ward  Kosner  of  Sewsweek. 

Columns  attacking  the  “kill-the- 
(Continued  to  page  15) 


Morning  Sews;  and  Peter  Mac¬ 
Donald,  Harris  Enterpinses,  who  is 
chairman  of  the  UPl  Board. 

Delegates  were  asked  to  complete 
the  form  at  the  meeting  for  use  by 
the  committee,  which  held  a  closed 
session  on  Wednesday,  the  final  day 
of  the  program.  As  of  Tuesday,  Ken 
Smith,  UPI  Promotion  Manager, 
said  eight  surveys  had  been  turned 
in.  He  thought  that  the  committee 
would  probably  have  to  re¬ 
distribute  the  questionnaire  and  ex¬ 
tend  the  deadline  for  evaluation 
later  on. 

The  other  questions  listed  were, 
as  follows: 

What  do  you  like  about  UPI? 

What  least? 

Are  your  complaints  promptly 
and  properly  heard? 

Who  is  your  usual  contact  with 
UPI? 

Do  you  feel  that  you  can  get  the 
‘top  Brass’  when  you  need  to? 

In  your  area,  do  you  consider  UPI: 
Better  than  AP? 

Equal  to  AP? 

Not  as  good  as  AP? 

If  better,  why?  If  not  as  good, 
why? 

What  can  UPI  do  to  serve  you  bet¬ 
ter? 
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Wisconsin  sets  inquiry  puiitzer  lays  off 


of  two  news  services 


The  Waukeshn  (W\s.)  Freeman  has 
complained  of  possible  monopoly 
law  violations  in  the  use  by  the 
state’s  larjjer  papers  of  the  New 
York  Times  and  the  Los  Angeles 
Times-Washington  Post  news  ser¬ 
vices. 

Manaprinjr  editor  James  L.  Huston 
of  the  Freeman  said  Wisconsin  At¬ 
torney  General  Bronson  La  Follette 
will  beffin  an  investigation.  The 
Freeman  complained  to  the  Wiscon¬ 
sin  Justice  Department  about  the 
alleged  practice  of  depriving  some 
smaller  Wisconsin  newspapers  from 
use  of  “two  major  supplemental 
news  services.” 

The  Freeman  reported  in  a  story 
atop  page  one  on  October  1  that  at¬ 
tempts  this  spring  and  earlier  to 
purchase  rights  to  use  the  two  wire 
services  were  unsuccessful  “be¬ 
cause  the  Milwaukee  Journal  &  Sen¬ 
tinel  have  rights  to  an  exclusive  ter¬ 
ritory  that  include  Waukesha 
County.” 

The  two  services  are  also  used  by 
two  dailies  in  Madison.  There  are 
four  other  Wisconsin  papers  w'hich 
subscribe  to  supplemental  services. 

Declaring  he  was  “delighted” 
about  La  Follette’s  decision,  Huston 
said:  “The  news  developed  by  the 
New  York  Times  and  Washington 
Post  is  too  important  to  be  treated 
under  exclusive  rights  like  a  comic 
strip.” 

I’ublic  hearing  set 

The  first  step  of  the  investigation 
was  to  schedule  a  public  hearing  Oc¬ 
tober  10  before  Dane  County  Court 
Commissioner  Charles  E.  Pellino  in 
Madison,  La  Follette  said. 

The  investigation  is  not  based  on 
a  complaint  by  any  individual,  but  is 
based  on  information  which  has 
generally  come  to  the  Wisconsin 
Justice  Department’s  attention,  he 
added. 

According  to  La  Follette,  if  his  in¬ 
vestigation  reveals  a  violation  of 
the  anti-trust  (monopoly)  laws,  his 
office  will  take  appropriate  action 
“to  preserve  the  right  of  freedom  of 
the  press  to  all  newspapers,  large 
and  small.” 

Earlier  this  year  the  Freeman 
lodged  a  formal  objection  to  a  pro¬ 
posed  settlement  between  U.S.  Jus¬ 
tice  Department  lawyers  and  the 
Boston  Globe  limiting  the  exclusive 
territory  the  Globe  demands  in  buy¬ 
ing  comic  strips  or  other  syndicated 
newspaper  features.  Huston  said. 

A  federal  judge  in  New  York  ap¬ 
proved  a  consent  decree  limiting  the 


Boston  Globe’s  exclusive  territory 
to  a  6-countv  area  (see  E&P,  March 
8). 

The  22,924  circulation  evening 
Monday  to  Friday  and  Saturday 
morning  Freeman  said  it  cannot 
buy  or  use  a  number  of  features  be¬ 
cause  the  Milwaukee  Journal  has 
exclusive  rights  to  their  use  in  a 
large  part  of  Wisconsin  including 
Waukesha  County. 

Huston  said  the  wire  news  reports 
provided  by  the  New  York  Times, 
Washington  Post  and  other 
new'spaper-related  services  stress 
feature  stories,  and  background  and 
interpretative  aspects  of  major  de¬ 
velopments.  He  added  that  the  As¬ 
sociated  Press  and  United  Press  In¬ 
ternational  (the  Freeman  has  UPI 
only)  attempt  to  make  a  complete 
report  of  new's  events  of  general  in¬ 
terest. 

The  Freeman  now  subscribes  to 
the  Christian  Science  Monitor  News 
Service,  whose  report  is  sent 
through  the  mails.  “CSM  is  a  fine 
service,  but  we  want  the  right  to 
make  our  own  choice  of  which  one  is 
best  for  us  and  for  our  readers,” 
Huston  said. 


By  Jerry  Walker 

A  panel  of  editors  from  England, 
France,  Sweden,  and  United  States 
agreed  that  self-restraints  are 
necessary  in  new's  reporting  in  a 
session  held  this  week  at  the  16th 
annual  United  Press  International 
Editors  and  Publishers  conference 
(EDICON)  in  London. 

The  panel  of  editors,  moderated 
by  How^ard  H.  Hays,  co-publisher 
Riverside  (Calif.)  Press-Enterprise, 
was  composed  of  William  F.  Deedes, 
editor,  London  Daily  Telegraph ; 
Andres  Fontaine,  editor  in  chief,  Le 
Monde,  Paris;  Olle  Petrini,  associate 
editor,  Stockholm  E.vpressen;  and 
Charles  Seib,  associate  editor  and 
ombudsman,  Washington  Post. 

Deedes  took  the  position  that  dis¬ 
closure  of  secrets  in  newspapers 
were  not  always  in  the  public’s  in¬ 
terest  or  came  under  the  heading  of 
the  public’s  right  to  know. 

Deedes  said  he  feels  that  the  gov¬ 
ernment  is  entitled  to  some  secrets 
and  must  safeguard  these  secrets  to 
protect  public  securitv.  He  said  a 


33  pressmen 

So  far  a  strike  has  been  averted  in 
St.  Louis  although  the  Pulitzei-  Pub¬ 
lishing  Co.  announced  October  7 
that  it  was  laying  off  some  .51 
pressmen  and  flymen  at  the  evening 
St.  Ijouis  Post-Dispatch. 

That  number  which  eventually 
dwindled  down  to  33 — 20  jour¬ 
neymen  pressmen  and  jiossihly  13 
flymen — has  still  set  u])  a  tense  at- 
inosjihere  between  the  comjiany  and 
the  St.  Louis  Web  Printing  Press 
and  P’oreman’s  Union  Local  38. 

The  lay-off  announcement  came 
after  the  two  parties  were  unable  to 
reach  a  new  contractual  agreement. 
The  present  union  contract  expired 
May  31  of  this  yeai‘  and  repeated 
negotiation  meetings  have  failed  to 
result  in  a  new  agi’eement,  accord¬ 
ing  to  the  Post-Dispatch. 

Key  issue  has  been  the  number  of 
pressmen  and  flymen  to  be  used  on 
each  of  the  Post-Dispatch  printing 
press  units.  F'lyinen  handle  the 
threading  of  newsprint  through  the 
offset  presses. 

Representatives  of  the  Pulitzer 
Co.  and  the  pressmen  met  for  four 
hours  Tuesday  night  and  eaily 
Wednesday  in  a  bargaining  session. 


balance  must  be  struck.  “Self- 
restraint  is  difficult,  but  not  impos¬ 
sible,”  he  declared. 

The  Paris  editor,  Fontaine,  agreed 
with  Deedes’  view  and  went  so  far  as 
to  mention  cases  where  his  paper  has 
withheld  information  in  order  to  pro¬ 
tect  the  government  and  individuals 
from  scandal. 

He  said  it  is  commonplace  in 
France  for  newspapers  to  exercise 
self-censorship  on  a  stoi'y-by-story 
basis. 

Fontaine  expressed  concern  over 
the  decline  in  advertising  in  French 
papers.  He  mentioned  that  it  had  al¬ 
ready  given  rise  to  a  situation  in 
which  one  leading  paper,  w'hich  he 
did  not  name,  was  printing  favora¬ 
ble  stories  about  firms  that  placed 
advertising. 

Petrini  said  Swedish  newspapers 
had  coped  with  the  press  freedom 
problem  by  establishing  a  press 
council,  which  acts  as  the  nations 

(Continued  on  page  IS) 


Editors  agree  on  need 
for  press  restraints 
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press  ombudsman,  and  a  voluntary 
code  of  ethics,  in  force  since  1923. 

Petrini  ur^ed  adoption  of  uniform 
code  of  ethics  by  all  countries  as  a 
demonstration  to  the  world  that 
laws  restrictinfr  the  pre‘  s  are  un¬ 
necessary. 

Seib  explained  how  the  Wash¬ 
ington  Post’s  ombudsman  system 
works,  noting  in  passing  that  he 
did  not  believe  a  news  reporting 
code  of  ethics  was  the  answer. 

Seib  said  the  ombudsman  is  the 
manner  in  which  the  Post  and  about 
12  other  U.  S.  papers  exei'cise  self- 
restraint.  He  said  the  ombudsman’s 
main  function  is  to  “look  at  the 
paper  as  a  reader — a  job  which  no 
editor  has  time  to  do.” 

Most  of  his  time  is  spent  writing- 
internal  memorandums  to  the 
executive  and  managing  editor, 
Seib  said.  The  memos,  he  noted,  are 
usually  re-distributed  to  the  staff. 
Seib  said  he  occasionally  goes  public 
with  a  column  when  he  feels  it  is 
necessary  to  rectify  unfairness  or  to 
illustrate  an  aspect  of  the  news  bus¬ 
iness  the  public  may  be  interested 
in. 

Seib  said  a  key  to  the  success  of 
the  newspaper  ombudsman  pro¬ 
gram  rests  on  the  fact  the  individual 
must  have  complete  independence 
and  no  private  axe  to  grind. 

He  said  in  case  he  has  a  5-year 
contract  and  was  not  previously 
employed  by  the  Post.  Seib  joined 
the  Post  from  the  Waslii)igto)i  Star. 

“I  have  no  past  and  no  future,”  Seib 
said.  The  contract,  he  noted,  pro¬ 
tects  him  from  management. 

Seib  said  he  was  not  sure  if  he  had 
brought  any  real  improvements  to 
the  newspaper,  although  he  felt 
that  from  a  public  relations  view¬ 
point,  the  public  appreciated  what 
the  Post  was  doing  and  it  gave  the 
reader  a  chance  to  complain  to 
somebody  other  than  a  copy  boy 
when  they  phoned  in  with  a  gi-ipe. 

Citing  an  example  of  his  influ¬ 
ence,  Seib  said  the  one  that  gave 
him  the  most  satisfaction  in  the 
short  time  he  has  held  the  job  is  a 
front  page  retraction  in  the  Post 
and  Los  Angeles  Times  of  the  Viet¬ 
nam  bombing  story,  an  incident 
which  was  alleged  to  have  occurred 
on  the  day  of  the  U.S.  pullout. 

Thatcher  for  freedom 

Delegates  from  35  states  and  the 
District  of  Columbia  plus  28  other 
countries  heard  Mrs.  Margaret 
Thatcher,  a  member  of  British  Par¬ 
liament  and  the  leader  of  the  oppo¬ 
sition,  Conservative  Party,  endorse 
freedom  of  the  press,  on  the  opening 
day  (October  6th)  of  the  conference. 

“In  this  country,”  she  said,  “we 
are  seeing  attacks  on  some  of  our 
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Bulk  sales 
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If  the  rule  change  passes,  it  will 
be  clean  circulation  purchased  by 
the  hotel,  restaurant  or  airline,  or  it 
won’t  count,  Anderson  remarked. 
With  hospitals,  however,  it  is  almost 
impossible  to  avoid  sponsorship, 
since  hospitals  are  non-profit  or¬ 
ganizations. 

The  Gannett  executive  added: 

“No  where  (in  the  proposed  revi¬ 
sions)  is  there  any  mention  of  free 
copies  being  distributed  in  gas  sta¬ 
tions,  barber  shops,  liquor  stores, 
food  outlets,  race  tracks,  and  many 
of  the  other  abuses  some  opponents 
of  change  have  mentioned  would 
happen. 

“Those  concerned  with  the  ulti¬ 
mate  reader  not  being  the  one  who 
pays  for  the  copy  undoubtedly  have 
realized  by  now  that  they  will  really 
pay  for  their  copies  anyway,  since 
the  hotel,  restaurant  or  airline  will 
have  to  treat  the  copies  they  buy  as 
a  cost  of  doing  business  and  will 
simply  pass  it  along  to  theii-  cus¬ 
tomers  in  terms  of  higher  rates 
when  necessary,  ju.st  as  they  have 
to  pass  all  other  cost  escalation 
along  to  their  customers  eventually. 

Anderson  pointed  out  that  the 
manner  in  which  the  proposal  is 
written  makes  it  possible  for  por¬ 
tions  to  be  amended  or  deleted  by 
the  will  of  majority  without  ham¬ 
pering  enactment  of  other  portions. 

The  new  circulation  would  go  to 
the  bottom  of  the  circulation  zone 
breakdown  in  reports,  making  it  im¬ 
possible  for  any  newspaper  to  in¬ 
flate  City  or  RTZ  coverage  figures 
with  bulk  circulation  and  would 
clearly  indicate  that  it  is  bulk  and  is 
explained  in  detail  elsewhere  in  the 
report. 

(Quality  protection 

“That  protects  the  quality  of  a 
newspaper’s  circulation,  since  it 
tells  the  advertiser  ‘like  it  is’,”  ac¬ 
cording  to  Anderson. 

Opposition  is  just  as  adamant.  Bill 
Merritt  explained,  “The  views  of 
many  of  us,  on  both  afternoon  and 


fundamental  freedoms  .  .  .  the  fu¬ 
ture  of  these  freedoms  depends  on 
three  things — freedom  of  the  press, 
freedom  of  democratically  elected 
bodies,  and  the  rule  of  law.  Each  is 
vital,”  she  told  634  editors  and  pub¬ 
lishers  and  their  wives,  the  largest 
in  the  series  of  Edicon  meetings. 

“We  believe  the  principle  of  free¬ 
dom  of  the  press  is  too  important  for 
compromise,”  said  the  woman  who 
many  believe  may  become  the  next 


morning  metropolitan  papers  as 
well  as  many  circulation  managers 
and  publishers  on  the  suburban 
papers,  are  firmly  against  changing 
the  bulk  sales  rule. 

“Should  a  change  be  made, 
whereby  bulk  sales  would  be 
counted  as  net  paid  circulation,  we 
would  be  entering  into  a  new  field  of 
expensive  competition  that  pub¬ 
lishers  cannot  afford  at  the  present 
prices  of  newsprint  and  overall  op¬ 
erational  expense.  Developing  bulk 
sales  would  only  produce  a  bal¬ 
looned  circulation  figure  that  would 
water  down  the  effectiveness  of  our 
net  paid  circulation  to  the  adver¬ 
tiser.  We  must  give  the  advertise!' 
quality  cii'culation  as  well  as  quan¬ 
tity  if  we  are  going  to  continue  ring¬ 
ing  his  cash  registei',”  he  said. 

He  I'eiterated  that  bulk  sales 
would  develop  unfair  competition 
between  morning  and  evening  pa¬ 
pers  in  the  metropolitan  areas  and  it 
would  develop  exti'emely  unfair 
competition  between  the  metropoli¬ 
tan  papers  and  the  local  i)apers.  The 
metropolitan  papers  would  get  by 
fai'  the  advantage  ovei'  local  dailies 
as  total  net  paid  numbei's  are  con¬ 
cerned,  and  the  morning  metropoli¬ 
tans  would  get  a  gi  eatei'  pei  centage 
than  the  evening  meti'opolitans. 

Grovel'  P'liend  added  that  “the 
proponents  of  change  state  the  be¬ 
nefit  to  advei'tisers  would  probably 
be  transient  leaders  and  those  es¬ 
tablishments  that  benefit  from  such 
readership.  They  cite  that  we  must 
compete  effectively  with  other 
media,  (radio  and  tv),  in  the  readei'- 
ship  “numbei's  game”  and  the  way 
to  (lo  this  is  to  have  owner/operators 
give  oui'  pi'oduct  away.  The  more  ef¬ 
fective  way  to  inci'ease  readership  is 
not  by  giving  oui'  paper  away  but  by 
producing  moie  effective  products 
that  will  meet  the  needs  of  our 
readers.  A  close  analysis  shows  the 
change  will  ci'eate  many,  many  new 
pi'oblems  foi'  the  ABC  and  wdll  begin 
an  erosion  of  ABC  credibility. 

“If  ABC  is  to  be  the  “golden  stan- 
dai'd”  in  the  future  as  it  has  been 
over  the  past  61  years,  the  basic 
principle  that  the  recipietit  must 
pay  for  the  paper  should  not  and 
cannot  be  changed,”  he  said. 


prime  minister.”  It  must  be  handed 
to  future  generations  as  it  was 
passed  on  to  us — unscathed.  As  a 
conservative,  I  will  insure  that  shall 
be  so.” 

Mrs.  Thatcher,  who  just  returned 
to  Great  Britain  after  a  tour  of  the 
United  States  and  Canada,  criti¬ 
cized  the  press  of  these  two  nations 
and  Great  Britain  for  not  giving 
a  “boost  sufficiently  about  the  free 
enterprise  system.” 
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Murphy  to  give  personal 
slant  to  news  coverage 


Hy  Andrew  Kadolf 

.lohn  li.  “Re>r”  Murphy  believes 
ideas  make  jrood  news  copy.  As  the 
new  editor  and  publisher  of  the 
Hearst  or)ranization’s  San  Fran¬ 
cisco  Examiner  he  will  have  the  op¬ 
portunity  to  test  his  belief. 

“We  have  moved  from  an  era 
when  the  most  important  events 
were  jiliysical — building,  zoninjr, 
new  roads — to  an  era  when  ideas 
are  the  most  important  thinjrs  in 
American  life.”  ^lurphy  stated  in  a 
l  ecent  interview  in  his  F^xaminer  of¬ 
fice.  He  contends  that  no  newspaper 
is  doinjr  a  frood  job  of  reportinjr 
these  ideas,  esj)ecially  afternoon 
papers  like  the  Examiner. 

“We  do  well  on  the  hard,  break  in 
news  story,  but  not  nearly  as  well  at 
leportinjr  the  ideas  that  this  com¬ 
munity  jrenerates.  I’m  talkinjr  about 
the  ideas  cominsr  out  of  Berkeley 
and  .Stanford,  the  medical  research 
beinji:  done,  or  the  city’s  many  social 
action  jrroui)s.”  Murphy  said  that 
althoufrh  much  has  been  written  on 
the  chanjrinjr  life  styles  emerjrinj;  in 
San  Francisco,  the  subject  of  life 
styles  still  needs  more  attention. 

In  its  national  and  world  cover- 
aj>e,  Muri)hy  also  wants  the 
Examinei'  to  devote  more  space  to 
the  discussion  of  ideas.  He  cited 
several  examples  of  the  issues  such 
reportin^r  will  explore. 

“How  will  the  politics  of  the  198()’s 
be  different  from  19715?  .\re  federal 
projirams  too  money  oriented  and 
not  placinjr  enouj>:h  emphasis  on 
other  types  of  action?  What  are  the 
lonjr  ranjre  implications  of  the  flifrht 
from  the  cities,  or  how  will  Xew 
York’s  fiscal  dilemma  affect  munic- 
ijial  financint;  in  the  future.  .-Xll  of 
these  ideas  have  not  been  fully 
explored.” 

•Murphy  has  lonjr  been  involve<l 
with  the  ideas  shapinfr  the  nation. 
While  iitthe  Atlanta  Constitatioti  as 
its  political  editor  from  19(51-(5,5,  and 
later  as  its  editor  from  19(58  until 
movin}?  to  the  Examiner  on  Sep¬ 
tember  1st,  he  jiained  national  rec- 
ofrnition  for  his  liberal  stand  on  civil 
rijrhts.  In  1971  he  co-authored  “The 
Southern  Stratefry,”  a  book  about 
the  Xixon  administration’s  at¬ 
tempts  to  undermine  sefrrejration 
efforts  in  the  South. 

Murphy  comes  to  the  Examiner 
when  San  Francisco  and  the  rest  of 
California  are  the  center  of  national 
attention  from  the  assassination  at¬ 
tempts  on  President  F'ord,  the  cap- 
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Reg  Murphy 

tuie  of  Patty  Hearst,  and  the  dis¬ 
pute  between  the  United  F’armwor- 
kers  and  the  Teamsters.  The  result- 
inji'  hif^h  ))ressure  situation  at  the 
l)apei’  has  pievented  him  from  im- 
plementinj>-  many  of  the  chantres  he 
has  planned.  Murphy  succeeds 
Charles  L.  Gould  who  l  etired  earlier 
this  year.  Randolph  Hearst,  presi¬ 
dent  of  the  Examiner  and  chairman 
of  the  Hearst  Corporation’s  board  of 
directoi's,  sei'ved  as  editor  in  the  in¬ 
terim. 

“Newspapers  are  chaiifrinji’.  They 
are  becominjr  more  infoi  inative,” 
Muri)hy  declai’ed,  and  he  feels  that 
television  is  not  meetiiifr  the  chal- 
lenjre  newspapers  pose. 

“Television  is  locked  into  time 
constraints  which  are  insurmount¬ 
able.  .\s  many  tv  hours  are  devote<l 
to  fresh  news  as  can  be  done.”  In 
Murphy’s  view,  television  will  al¬ 
ways  effectively  report  the  breakinjr 
story,  but  the  medium  cannot  com- 
• 

AP  sportswriter  sent 
Nebraska’s  game  ball 

Probably  the  most  surprised 
sportswriter  on  Saturday.  Sep¬ 
tember  20,  was  Fred  Rothenbei  jr  of 
the  .Associated  Press  in  New  York. 
Rothenber^  was  jriven  the  frame 
ball  after  the  Lincoln,  Neb.,  contest 
between  Nebraska  and  Indiana. 
Rothenberfr  had  picked  Indiana  to 
win,  14-i:i,  but  Nebraska  won  4.'> — 0. 
The  ball  was  mailed  to  Rothenberfr. 


pete  with  newspaper’s  ability  to  in- 
vestifrate  in  depth. 

.Another  change  Murphy  intends 
to  make  in  the  Examiner  is  a  switch 
to  more  communication  on  a  “you 
and  I”  basis  instead  of  the  tradi¬ 
tional  “he  and  they”  style  of  report¬ 
ing.  Murphy  demonstrated  his  point 
with  sample  headlines. 

“OPEC  Raised  the  Price  of  Your 
Gasoline  3C  Yesterday”  would  re¬ 
place  the  conventional  “OPEC 
Raises  Oil  Prices  10%.” 

The  new  style  .Murphy  believes 
will  make  his  readers  more  aware  of 
the  impact  the  news  has  on  their 
lives  by  opening  direct  lines  of 
communication  between  them  and 
the  paper. 

“A’ou  have  to  touch  people,  to  tell 
them  what’s  going  to  happen  to 
them,”  Murphy  said. 

He  also  hopes  to  see  a  more  mod¬ 
ern  u.se  of  graphics  in  the  Examiner, 
but  not  necessarily  increased  use  of 
color. 

“I  don’t  think  the  printed  word  is 
enhance<l  by  color,”  he  stated. 

One  innovation  Murphy  inherited 
is  the  Examiner’s  change  over  to 
automate<l  “cold”  type.  In  addition 
to  saving  considerable  sums  of 
money  by  trimming  the  paper’s 
width  '/2  inch  to  .'i.5  inches,  the  new 
format  of  six,  wide  columns  offers 
the  public  a  more  attractive  and 
readable  newspaper.  However,  the 
change  has  created  some  problems. 
•Meeting  production  deadlines  has 
been  difficult  with  the  new  equip¬ 
ment,  and  negotiations  with  the 
typographers’  union  and  the  .Ameri¬ 
can  Newspaper  Guild  regarding  the 
automated  system  still  have  to  be 
completed. 

“The  union  members  have  under¬ 
stood  the.se  steps  are  necessary.  I 
believe  they  will  want  to  cooperate. 
It  will  make  it  possible  to  produce  a 
better  newspaper,”  Murphy  said. 

Though  he  declined  to  elaborate 
on  specifics,  Murphy  predicted  the 
final  agreement  will  have  a  guaran¬ 
tee  of  attrition.  However,  he  stated 
that  he  doubts  many  jobs  will  be 
lost.  Rather,  he  believes  new  jobs  in 
the  areas  of  graphics,  paste-ups, 
and  operation  of  cathode  ray  termi¬ 
nals  (CRT’s)  will  be  created. 

“There  are  three  outlooks  I  feel  a 
publisher  can  have  about  his  paper. 
He  can  be  authoritarian,  careful,  or 
a  cheerleader.  I’m  a  cheerleader.  We 
are  turning  out  a  highly  readable, 
superior  product.” 

Murphy’s  goal  is  clearly  to  make 
the  San  Franci.sco  FLxaminer  one  of 
•America’s  finest  newspapers. 


Andrew  Radolf  is  a  free-lance  writer, 
living  in  San  F'rancisco. 
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Assassinations 

(Continued  from  piKje  11) 

messenger”  philosophy  have  ap¬ 
peared  from  William  Buckley,  Wil¬ 
liam  Safire,  and  Garry  Wills,  amonfr 
others. 

But  what  about  the  public  and  its 
reaction  to  newspapers?  .\nd  what 
do  other  editors  have  to  say?  E&P 
made  its  own  survey. 

Editor  Michael  .1.  O’Neill,  New 
York  News:  “We  can’t  arp:ue  that 
some  news  may  tilt  a  dama}jt?d 
mind.  If  you  knew  somethinjr  you 
mif?ht  print  would  certainly  cause 

Newsprint 

(Continued  from  page  9) 

.\ccordinf?  to  an  industry  spokes¬ 
man  who  requested  anonymity,  IJ.S. 
newspapers  were  not  institutinjj 
measures  to  cut  hack  on  consump¬ 
tion.  The  latest  available  data  (Au- 
{lust  31)  shows  North  American 
mill  stocks  were  as  follows:  United 
States  in  197.5  had  41,619  tons  com¬ 
pared  to  24,725  tons  in  1974  or  an 
increase  of  68.3%.  Canadian  figures 
show  257,461  tons  in  1975  ajjainst 
226,958  tons  in  1974  or  an  increase  of 
13.4%. 

The  total  stock  on  hand  (.\ujrust 
31)  for  all  U.S.  consumers,  U.S.  mills 
and  Canadian  mills  adds  up  to 
1,816,000  tons  in  1975  against 
1,314,000  tons  in  1974  or  an  increase 
of  38.2%. 

The  latest  figures,  through  Au- 
fjust  31,  1975,  reveal  U.S.  publishers 
had  1,104,510  tons  of  newsprint  on 
hand  aprainst  776,522  tons  in  the 
comparable  period  of  1974.  The  1975 
figure  represents  a  59-day  supply 
plus  nine  days  in  transit.  The  1974 
tonnage  represents  a  36-day  supply 
plus  seven  days  in  transit. 

The  data,  for  those  525  publishers 
reporting,  show  newsprint  con¬ 
sumption  in  August  at  506,854  tons 
against  558,790  tons  for  August 
1974,  down  9.3%.  Year  to  date  ton¬ 
nage  consumption  stands  at 
4,154,775  against  4,651,451  for  1974 
or  a  decrease  of  10.7%. 

Total  estimated  U.S.  newsprint 
consumption  for  the  year-to-date 
(through  August  2)  stands  at 
6,038,917  tons  compared  to  6,760,830 
tons  for  1974,  a  10.7%  decrease. 

The  .American  Paper  Institute  in 
its  annual  survey  just  released  re¬ 
ports  that  the  forecast  for  1975 
domestic  newsprint  capacity  to  be 
3,836,000  tons  with  a  three  year  in¬ 
crease  of  208,000  tons  or  a  1.8%  av¬ 
erage  annual  growth. 
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an  assassination,  you  wouldn’t  print 
it.  But  there  are  no  tools  to  measure 
such  news  management.  The  dan¬ 
gers  of  censorship  are  far  greater 
than  freedom  of  the  press.  The  ex¬ 
tent  of  coverage  is  not  the  critical 
thing.  -Any  amount  of  information 
might  set  a  person  off.  .And  where 
the  story  is  displayed  isn’t  essential. 
Stories  printed  inside  the  news¬ 
paper  could  have  the  same  effect.  So 
far  as  public  reaction  to  our  cover¬ 
age  is  concerned.  Jack  .Metcalf  (an 
assistant)  tells  me  that,  with  a  cir¬ 
culation  of  around  2  million,  we 
have  only  had  two  letters  complain¬ 
ing  about  our  coverage  of  Fromme 
and  Moore.  One  decried  the  amount 
of  space  given  the  story  in  the  media 
generally;  the  other  didn’t  think 
would-be  assassins  deserved  so 
much  attention.” 

Robert  P.  Clark,  executive  editor  of 
I.ouisville,  Ky.  Newspapers  and  pres¬ 
ident  of  the  AP  Managing  Editors 
.\ssociation:  “It’s  true  that  the  pos¬ 
sibility  of  an  assassination  attempt 
feeds  on  itself.  In  view  of  the  First 
.Amendment  and  the  free  society  in 
which  we  live,  I  doubt  if  anything 
can  be  done  about  it.  .My  only 
thought  is  that  every  editor  should 
try  to  see  to  it  that  such  stories  are 
handled  with  the  best  possible  taste. 
We’ve  had  no  reader  complaints  on 
our  coverage.” 

Robert  Haiman,  managing  editor, 
St.  Petersburg  Times:  “The  job  of 
any  newspaper  is  to  bold  up  a  mir¬ 
ror  to  the  world,  not  to  try  and  alter 
or  censor  the  news.  I  see  no  reason 
why  .American  newspapers  should 
change  policies  in  any  way.  We’ve 
had  no  public  reaction.  Our  om¬ 
budsman,  Stan  Witwer  (who 
monitors  the  recording  machine 
through  which  restive  readers  can 
dictate  letters  to  the  editor)  says 
we’ve  had  no  reader  complaints 
from  our  coverage.” 

John  (^uinn,  vicepresident  for 
News  for  Gannett  Newspapers:  So 
far  as  I’ve  been  able  to  learn,  no 
Gannett  newspapers  have  had  any 
complaints  about  their  coverage  of 
the  assassination  attempts.  .As  far 
as  I’m  concerned,  it’s  the  news 
magazine  covers  that  have  stirred 
up  all  this  outburst.  People  read  a 
news  story  once  but  a  magazine 
cover  lies  around  a  week  with  the 
cover  personality  constantly  star¬ 
ing  up  at  you.” 

Emmett  Dedmon,  vicepresident 
and  editorial  director  of  F’ield  Enter¬ 
prises  Newspaper  Division:  “It’s  ob¬ 
vious  that  since  the  Patty  Hearst 
case  broke,  many  demented  people 
want  to  be  seen  as  public  figures. 
It’s  glamorous  to  be  on  a  magazine 
cover  and  celebrity  can  be  obtained 
by  a  write-up  on  the  back  page  as 
easily  as  on  the  front.  At  the  same 


time,  we  have  to  remember  that,  if 
newspapers  withhold  information, 
they  lose  their  credibility.  What’s 
worse,  rumors  are  taken  as  fact. 
.And,  in  this  case,  facts  are  impor¬ 
tant  to  help  evolve  a  really  effective 
system  of  protection  for  the  Presi¬ 
dent.  If  we’ve  had  any  complaints 
on  our  coverage,  I  assure  you 
they’re  very  minor.” 

Sid  Epstein,  managing  editor, 
Washington  Star:  “.Anything  any  of 
us  puts  in  the  newspaper  may  spur 
some  demented  person  to  copy  it. 
This  may  be  a  kidnapping,  a  mur¬ 
der,  a  bank  robbery  .  .  .  This  is  part 
of  the  risk  we  run  for  the  greater 
good  of  having  an  informed  public. 
Personally,  I  haven’t  seen  any 
newspaper  that  I  think  should  have 
handled  the  assassination  attempts 
differently.  The  western  papers 
were  more  detailed,  but  each  was 
‘doing  its  own  thing.’  Here  at  The 
Star,  we’ve  had  no  criticism  of  our 
coverage.” 

• 

NPC  to  close, 
cites  losses 

In  a  letter  to  go  out  October  9,  the 
Newspaper  Preprint  Corp.,  an  inde¬ 
pendent  organization  set  up  and 
owned  by  the  newspaper  industry, 
will  ask  its  members  to  vote  to  “vol¬ 
untarily  dissolve  and  liquidate  its 
assets,”  Editor  &  I^nblisher  has 
learned. 

Bill  FitzHugh,  president  of  NPC, 
said  the  letter  carries  the  recom¬ 
mendation  of  the  executive  commit¬ 
tee  of  the  board  of  directors.  The 
committee  recommended  the  dis¬ 
solution  for  November  1,  1975.  It 
also  called  a  stockholders  meeting 
for  October  22  to  decide  the  fate  of 
NPC. 

FitzHugh  added  the  reason  for 
the  action  was  lack  of  income  which 
he  described  as  “woefully  in¬ 
adequate.”  He  added  that  this 
year’s  revenues  dropped  to  half  of 
1974,  although  that  year  had  been  a 
banner  year  for  the  corporation. 

Meanwhile,  the  Newspaper  Ad¬ 
vertising  Bureau  reportedly  is 
planning  to  start  its  own  preprint 
division  to  handle  multi-paper 
schedules.  James  Hollis,  NAB  vice- 
president,  will  be  the  director  of 
that  division  as  well. 

Revenue  for  NPC  dropped  from 
$252,000  in  1974  to  under  $100,000, 
despite  high  preprint.  FitzHugh 
wrote  the  NPC’s  problems  weren’t 
caused  by  inferior  service,  but 
method  of  funding.  “There  have 
just  been  too  many  free  riders  on 
the  services  provided  by  NPC,” 
he  said. 
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PHOTOGRAPHY 


Prof  calls  for  teaching 
every  reporter  photography 


|{y  Jim  Morris 

Toolinj;  for  new  technolofjy,  risintr 
production  costs,  and  increased 
pressure  from  the  competition  and 
reading  public  to  produce  a  l)etter 
news  pioduct  have  become  every¬ 
day  concerns  of  editors  and  puh- 
lishers. 

Reporters  are  l)ecominfr  quasi¬ 
typesetters  in  a  delicate  mating  of 
fi-ont  and  hack  shop.  (lettinjj:  this 
mariiatre  off  to  a  smooth  start  has 
drawn  the  ire  of  jruild  and  union 
workers  alike  while  editors  and  pub¬ 
lishers  weathered  the  storm  ajjainst 
the  day  calmei’  temj)ei'aments  and 
jrreater  efficiency  sui'ely  would  pre¬ 
vail. 

It  all  works  out — at  least  in  the 
majority  of  newsjjajier  operations. 
Reporters  become  more  efficient. 
And  newspaper  manap:er.s  bejrin  to 
point  with  pi'ide  ajrain  to  the  bottom 
line. 

1  accept  all  this.  The  thinp:  I  can¬ 
not  accei)t  is  the  jrenei'al  antiquated 
state  of  affaii  s  that  has  existed  and 
still  exists  in  the  area  of  photojoui'- 
nalism. 

Twice  in  the  last  two  weeks  1  was 
introduced  to  a  newspajHU-  reportei", 
then  to  “his”  photo}i:iai)her.  How 
lidiculous  that  rei)oi‘ters  on  very 
routine  assip:nments  (they  were 
coveriiif;  a  si)eech  each  time)  should 
have  a  i)hotojournalist  for  an  altei' 
ejro.  When  1  thoujrht  of  the  mul¬ 
titude  of  woithwhile  assijrnments 
these  very  competent  photojour¬ 
nalists  could — and  should — he  cov- 
ei  in^,  I  felt  compelled  to  vent  once 
a^ain  the  philosophy  I  have  es¬ 
poused  for  more  than  15  yeai's. 

Basic  photography 

First.  Every  newsi)aper  reporter 
should  he  driven  a  camera  and 
taujjht  to  use  it.  If  he  can  learn  to 
compose  stories  on  an  electronic 
jradfret,  he  can  be  taufrht  basic 
photojrraj)hy. 

Second.  Newspapers  should  con¬ 
vert  to  a  85  mm  system  and  stan¬ 
dardize  on  one  type  of  hulk-loaded 
film  for  economy,  simplicity  and 
versatility  of  operation.  Granted, 
thei'e  is  a  need  foi‘  more  than  one 
type  of  film,  and  more  than  one  for¬ 
mat.  I  am  proposin^r  what  should  he 
used  more  than  90  to  95  per  cent  of 
the  time. 

Third.  Manafrement  should  spend 
the  small  amount  of  money  needed 
to  “tool  up”  for  better  photo^rraphy. 
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It  can  he  done  at  a  small  fraction  of 
expenditure  allocated  for  electronic 
composition. 

Fourth.  F^ach  reporter  should  he 
friven  a  basic  crash  course  in  pho- 
tojrraphy. 

X  basic  knowledjre  of  phototrraphy 
can  he  acquired  in  three  workinj>: 
days.  1  have  taufjht  reporters  to  he 
jnoficient  with  a  camera  and  in 
darkroom  procedui'e  repeatedly 
over  the  last  15  years.  .Almost  with¬ 
out  exce))tion  they  hejjan  the  in¬ 
structional  period  with  practically 
no  knowledfre  about  cameras  or 
l)hotonraphy. 

Three  days  of  intensive  instruc¬ 
tion  includes  the  followin^r: 

First  Day.  Reporters  are  taujjht  to 
load  hulk  film,  to  load  and  operate  a 
camera,  to  calculate  correct  basic 
exposure,  to  compose  and  ciop  sub¬ 
jects  for  best  possible  final  i)rint  and 
inti’icacies  of  lifrhtiny;.  With  time 
remaininjr,  students  shoot  50  to  (50 
exposures  to  put  into  practice  what 
they  have  learned. 

Second  Day.  Instructions  and  de¬ 
monstrations  are  driven  on  how  to 
l)rocess  negatives  to  obtain  op¬ 
timum  lesults.  Reporters  practice 
loadinj>:  film  onto  developing;  reels 
and  i)rocess  their  own  film. 

Third  Day.  Students  are  shown 
how  to  make  proof  sheets  fi  om  nej;a- 
tives,  and  how  to  make  test  strips 
for  correct  exposure  for  enlarj;e- 
ments,  crop  and  com))ose  subjects 
undei'  the  enlarj;er,  and  maintain 
(luality  control  in  pi  int-makiiif;  pro¬ 
cess. 

.Alony:  the  way  we  talk  about  flash 
photoj;raphy,  news,  sports  and  fea¬ 
ture  i)ictures,  etc. 

•After  three  days  of  intensified  in¬ 
struction,  students  are  usually 
amazed  at  their  ability  to  obtain  re¬ 
sults.  Suddenly,  photoj;raphy  is  no 
lonj;er  a  mystical  science.  It  be¬ 
comes  the  domain  of  every  person 
willinj;  to  devote  a  few  hours  to 
learninf;  the  basics. 

Dividends  to  mana>;ement  are 
limitless.  Fulltime  photojournalists 
are  freed  to  do  their  very  best  work. 
.A  reportei'  with  cameia  in  hand, 
even  on  routine  stories,  can  ad<l 
tremendously  to  overall  pictoral 
coverajre  of  the  newspaper.  There 
are  an  infinite  number  of  ways  a 
reporter-photof;rapher  can  com¬ 
plement  the  total  newspaper  opera¬ 
tion.  On  a  small  daily  or  weekly 


offset  operation,  the  worth  of  a  per¬ 
son  who  can  do  two  jobs  is  obvious. 
This  extends  to  advertisiii};  and 
other  departments.  In  a  larj;er  op¬ 
eration,  perhaps  more  emphasis 
should  be  put  on  makinj;  competent 
picture  takers  of  everyone  and  pro¬ 
viding;  lab  technicians  for  those  who 
wear  two  hats. 

What  I  have  touched  on  very 
briefly  has  been  i)reached  many 
times  in  the  past  by  persons  more 
competent  than  1.  But  it  needs  to  he 
said  aj;ain.  Newspapers  are  still 
utilizinj;only  a  small  measure  of  the 
vast  potential  of  photoj;rai)hy. 

Why  this  lack  of  commitment  to 
the  photoj;i'aphy  department  when 
“new  technoloj;y"  is  sweeping:  other 
phases  of  newspaper  operation?  In 
some  instances  it  is  the  publisher 
who  won’t  commit  funds  to  establish 
a  better  photo  set-up.  In  other  cases 
it  is  the  editors  who  may  he  j;ood 
writers  and  copy  handlers  hut  have 
little  oi'  no  knowledt;e  or  ai)precia- 
tion  of  the  role  of  photop:raphy. 

Perh-ii)s  the  f;reater  problem  is 
that  news  persons  still  revere 
photof;raphy  as  an  occult  science 
beyond  their  willinf;ness  to  com¬ 
prehend. 

Photof;raphy  is  for  every  l  eporter 
on  every  newspai)er. 

It’s  easier  than  tyi)inj;  an  obit  into 
a  television  screen. 

.Ask  any  photojournalist. 

(Morris  is  associate  professor  of 
journalism  and  mass  communications 
at  Kansas  State  I’niversity,  Manhat¬ 
tan.) 

• 

Dave  Kennerly  joins 
flying  photo  seminar 

David  Hume  Kennerly,  President 
Fold’s  official  photoj;rapher,  and 
.Maxwell  McCrohon,  manaj;inf; 
editor  of  the  Chiccu/o  Tribune,  are 
on  the  faculty  of  the  annual  Flyinj; 
Short  Course  of  the  National  Press 
Photoj;rapher’s  .Association  Novem¬ 
ber  8-7. 

The  faculty  of  nine  photo};raphers 
and  editors  will  fly  coast  to  coast 
from  the  opening;  seminar  November 
8  in  Washington’s  Sheraton  Park 
Hotel  to:  Des  .Moines,  Drake  Uni¬ 
versity’s  01  instead  Student  Center, 
Nov.  4;  Dallas,  Caruth  .Auditorium, 
Southern  Methodist  University, 
Nov.  (5;  Buckley  Hall,  University  of 
Portland,  Orej;on,  Nov.  7. 

Other  photoj;raphers/editors  on 
the  faculty  include:  John  Dominis, 
People  Mogazi ne;  Steve  Sabol,  NF'L 
Films;  Richard  Clarkson,  Topelxo 
Copitdl-Jonrnal;  Darrell  Barton, 
WKA’-TV,  Oklahoma  City;  William 
Kesler,  Nf.  IjOids  Poat-Dispateh; 
William  Kuykendall,  free  lance,  and 
Joseph  Kennedy ,  IjOh  Angeles  Times. 
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Publishers  say  no 
to  discounts  for 
camera-ready  ads 

Who  gives  a  rate  discount  for 
camera-ready  advertising  copy? 

The  Southern  Newspaper  Pub¬ 
lishers  Association  office  polled  its 
members  on  that  question  and 
found  little  enthusiasm  for  the  idea. 

Requests  for  discounts  have  come 
up  since  the  early  days  of  cold  type, 
said  Fred  D.  Moffitt,  Spartanburg 
(S.C.)  Herald  and  Journal,  “and  the 
answer  is  always  the  same — no.” 

The  simple  reason,  Moffitt  added, 
is  that  camera-ready  copy  has 
merely  served  to  hold  down  compos¬ 
ing  room  costs  and  the  ad  rates 
haven’t  gone  up  as  much  as  they 
would  have  to  cover  increases  in 
newsprint,  payroll,  gasoline  and 
electricity. 

W.  Bryant  Williams,  Paris  (Tenn.) 
Post-Intelligencer,  said;  “We  sell 
the  space.  Our  costs  are  constant.” 

Some  of  the  pressure  for  discounts 
is  coming  from  department  stores 
which  have  purchased  their  own 
typesetting  equipment.  One  pub¬ 
lisher  in  this  situation  advised  the 
stores  that  ad  rates  were  predicated 
on  typesetting  and  pasteup  costs 
alone. 

.Another  SNPA  publisher  com¬ 
mented,  “The  first  newspaper  that 
starts  this  practice  will  open  Pando¬ 
ra’s  box  for  the  rest  of  the  indus¬ 
try.” 

Newsday  contract 
is  ratified 

A  30-month  contract  providing 
21%  wage  increase  over  the  next  18 
months  was  ratified  by  editorial 
employes  of  Xewsdag,  Garden  City, 
L.I.,  on  October  5. 

The  contract  vote  of  132-40  was 
the  first  victory  for  the  Local  406, 
International  Printing  and  Graphic 
Communications  Union  since  the 
staff  joined  in  1973. 

Under  the  pact,  top  minimum  of 
$375.48  a  week  is  raised  to  $406  ef¬ 
fective  Oct.  2.  A  second  raise  to  $428 
will  occur  April  1,  1976.  Then  March 
31,  1977,  the  minimum  will  go  to 
)  $453.  The  agreement  included  a 

cost-of-living  escalator. 

Contract  negotiations  had  been 
going  since  May.  The  union  local 
voted  on  Sept.  29  to  authorize  the 
union  executive  committee  to  de¬ 
clare  a  strike,  though  that  has  now 
been  averted. 

One  of  the  main  issues  prolonging 
the  settlement  was  the  question  of 
sick  leave,  which  was  settled  along 
the  basis  of  length  of  service. 
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The  IfQck/  ore  bock 


With  convenient  low-rate  AMTRAK  Express  Services  for  your 
urgent  or  regular  shipments  between  over  400  cities  with 
regularly  scheduled  train  service. 

AMTRAK  Custom  Express  is  a  special  service  tailored  to 
your  needs  for  any  of  your  regular,  frequent,  or  unusual 
shipments,  regardless  of  weight  or  size.  All  on  a  reserved 
space  basis,  'i'our  shipment  travels  right  to  the  heart  of  the 
city.  It’s  convenient,  fast,  reliable,  and  rates  are  surprisingly 
moderate. 

For  those  rush-rush  small  shipments,  use  AMTRAK  Priority 
or  Economy  Express  Services.  Priority  accepts  individual 
shipments  up  to  25  pounds  for  same-day  station  delivery 
between  selected  cities  at  one  low  rate— $10. 

AMTRAK  Economy  Express  takes  single  packages  up  to 
50  pounds  and  shipments  up  to  250  pounds  at  all  AMTRAK 
stations.  At  major  AMTRAK  stations,  packages  up  to  100 
pounds  and  shipments  up  to  1,000  pounds  are  accepted 
without  prior  arrangement.  Rates  are  extremely  reasonable. 

For  complete  details  call  your  nearest  AMTRAK  Express 
office,  or  write  for  literature  to  AMTRAK  Express  Services, 
955  L’Enfant  Plaza  North  S.W.,  Washington,  D.C.  20024. 


Amtrak 


Priority  Economy  Custom 

Express  Express  Express 

Service  Service  Service 


Fol  suit  filed  on 
Silkwood  death 

The  mysterious  auto  death  of  an 
Oklahoma  plutonium  worker  last 
November  while  on  her  way  to  meet 
a  Xeir  Yorh  Titnes  reporter  has  be¬ 
come  the  focus  of  a  law  suit  by  the 
National  l*ul)lic  Radio  ajjainst  the 
U.S.  Justice  Department. 

The  NPR  Freedom  of  Information 
suit,  filed  in  U.S.  District  Court  in 
Washinjrton,  seeks  to  force  the  Jus¬ 
tice  Department  to  release  docu¬ 
ments  concernin}i:  the  death  of 
Karen  Silkwood  near  Crescent, 
Okla.  Ms.  Silkwood  was  on  her  way 
to  deliver  documentary  evidence  to 
substantiate  char^res  she  had  made 
against  her  employer. 

.NPR  General  Counsel  Ernest  T. 
Sanchez  said  the  suit  had  been  filed 
because  an  investigation  by  NPR 
Reporter  Barbara  Newman  had 
been  hampered  by  inability  to  ob¬ 
tain  Justice  Department  records. 

.■\t  the  time  of  her  death,  Ms. 
Silkwood  was  a  laboratory  techni¬ 
cian  in  the  Kerr- .McGee  Nuclear 
Corp.  at  its  Cimarron  facility  in 
Crescent.  The  plant  produces  ex¬ 
perimental  plutonium  fuel  under  a 
jjovernment  contract.  The  fuel  is  for 
the  liquid  metal  fast  breeder  reactor 


projrram,  the  nations’  highest  prior¬ 
ity  enertry  research  and  develop¬ 
ment  pro>;ram. 

Shortly  before  her  Nov.  14,  1974, 
death,  .Ms.  Silkwood  had  made 
char^res  about  health  and  safety  vio¬ 
lations  at  the  plant,  alleged  faulty 
plutonium  fuel  was  beintr  produced, 
that  quality  control  records  were 
beinj;  falsified. 

•Ms.  Silkwood  died  in  an  au¬ 
tomobile  crash  on  her  way  to  meet  a 
New  York  Times  reporter  and  an  of¬ 
ficial  of  the  Oil,  Chemical  and 
Atomic  Workers  International  Un¬ 
ion.  .\ccordin}):  to  a  sworn  affidavit 
by  a  fellow  worker,  Ms.  Silkwood 
was  carrying  a  folder  which,  she  had 
said,  contained  evidence  to  back  up 
her  charges.  The  folder  and  its  con¬ 
tents,  however,  were  never  recov¬ 
ered  from  the  wrecked  car. 

.4n  Oklahoma  State  Highway  Pat¬ 
rol  investigation  found  the  crash 
was  an  accident,  but  a  professional 
accident  investigator  for  .Ms. 
Silkwood’s  union  reported  there  was 
evidence  the  Silkwood  car  had  been 
forced  off  the  road.  In  addition,  an 
autopsy  revealed  that  .Ms.  Silkwood 
had  been  contaminated  with 
plutonium  a  week  before  she  died. 

The  NPR  Freedom  of  Information 
suit  seeks  Justice  Department 
documents  which  may  provide  full 
or  partial  answers  to  the  following 


(}ue.stions:  Was  the  automol)ile 
death  of  Karen  Silkwood  accidental? 
How  did  she  become  contaminated 
with  plutonium?  How  was 
plutonium  taken  out  of  Kerr- 
McGee?  What  basis  does  the  Justice 
Department  have  for  determining 
no  federal  law  was  violated  in  con¬ 
nection  with  Karen  Silkwood’s 
death?  What  became  of  the  folder 
reportedly  containing  substantia¬ 
tion  of  Ms.  Silkwood’s  charges 
against  her  employer? 

• 

N.Y.  News  launches 
3  zoned  editions 

The  New  York  News  will  intro¬ 
duce  two  special  local  sections  this 
month  to  serve  the  borough  of 
Queens. 

The  first  debuted  Oct.  1,  going  to 
the  west  section  residents  of  Queens 
County.  The  second  scheduled  for 
Oct.  15  will  go  to  south  Queens.  Both 
included  local  news  about  the 
specific  areas  as  well  as  advertising 
pinpointed  to  the  shoppers  of  the 
tw'o  geographical  areas. 

The  two  zoned  editions  are  part  of 
a  package  of  three;  the  third  edition 
will  go  to  northeast  Queens  on  May 
7.  .411  three  are  8  page  inserts  to  the 
regular  News  Queens  edition. 


1975  I 

Penney-Missouri  Awards 

$13,000  in  awards  for  excellence  of  newspaper  coverage  that  enhances 
the  quality  of  life  in  today's  society. 

Entry  Deadline:  October  31 

•  Sections  dealing  with  people,  families  and  their  lifestyle 

•  Article  and  series  reporting  on  a  contemporary  subject 

•  Article  or  series  on  a  subject  of  consumer  concern 

•  Article  or  series  on  fashion  and  clothing  coverage 

For  additional  information,  without  further  delay  write  or  telephone: 

Penney-Missouri  Awards 
School  of  journalism 
University  of  Missouri 
Columbia,  Mo.  65201 
314-882-7771 
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Arrowlith  inks 
rrin  smoother  longer! 


Let  easy  to  use  Arrowlith  Inks  solve  your 
offset  newsprint  problems.  Arrowlith  Inks 
give  you  denser  blacks  and  richer  colors 
with  less  rub-off  at  any  press  speed.  Its  low 
misting  properties  give  you  cleaner  air,  too. 
With  Arrowlith  you  are  assured  of  too 
quality  and  trouble-free  runs  everytime.  Flint 
Arrowlith  news  inks  are  specially  formulated 
to  minimize  lint  and  reduce  ink  build  up  on 


formers  and  pipe  rollers.  This  means  longer, 
smoother  press  runs  with  increased  mileage. 

Flint  quality  controls  assure  you  of  total 
product  consistency  order-after-order.  Colors 
that  match  everytime.  Fast  deliveries  when 
you  need  them  from  the  industry’s  largest 
tank  truck  fleet.  For  smoother  offset  news¬ 
printing  give  your  Flintman  a  call  .  .  .  he’s 
close  by. 


HEADQUARTERS:  25111  GLENDALE  AVENUE  -  DETROIT,  MICHIGAN  48239 
ATLANTA  *  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
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MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  PORTLAND  •  PROVIDENCE  •  SAN  FRANCISCO 
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In  these  times  of  high  costs  it's  good  to  know . . . 

ACB's  Checking 
Proof  Service 
still  costs  less- 

cosls  tess  than 
doing  it  yoursetf! 

ACB's  Checking  Proof  Service  is  stili  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  "tear  sheets.”  No  wonder  virtually 
all  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It’s  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 


THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office— 353  Park  Avenue  South.  Ncvk  York.  New  York 
10010.  Phone  212/685-7300  •  434  South  Wabash  Avenue.  Chicago,  Illinois 
60605.  Phone  312/922-2841  •  941  North  High  Street,  Columbus.  Ohio  43201. 
Phone  614/294-4761  •  52  South  Second  Street,  Memphis,  Tennessee  38103. 
Phone  901/526-3281  •  20  Jones  Street,  San  Francisco,  California  94102, 
Phone  415/626-6546 


Editorial  Workshop 

By  Roy  H.  Copperud 

No.  499:  Gone  but  not  forgotten 

Let  us  observe  a  minute  or  two  of  reverent  si¬ 
lence  for  words  that,  though  once  popular  in  the 
press,  have  disappeared  from  public  view.  Take 
aliettist,  which  I  had  not  seen  in  print  for  years 
until  I  looked  it  up  in  the  dictionary  a  minute  ago 
to  see  if  it  was  still  there.  An  alienist,  for  the  ben¬ 
efit  of  younger  readers,  is  a  psychiatrist  who 
specializes  in  giving  legal  evidence;  that  is,  exam¬ 
ining  malfactors  to  decide  whether  they  have 
all  their  marbles.  Although  this  kind  of  work  is 
perhaps  more  prevalent  now  than  when  alienist 
was  popular,  such  consultants  at  present  seem  in¬ 
variably  referred  to  as  simply  psychiatrists. 

Defi  was  once  the  darling  of  the  headline  writer; 
it  meant  defiance,  or  a  challenge,  and  there  seemed 
to  be  an  inflexible  rule  that  it  had  to  be  coupled 
with  hurl.  We  might  attribute  its  disappearance  to 
the  widespread  adoption  of  multi-column  head¬ 
lines,  obviating  the  need  for  it.  But  defi  has  been 
gone  much  longer  than  that. 

It  once  was  de  rigueur,  too,  to  refer  to  loud  de¬ 
baters  in  public  life  as  stormy  petrels.  General 
Billy  Mitchell  was,  I  believe,  the  prototype  of  the 
stormy  petrel  in  this  sense,  or  at  least  a  leading 
example.  Webster  III  offers  the  information  that  a 
stormy  petrel  is  one  who  is  fond  of  strife;  a  har¬ 
binger  of  trouble.  The  term  is  a  variant  of  storm 
petrel,  a  bird  that  frequents  the  North  Atlantic  and 
Mediterranean,  but  I  was  unable  to  determine 
whether  the  analogy  with  people  was  based  on  an 
affinity  for  heavy  weather  or  on  a  tendency  toward 
noisiness. 

When  I  was  growing  up  Mrs.  Grundy  was  fre¬ 
quently  invoked  in  situations  that  presented  a 
threat  of  scandal,  the  idea  being  that  any  such 
situation  would  arouse  the  censorious  Mrs.  Grun¬ 
dy’s  disapproval.  Webster  III  explains  that  Mrs.  G. 
was  a  character  in  a  play  written  in  1798  by 
Thomas  Morton.  One  so  designated,  according  to 
the  definition,  is  “a  person  marked  by  a  narrowly 
conventional  outlook  or  by  prudishness  or  by  stiff 
intolerance  of  any  breach  of  propriety.”  Well,  we 
may  speculate  that  Mrs.  Grundy  has  become  un¬ 
employed  because  scarcely  anything  is  considered 
scandalous  any  longer. 

Philology  and  philologist  have  gone  the  way  of 
the  others,  into  oblivion.  By  evident  derivation,  a 
philologist  was  a  word-lover,  and  there  were  once 
departments  of  philology  in  many  universities.  But 
that  was  before  linguistics  emerged  as  a  struggling 
science,  and  it  may  be  safe  to  say  that  philology  is 
now’  of  only  historical  interest. 

When  was  the  last  time  you  heard  of  a  grass 
widow?  Well,  chances  are  you  must  be  at  least 
middle-aged  if  you  even  know  what  it  means.  A 
grass  widow,  although  several  other  definitions 
are  given,  was  at  the  time  the  term  was  popular  a 
woman  who'Tiad  been  deserted  by  her  husband. 

I  think  it  was  during  the  era  of  the  columnist  O. 
0.  McIntyre  when  it  was  all  but  obligatory  to  refer 
to  New  York  as  Gotham  in  the  press,  especially  on 
second  mention.  The  connection  was  so  w’ell  estab¬ 
lished  that  Gotham  w’as  perfectly  comprehensible 
as  a  headline  synonym  for  New  York.  Webster  tells 
us  that  the  nickname  derived  from  a  proverbial 
tow’n  in  England  noted  for  the  folly  of  its  inhabit¬ 
ants.  Perhaps  the  time  has  come  to  revive  it. 
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to  make  big  copies 
you  no  ionqer  need 
a  big  ^pensive  copier 


Now  you  can  proof  a  17"  x  24"  newspaper  page  Mita  Copystar  dealers  nationwide  are  on  call 

with  an  economical  desk  top  electrostatic  for  supplies  and  service, 
copier.  It  takes  only  20  seconds  and  costs  about 
8  cents  per  copy. 

Until  now  17"  x  24"  copies  required  machines 
many  times  the  size  of  the  Copystar  A-2,  and 
more  than  twice  its  price.  Copystar  A-2  takes 
up  only  four  square  feet  of  desk  space  and 
weighs  only  154  pounds. 

Roller  sheet  fed,  Copystar  A-2  reproduces  every¬ 
thing  from  paste-ups  to  offset  masters  to  three 
dimensional  objects.  Flat  bed  design  pre¬ 
vents  jamming.  With  roll  paper,  you  make 
copies  up  to  460  feet  long.  Paper  is 
trimmed  automatically  to  the  length  of  M  ^ 
the  original.  Forsmaller  copies,  sheets 
may  be  fed  while  the  roll  stays  in  iT 

place.  , 

Operation  is  automatic  and  fool-  i 
proof.  No  wait  forwarmup.Stand-  i 
ard  electrostatic  papers  and  IOp 

premixed  liquid  toner  are  all 
you  need.  vP- 


Copystar  is  already  in  use  at  many  newspapers 
large  and  small.  Now  that  you  can  have  big 
copies  without  paying  the  price  of  a  big  copier, 
don't  let  another  day  go  by.  Return  the  coupon 
now,  or  phone  or  write  MITA  COPYSTAR  AMERICA, 
INC.,  Fleadquarters:  158  River  Road,  Clifton,  N.J. 
07014.  Phone:  (201)  471-9485.  West  Coast:  17831 
Sky  Park  Circle  ^12  D,  Irvine,  Calif.  92707.  Phone: 
(714)556-0318. 


/MITkCOPYSTAR/IMERICk.  INC, 

158  River  Road,  Clifton,  N.J.  07014 


□  Please  have  my  local  Mita  Copystar  dealer  contact  me. 

□  Please  send  literature. 


Name. 


I  Address 

I  City _ 

!  Phone- 


state. 


PROMOTION 

Pot  o’  Cash  contest 
is  circulation  winner 


names  and  captions  tiiat  read,  “I 
won  $100.”  Headline  on  the  ad  said, 
“Last  Sunday  our  number  was  up. 
And  we  won  cash.”  Most  ads  ap¬ 
peared  in  two  colors,  and  varied  in 
size  up  to  full  pajres. 


A  “Pot  o’  Cash”  lucky  number 
promotion  for  the  Sunday  Albania 
(N.Y.)  Times  Union  resulted  in  a 
IlOO-degree  turn-aroun'*  in  circula¬ 
tion  figures  after  the  newspaper 
had  upped  its  Sunday  price  from  35c 
to  .')0c. 

.^ccordin};  to  Ed  Lewi,  promotion 
manager,  the  .Albany  newspaper 
had  lucky  numbers  imprinted  on 
each  copy  of  Parade  magazine  dis¬ 
tributed  with  the  Sunday  edition. 
Pre-.selected  numbers  were  winners 
of  $1,500  to  be  siven  away  every 
Sunday,  with  a  $1,000  jackpot  that 
arrows  by  $500  every  week  until 
claimed  up  to  a  $5,000  maximum. 

Readers  were  to  match  the 
number  on  their  own  copy  of  Parade 
in  their  Sunday  paper  with  winning 
cash  numbers  and  the  winning 
Sunday  jackpot  number  published 
in  the  Sunday  edition  of  the 
Times-Union. 

Winners  were  asked  to  do  nothing 
else.  Just  check  their  numbers 
against  the  published  list  of  win¬ 
ners,  and  brin^  their  winning 
Parade  “Pot  o’  Cash”  number  to  the 


newspaper’s  office,  and  claim  the 
prize. 

Each  Sunday,  17  numbers 
selected  by  computer  and  worth  a 
total  of  $1500  were  published  in  the 
Times  Union,  plus  the  special 
jackpot  number  worth  $1000. 

Winners  were  required  to  ajjree  to 
allow  use  of  their  names  and  pic¬ 
tures  for  publicity  and  advertising 
purposes.  And  the  newspaper  made 
excellent  use  of  this  phase  of  the 
contest. 

The  all-out  promotion  effort  in¬ 
cluded  extensive  use  of  in-paper  ad¬ 
vertising  and  editorial  space,  along 
with  posters  and  broadcast  spots. 

“The  use  of  pictures  of  the  win¬ 
ners  was  the  best  part  of  the  promo¬ 
tion,”  Lewi  said.  “We  got  the  idea 
from  the  successful  promotion  of  the 
New  York  State  lottery. 

Circulation  manager  Frank  De- 
Lollo  claimed  that  the  promotion 
had  restored  all  of  the  7,000  circula¬ 
tion  loss  that  had  been  chalked  up  to 
the  price  increase. 

.A  typical  in-paper  ad  showed  pic¬ 
tures  of  four  winners  with  their 


For  perfect  black  &  white  and  color 
registration  from  paste-up  to  press 
plates,  specify  — 

BfflCH’s  Pin  fiteisMion  mm 

FEATURING 

BtflCH  SflODLtS 

BfflCH  PLflit  iBt-up  mmm 

If  you  are  dissatisfied  with  the  registration  you  are  now 
getting  from  your  cold  type  composition,  then  you  will  want 
to  switch  to  the  Beach  Pin  Registration  System. 

This  unique  method,  now  a  standard  in  the  industry, 
guarantees  perfect  registration;  utilizes  maximum  printable 
areas  and  gives  more  consistent  printing  results.  Write  or 
call  for  details. 

BEflCH  lOUfflCTUfilllG  COUP. 

15602  Container  Lane,  Huntington  Beach,  California  92649 
(213)  598-5548  /  (714)  898-5515 
No.  1  Supplier  of  Saddles  &  Related  Equipment 


Eating  out  statistics 

Women  who  eat  out  at  night  do  it 
often — which  may  or  may  not  be  a 
commentary  on  home  cooking.  Ac¬ 
cording  to  the  Newspaper  Advertis¬ 
ing  Bureau,  seven  out  of  ten  women 
(69%)  eat  at  least  one  evening  meal 
a  month  in  a  restaurant.  The  typical 
diner-outer  has  3.2  such  restaurant 
meals  in  a  one  month  span. 

These  women  not  only  get  away 
from  home,  they  get  far  away.  Less 
than  one  out  of  five  (18%)  chooses  a 
restaurant  in  her  own  neighbor¬ 
hood.  On  the  other  hand,  more  than 
half  (55%)  only  choose  restaurants 
away  from  their  own  home  areas. 
The  others  vary  their  choices:  six  %, 
mostly  in  the  neighborhood;  eight 
%,  mostly  elsewhere,  and  13%  di¬ 
vide  their  patronage  between  re¬ 
staurants  close  to  home  and  those  in 
other  areas. 

However,  those  going  outside  the 
neighborhood  to  eat  are  not  likely  to 
go  downtown.  Only  10%  of  the 
women  reported  eating  an  evening 
meal  in  a  downtown  restaurant  over 
the  course  of  a  month,  whereas  38% 
went  elsewhere  in  the  city  and  41%, 
elsewhere  in  the  suburbs. 

Furthermore,  those  who  eat  even¬ 
ing  meals  downtown  eat  there  less 
frequently  than  those  who  select  re¬ 
staurants  in  other  areas.  Of  those 
who  go  downtown,  less  than  four  out 
of  ten  (39%)  go  more  than  once  in 
the  one  month  period.  However, 
among  those  dining  at  restaurants 
in  their  own  neighborhoods,  six  out 
of  ten  (60%)  go  more  than  once, 
whereas  56%  of  those  going  to  re¬ 
staurants  elsewhere  in  the  suburbs, 
and  55%  of  those  going  elsewhere  in 
the  city,  go  more  than  once. 

The  Bureau  findings  are  based  on 
responses  from  3,800  women  in  five 
metropolitan  areas  (Boston,  At¬ 
lanta,  Portland,  Ore.;  Omaha,  Neb.; 
and  Erie,  Pa.)  to  a  mail  question¬ 
naire. 

According  to  the  Department  of 
Commerce,  last  year  Americans 
spent  $41.1  billion  for  food  and  drink 
outside  the  home.  This  was  up  from 
$37.4  billion  in  1973  and  from  $29.3 
billion  in  1970. 


Murray  joins  News 

Martha  Murray  will  join  the  New 
York  Ne7vs  Marketing  Services  De¬ 
partment,  a  division  of  the  advertis¬ 
ing  department,  it  was  announced. 
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LEDERLE  SPCmSORS  HiOGRAMS 
YOU’LL  NEVER  SEE. 


BUT  THEY  MAY  HELP  SAVE  VOUR  LIFE. 


New  discoveries,  new  theories,  and  new  techniques  develop  so  rapidly  in  the  world  of  medicine 
it’s  amazing  that  physicians  and  pharmacists  can  keep  up  with  it  all. 

We’ve  tried  to  help.  Since  1951,  Lederle  Laboratories  has  sponsored  organized  programs  for 
postgraduate  health  care  education,  an  average  of  35  per  year. 

The  programs  provide  a  forum  for  health  care  experts  to  discuss  their  innovations,  their 
problems...  your  problems.  Local  medical  and  pharmacy  societies,  pharmacy  schools  and  medical 
schools  select  the  topics  and  the  speakers.  In  1975  we  will  sponsor  more  than  50  of  these  symposia. 

Being  ‘‘on  top  of  the  news^  is  as  vital  in  health  care  as  it  is  in  your  business. 

LEDERLE  LABORATORIES,  A  Division  of  American  Cyanamid  Company,  Pearl  River,  New  York  10965 


Olga  Reswow,  formerly  with  the 
Cadillac  (Mich.)  Evening  News — 
appointed  an  instructor  at  the 
School  of  Journalism,  Kent  State 
University,  Kent,  Ohio.  Constance 
Rehich,  former  public  relations  di¬ 
rector  for  the  Cleveland  Heijrhts- 
University  Heights  school  district 
— received  the  same  appointment. 


Rokekt  Deckari),  former  advertis- 
inj;  sales  manaj^er,  Hartford  (Conn.) 
Ti nies — named  vicepresident/ad- 
vertisinj?  director  of  Living  West, 
Framingham,  Mass. 


Harold  Braun,  advertising  sales 
director.  Parade  Publications, 
Inc. — named  vicepresident  and  a 
member  of  the  operations  manajre- 
ment  committee.  He  was  formerly  a 
vicepresident  at  Grey  Advertising. 


Debbie  Tennison,  former 
reporter/photojjrapher  for  the 
Wagnesbnrg  (Pa.)  Democrat 
Messenger — named  associate  editor. 
National  Defense  mafrazine. 


Lillian  Kopenhaver 


Chester  Kneller 


correspondent — winner  of  the  Uni-  Chester  Kneller,  northern  divi- 
versity  of  Southern  California  sion  advertising:  dept.  manag:er 
Journalism  Alumni  .A.ssn.  1975  dis-  Philadelphia  Bulletin — named  clas- 
tinffuished  achievement  award  for  sified  advertising:  manag:er. 
newspaper  journalism.  ♦  ♦  * 

*  *  *  Lillian  Lodge  Kopenhaver,  super- 

James  Kerr,  formerly  with  the  AP  visor  of  student  publications  at 

in  Miami  and  Brazil — named  reg:-  Florida  International  University, 
ional  account  manager,  Infoplan  In-  Miami — elected  first  woman  presi- 
ternational,  to  represent  the  dent  of  the  National  Council  of  Col- 
Bahamas  News  Bureau  in  Coral  leg:e  Publications  Advisers. 

Gables,  Fla.  *  *  * 

*  ♦  *  Harry  Ashmore,  senior  fellow, 

Eliot  Kamenitz,  feature  writer.  Center  for  the  Study  of  Democratic 

Warner  Robins  (Ga.)  Daily  Sun —  Institutions;  Burton  Benjamin, 
now'  manag:er  of  the  photo  dept.  executive  producer  of  CBS  News; 

*  *  *  Marquis  Childs,  syndicated  col- 

James  Scotton,  former  dean  of  the  umnist — all  to  occupy  the  How- 

Institute  of  Mass  Communication  at  ard  R.  Marsh  Professorship  at  the 
the  U.  of  Lag:os,  Nig:eria  and  one-  U.  of  Michig:an,  1975-76. 
time  newsman  with  the  Madison  *  *  ♦ 

(Wise.)  Times — named  associate  pro-  Ted  Cohen,  formerly  with  the  AP 

fessor  of  communications  at  Temple  in^  Montpelier,  Vt. — now  on  the 
University,  Philadelphia.  Rockland,  Me.  bureau  staff  of  the 

*  *  *  Portland  Press  Herald. 

Bill  Middlebrook.s,  UPI  manag:ing:  *  *  ♦ 

editor  for  enterprise — named  execu-  James  Pear.son — named  executive 
tive  editor  of  the  Temple  (Tex.)  director  of  the  National  Assn,  of 
Daily  Telegram.  Advertising  Publishers,  now  located 

*  *  ♦  in  Madison,  Wis. 

Thomas  Gore  2nd,  director  of  pub-  ♦  ♦  ♦ 

lie  affairs  of  the  Maryland  Hospital  Lauraine  Wagner,  women’s  editor 
Assn. — named  public  affairs  direc-  with  the  Ft.  Collins  (Colo.)  Colora- 
tor  at  the  Ochsner  Medical  Insitu-  doan  from  1948-50 — named  women’s 
tions.  New  Orleans.  editor  of  the  Annapolis  (Md.)  Eve- 

*  *  *  aing  Capital  to  succeed  the  late 

.A-Lered  Whalen,  director  of  photo  Ruth  Motley. 

library  services  for  UPI — named  ♦  ♦  * 

photo  library  sales  manager  to  sue-  Davis  Taylor,  publisher  of  the 

ceed  John  Fletc  her,  who  has  retired.  Boston  Globe — winner  of  the  23rd 

*  *  *  Elijah  Parish  Lovejoy  Award,  given 

Richard  Lay,  formerly  with  UPI  in  annually  by  Colby  (College,  Water- 

St.  Louis  and  Chicago — named  ville.  Me.  to  a  member  of  the  news- 
executive  editor  of  the  journal  of  paper  profession  who  has  contri- 
the  National  Association  of  Retail  buted  to  America’s  journalistic 
Druggists,  Chicago,  Ill.  achievement. 


David  Mink,  advertising  promo¬ 
tion  manager.  Army  Times  Publish¬ 
ing  Co. — named  promotion  manager 
of  Nation's  Business  magazine. 


Helen  Thomas,  UPI  White  House 


A  typical  household  scene  in  hundreds  of  the  smaller 
cities  in  America  is  the  man  of  the  house,  in  his  easy 
chair,  absorbed  in  the  pages  of  his  local  newspaper 

Quiet,  relaxed  readership  like  this  makes  the  daily 
newspaper  an  unique  and  effective  advertising  med¬ 
ium  in  these  cities,  which  are  typical  of  the  Thomson 
markets 

Another  plus'  Saturation  household  reach  provides 
market  penetration  without  a  media-mix 
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in  the  news 


Bulletin — named  advertisinj;  direc¬ 
tor  of  Capital  Newspapers,  Albany, 
N.Y.,  to  succeed  David  Fei.dman,  now 
general  manager. 


Marker  returning 
to  agency  business 

Robert  Marker,  former  chairman 
of  the  board  of  McCann-Erickson 
Worldwide,  Inc.  who  resigned  July  8 
after  serving  six  months  as  presi¬ 
dent  of  the  Dallas  Times  Herald 
Company,  has  been  named  chair¬ 
man  of  the  executive  committee  of 
Needham,  Harper  &  Steers,  Inc.  and 
manager  of  the  agency’s  New  York 
office. 

Explaining  his  move  from  Dallas 
back  to  New  York  this  week.  Marker 
said,  “When  you’re  starting  a  sec¬ 
ond  career  at  my  stage,  it’s  got  to  be 
it  right  away  or  forget  it.  Besides,  I 
missed  this  business.” 

Marker,  53,  brings  a  wide  variety 
of  advertising  experience  to 
Needham,  Harper  &‘Steers,  ranging 
from  a  stint  at  the  B.  F.  Goodrich 
Co.  to  creative  work  as  senior  vicep¬ 
resident  of  MacManus,  John  and 
•Adams,  Detroit,  and  finally  to  13 
years  at  McCann-Erickson  in  De¬ 
troit  and  New  York. 

A  native  of  Nashville,  Tenn.,  he 
was  educated  at  Vanderbilt  Univer¬ 
sity  and  Emory  University.  He  is  a 
former  president  of  the  New  York 
Board  of  Trade  and  was  also 
director-at-large  of  the  American 
Association  of  Advertising  Agen¬ 
cies. 

With  Marker’s  appointment,  Nor- 
val  Stephens,  who  has  been  manag¬ 
ing  director  of  Needham,  Harper  & 
Steers’  New  York  office,  will  return 
to  Chicago  as  a  managing  partner. 
The  agency  is  the  17th  largest  in 
America  and  the  15th  largest 
worldwide  among  U.S.  firms. 

• 

Leila  Holme.s,  science  columnist, 
1  ndia){apolis  Star — winner  of  the 
American  Optometric  Assn.’s  1975 
public  service  award  in  journalism, 
newspaper  category,  for  articles  on 
“Better  Vision  for  Elderly.” 

*  ♦  ♦ 

Donald  Tremblay,  copywriter  and 
merchandising  assistant,  Detroit 
News — promoted  to  advertising 
promotion  supervisor.  Alice 
SiELOFE,  promotion  copywriter — to 
marketing  services  merchandising 
supervisor. 

Uli  Hn 

Ernest  Ferguson,  national  affairs 
columnist,  Baltimore  Suu — named 
chief  of  the  paper’s  Washington 
bureau  to  replace  Peter  Kumpa, 
chief  European  correspondent  in 
London  of  the  Sun  as  of  January  1. 
Frederic  Hill  will  move  from  Lon¬ 


don  Jan.  1  to  head  the  paper’s  Paris 
bureau  and  Gilbert  Lewthwaite  will 
return  from  Paris  to  cover  the  1976 
political  campaign. 

*  ♦  * 

Fred  Loskamp,  senior  assistant 
production  manager,  Washiagtoa 
Star — named  production  director  to 
succeed  Warren  Callahan,  who  re¬ 
tired  in  August. 

:)c  ie 


♦  ♦  9ic 

Richard  Scaike,  publisher  of  the 
Greensbioy  (Pa.)  Trihuiie-Kei'iew — 
appointed  to  the  Pittsburgh  Zoolog¬ 
ical  Park  Commission. 

* 

Charles  Heckelmann.  former  vice- 
president  and  editor-in-chief  of 
Hawthorn  Books,  Inc.,  N.Y.C. — 
named  book  editor  of  the  National 
E  iiquirer. 
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James  Williams,  managing  editor, 
Frederick  (Okla.)  Dailg  Leader — to 
advertising  manager,  Weatherford 
(Okla.)  Dailg  Democrat. 

*  *  * 

Art  Shafer,  marketing  director. 
Observer  &  Eccentric  Newspapers, 
Livonia,  Mich. — named  advertising 
and  marketing  director.  Contra 
Costa  Times,  Walnut  Creek,  Calif. 
Also  named  was  Bill  Thon,  former 
editor.  Sierra  Vista  Herald  Dispatch 
in  Arizona — to  city  editor  in 
California.  Steve  Bennett,  advertis¬ 
ing  director,  Tahoe  Daily  Tribune, 
South  Lake  Tahoe,  Calif. — to  retail 
advertising  manager.  Steve  Rank, 
formerly  with  Vilas  Advertising, 
Orinda,  Calif. — in  charge  of  promo¬ 
tion;  Bob  Ju.stin,  display  sales  at  the 
Tahoe  Daily  Tribune  and  Jon 
Fishman,  general  manager  at  Sierra 
Vista — to  retail  sales.  Gerry 
Hallstrom,  .Antioch  (Calif.)  Ledger 
classified  manager-classified  man¬ 
ager  in  Walnut  Creek. 

«  «  * 

John  Cliff,  editor  and  general 
manager,  Kane  (Pa.)  Republican — 
retired  after  50  years  plus  one  day 
of  service.  George  D.aggett,  Jr. — new 
general  manger  and  Richard  Cole¬ 
man,  associate  editor — now  editor. 

*  ♦  * 

Hugh  Brannan,  travel  editor  and 
advertising  account  executive,  Bal¬ 
timore  News  American — named 
manager  of  national  advertising.  He 
succeeds  Roland  Fox,  now  assistant 
to  the  publisher  for  tv  channels  and 
vicepresident. 

*  ♦  ♦ 

H.  Robert  Schadewald,  classified 
advertising  manager,  Philadelphia 


*  * 

Philip  Bookman,  assistant  manag¬ 
ing  editor,  Binghamton  (N.Y.) 
Su  n-B  ulleti  n — named  assistant 
managing  editor  of  the  Camden 
(N.J.)  Courier-F^ost. 

♦  ♦  * 

M.  J.  Block,  Jr.,  associate  pub¬ 
lisher,  Ijadies'  Home  Journal  and 
publisher  of  IjHJ  Needle  ct  Craft — 
named  executive  vicepresident  of 
Downe  Publishing,  publisher  of  the 
Journal  and  Fatnily  Weekly. 

♦  *  ♦ 

Cove  Hoover,  former  publisher 
and  president  of  the  Elmira  (N.Y.) 
Star-Gazette  and  Rockford  (Ill.)  Re¬ 
gister  and  Star — named  editor  and 
publisher  of  the  Delaware  County 
(Pa.)  Daily  Times  to  succeed  Ronald 
Hedley,  who  has  resigned. 
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ADVERTISING 


Ohrbach’s  finds  newspaper 
advertising  Oh!-so-good 

By  Daniel  Lionel 


“Oh!,”  accordinj;  to  niy  dictionary 
is  an  interjection  ‘expressing  sur¬ 
prise.’ 

Hut  to  Hy  Leder,  advertisinjr  <h- 
rector  of  the  5‘2-year-old  chain  of 
fashion  specialty  stores  known  as 
Ohrhach’s,  and  hopefully  to  its  cu.s- 
toiners,  “Oh!”  has  become  an  un¬ 
mistakable  symbol,  readily  related 
to  the  store’s  unique  approach  to 
merchandisiii}; — which  he  capsules 
as  “fashion  value  at  a  price.” 

This  happens  when  “Oh!”  is  com¬ 
bined  with  Orhach’s  making  it 
“Oh!rhach’s”  a  concept  created  by 
the  store’s  merchandisiiifr  consul¬ 
tants,  Doyle  Dane  Bernhach,  whose 
Helmut  Krone,  Leder  labels  “one  of 
the  true  >reniuses  I’ll  admit  1  ever 
met.”  .After  several  years  of  its  ap¬ 
plication  in  newspaper  ads,  direct 
mail  and  on  inserts  the  store  has 
reason  to  believe  that  the  appear¬ 
ance  of  “Oh!”  itself  conveys  the 
store  imajre. 

In  recent  months,  Leder  notes 
major  stores  have  been  jockeyiiifr 
for  establishment  of  a  palpable 
identity.  P^amous  retailers  like  Saks 
P’ifth  .Avenue,  Lord  &  Taylor,  Gim- 
hel’s  and  Bloominfrdale’s  have  been 
chanfrin};  lofjos,  sharpening?  their 
advertisiiif?  imajre. 

I mafje-huildinj;  is  nothin}?  new'  to 
Ohrbach’s.  .About  O  years  a}?o,  the 
store  used  only  institutional  adver- 
tisiii}?,  never  advertised  priced 
items.  Under  its  founder,  Nathan 
Ohrbach,  the  store  built  its  reputa¬ 
tion  w'hich  it  still  cherishes  offeriii}? 
hi}?h  fashion  of  }?ood  quality  at  mod¬ 
erate  prices.  In  recent  years  under 
new  ownership,  the  store  has 
branched  out  from  clothiii}?  to 
domestics  in  its  10  branch  stores,  six 
in  the  }?reater  New  A'ork  area  and  4 
in  southern  California. 

“Oh!”  lends  itself  to  visual  adver- 
tisiii}?  as  does  fashion.  “F’ashions” 
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Hy  Leder 


says  Leder,  “are  visual  creations 
and  for  this  reason  we  put  the  lion’s 
share  of  our  advertisiii}?'  into  news¬ 
papers.  Newsjiapers  }?ive  the 
}?reatest  opportunity  for  rixiatl 
time,  more  than  the  cursory  }?lance 
one  }?ets  from  TV.  .A  newspaper  ad¬ 
vertised  item,”  he  said,  “can  be  clip¬ 
ped,  compared,  discussed  and  hope¬ 
fully  purchased.  We  use  no  TV.” 

While  the  store  uses  color  in  its 
newspaper  inserts,  Leder  is  not 
convinced  that  ROP  color  has  at¬ 
tained  sufficient  fidelity  to  convey 
Ohrbach’s  fashion  visuals  to  best 
advanta}?e. 

With  a  back}?round  stemmin}? 
from  the  advertisiii}?  department  at 
.A&S  to  director  of  sales  promotion 
of  .Alexander’s,  a  X.Y.  area  specialty 
chain,  Leder  became  advertisiii}?  di¬ 
rector  of  Ohrbach’s  w'hen  the  new 
owners  decided  to  switch  their  all- 
institutional  advertisiii}?  to  an  item 
ads. 

“The  time  had  come,”  Leder  said, 
“to  make  }?ood  on  our  promises  of 
value  at  a  priee.  The  feeliii}?  was 
that  we  effectively  developed  an 
awareness  of  our  ability  to  purvey 
contemporary  fashions  of  }?ood  qual¬ 
ity  but  we  had  to  show  that  we  could 
readily  meet  the  price  competition 
beiii}?  featured  by  other  stores.  It 
was  a  natural  pro}?ression.” 

Now  Ohrbach’s  ads  are  price-item 
with  a  stron}?  mixture  of  institu¬ 
tional.  “Institutional  advertisin}?,” 
Leder  said,  “carries  you  on  Tues¬ 
days  and  Friday  afternoons  and  at 


otherwise  non-productive  hours — 
contributiii}?  importantly  to  profits. 

It  builds  the  kind  of  trust,  apprecia¬ 
tion  and  response  w’ithout  the  im¬ 
petus  of  specific  ads  that  is  the  pro¬ 
file  of  a  euHtuuier  as  differentiated 
from  a  shopper.” 

Buildiii}?  a  store  ima}?e,  in 
Ohrbach’s  view,  is  not  merely  words 
or  distinctive  lo}?os.  Ohrbach’s  re}?u- 
larly  sends  a  team  of  buyers  to 
Rome  and  Paris  to  pick  up  ori}?iiial 
haute  couture  to  be  copied  and 
shown  at  a  series  of  SRD  shows  at 
the  store. 

.-Vt  the  showiii}?  held  last  w’eek, 
look-alike  mannequins  walked  down 
the  runway,  side-by-side,  one  wear- 
iii}?  the  ori}?inal  the  other  the  indis- 
tin}?uishable  copy,  available  to 
Ohrbach’s  customers  at  a  fraction  of 
the  cost.  .As  usual  the  show  which 
attracted  more  than  1000  women 
}?ot  top  billiii}?  on  the  fashion  pa}?es 
of  every  New  York  newspaper. 

“.Many  of  our  customers  buy  a 
dress  or  two  in  Paris  and  then  they 
come  here  to  }?et  three  more  for 
$1000,”  Ohrbach’s  dress  buyer  told 
one  rejiorter.  In  addition  to  the 
Mayor’s  wife,  Mary  Beanie,  repor¬ 
ters  noted  the  presence  of  movie 
stars  and  society  folks  amoii}?  the 
audience. 

Leder  and  Ohrhach’s  youthful 
president,  Howard  P.  Goldbei}? 
couldn’t  help  but  be  pleased  with 
the  .New  York  News’  sjn-ead,  with 
four  pictures  carryiii}?  the  banner 
line  that  told  the  Ohrbach  story, 
“Copies  of  Haute  Couture  at  down- 
to  earth  prices.” 

• 

Advertising  bureau 
adds  3  directors 

The  Newspaper  .Advertisiii}?' 
Bureau,  named  three  new  directors 
to  fill  vacancies  on  its  board  at  a 
meetiii}?  in  the  Ocean  Reef  Club  at 
North  Key  Lar}?o,  Fla.  They  are: 
Frank  Bennack,  vicepresident, 
newspaper  operations,  Hearst 
Corp.;  William  H.  Cowles,  .‘Ird,  pub¬ 
lisher,  Spokane  (Wash.)  Spokesma  u 
Revieir,  and  Maurice  Hickey,  vice- 
president,  marketiii}?,  Gannett 
Newspapers. 

The  board  also  presented  Distin¬ 
guished  Service  .Aw'ard  plaques  to  J. 
Warren  .McClure,  president  of 
.McClure  .Media  .Marketiii}?  .Motiva¬ 
tion  Company,  Rochester,  N.A’.,  and 
F^rank  Massi,  vicechairman  of  the 
Hearst  Corp.  McClure,  formerly  vice- 
president,  marketiii}?,  of  Gannett 
.Newspapers,  served  for  11  years  on 
the  Bureau’s  board  of  directors  and 
was  chairman  of  its  membership 
committee  and  a  member  of  its 
executive  committee.  Massi  was  a 
member  of  the  Bureau’s  board. 
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Cartoonists  rap 
strip  shrinkage 

By  Darrell  Leo 

Faced  with  ever  decreasing  space, 
comic  strip  cartoonists  have  three 
options,  according  to  A1  Capp  of 
“Li’l  Abner”  fame. 

They  can  quit  with  honor  or  stub¬ 
bornly  go  on  in  the  same  old  way  or 
they  can  adapt  to  the  space  given 
their  strips. 

Speaking  at  the  annual  fall  meet¬ 
ing  of  the  Newspaper  Comics  Coun¬ 
cil,  Capp  departed  from  the  tone  he 
used  in  a  letter  in  Editor  &  Puh- 
linher,  July  19.  In  that  letter,  he 
mourned  the  demise  of  “Pogo,”  the 
late  Walt  Kelly’s  strip  which  was  re¬ 
tired  because  of  “asphyxiating 
space”  problems. 

Still  show'ing  his  humor  form, 
Capp  added,  “Arab  shieks  have 
taken  vows  of  poverty  compared  to 
those  who  sell  publishers  news¬ 
print,”  blaming  the  high  cost  as  one  I 
major  reason  for  space  shrinkage.  I 
Other  cartoonists  attending  the 
meeting  at  the  Union  League  Club  I 
in  New  York  were  not  quite  as 
amused  or  amusing.  Alfred  An- 
driola  (“Kerry  Drake”)  said  that  al¬ 
though  the  gag  strips  aren’t  suffer¬ 
ing  from  the  loss  of  space,  strips 
with  continuing  stories  are.  “It’s 
impossible  to  tell  a  story  in  one 
panel,”  he  said.  Andriola,  who  is 
also  chairman  of  the  council,  said 
such  restrictions  stop  cartoonists 
from  using  everything  in  their 
command. 

Roy  Krane  (“Buz  Sawyer”)  com¬ 
plained  that  new  strip  sizes  allow 
the  artists  to  draw  only  heads  and 
shoulders  of  their  characters. 
“There’s  no  action  in  strips,  because 
there’s  no  space,”  he  said. 

Though  not  attending,  Chester 
Gould  (“Dick  Tracy”)  sent  the  stern¬ 
est  of  condemnations.  He  wrote, 
“Newspapers  don’t  have  to  commit 
suicide.  All  they  have  to  do  is  start 
being  newspapers  again  instead  of 
trying  to  be  television  sets. 

“The  daily  cartoon  strip  was 
newspapers’  visual  show  long,  long 
before  tv  and  its  still  the  hottest 
feature  in  the  newspaper.  Why  do 
editors  put  this  dynamic  salesman 
in  a  coffin  2  by  6  inches  and  hide  him 
in  the  back  room?” 

Also  on  the  program  was  Paul 
Martin,  promotion  manager  of  the 
Xeiv  Y  ork  Xeivs  who  outlined  the 
paper’s  history  making  t-shirt 
iron-on  promotion  using  comic  strip 
characters. 

The  campaign  which  featured  the 
innovative  on-paper  printed  iron-on 
“dramatically  increased”  circula¬ 


tion  for  the  Sunday  News,  Martin 
said.  He  called  the  effort  the  single 
most  effective  promotion  he  has  run 
in  the  last  five  years. 

The  council  also  presented  its  an¬ 
nual  Jester  Comics  Awards  for  best 
presentation  of  comic  strips.  The 
winners  included: 

Best  Sunday  Section:  Detroit 
\eivs  (circulation  over  350,000)  and 
St.  Petersburg  Times  (under 
350,000).  The  N.Y.  News  and  the 
Washington  Star  won  second  prizes 


in  their  specific  circulation 
categories. 

Best  Daily  Section:  Chicago 
Tribune  (over  350,000)  and  St.  Louis 
Post-Dispatch  (under  350,000).  Sec¬ 
ond  prizes  went  to  the  N.Y.  News 
and  the  Nashville  Tennessean. 

Best  Promotion/ Advertising  Con¬ 
cept:  Newsday  (over  350,000)  and 
Orlando  Sentinal-Star  (under 
350,000).  Milwaukee  Journal  and 
Dubuque  Telegraph-Herald  won  sec¬ 
ond  place  awards. 


NEWSPAPER  EXECUTIVES  . . . 


Do  You  know  about  INAE’s 

YOU  SHOULD!! 

■  Here's  WHY  . . . 

•  Over  800  daily  newspapers  in  the  U  S  and  Canada  belong- so  do 
their  Representatives,  plus  major  Auxiliary  Service  Firms  •  Each 
shares  management/sales  experiences,  techniques  and  expertise 
with  others  —  comprising  a  tremendous  body  of  practical  and  pro¬ 
gressive  knowledge  •  All  size  papers  benefit  (50%  are  under  30M 
circulation)  •  Our  monthly  NEWS  keeps  you  informed  •  Two  Sales 
Conferences  yearly  are  devoted  to  ideas/inspiration  covering  diversi¬ 
fied  aspects  of  newspaper  advertising  and  its  ever-changing  market 

•  Convention  Exhibits  show  hundreds  of  successful  copy/ layout 
ideas  (later  offered  in  book  form)  •  Meeting  DIGEST  —  the 
invaluable  sessions  sent  so  you  don't  lose  this  important  benefit 

•  Management  aids  —  thru  Surveys,  Sales  Training  Courses  (see 
below)  and  many  others. 

Professional  Newspaper  Sales/Marketing 
Executives  NEED  INAE  .  .  .  and  INAE  NEEDS  YOU! 

Here's  only  ONE  reason  why  Membership  is  Profitable: 

POSITIVE  SELLING  >5  INAE's  latest  staff  Sales  Training  Course  .  .  . 

•  5,847  INAE  salespersons  enrolled  in  only  10  months  •  Inexpensive 
—  only  $9.  or  Less  per  sales  manual  •  Motivational  —  yet  Basic  and 
Factual  •  COVERS  such  needed  staff  subjects  as:  Time  Organiza¬ 
tion,  Handling  Objections,  Meeting  Competitive  Media,  Closing  the 
Sale,  Creative  Service  Selling,  Communications  Devices,  Etc. 

*  Available  to  Members  only! 

_  Clip  &  Mail 

INAE  Mbrship  Comm.,  P.O.  Box  147,  Danville,  IL  61832  [ 

Please  send  me  proof  of  INAE's  benefits:  ^ 
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No  obligation  —  of  course,  except  to  vour  newspaper!  \ 
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Now  we  dial  the  number  of  roll 
<  ,1 
we  need . . .  push  a  button  .  ^ 

and  that's  it!"  I 


Cecil  B.  Kelley,  Jr. 
General  Manager 
Palm  Beach  (Fla.) 
Post-Times 


NOLAN-JAMPOL  has  put  it  all  together  for 
the  POST  TIMES— with  an  automated  roll 
handling  system  that  brings  full  order/ 
delivery  control  between  a  new  warehouse 
building,  and  the  existing  pressroom 
located  across  the  street  —  some  600  feet 
away. 

Here’s  roll  calling  at  the  twist  of  a  dial  — 
triggering  automatic  release  of  full  or 
three-quarter  rolls.  Hands-off  conven¬ 
ience!  From  loading  dock  to  pressroom 
storage  it’s  an  integrated  system  .  . .  com¬ 
plete  with  roll-stripping  assist  machine, 
inclined  conveyors,  roll  drop,  curved 


conveyor.  A  Nolan-Jampol  engineering 
system  all  the  way. 

If  you’re  looking  for  easier,  faster,  better 
ways  to  move  your  news  —  give  us  a  call. 
We’ve  ideas  to  convey. 

NOLAN- 
JAMP0L.C 

Rome,  New  York  13440 
315/336-3100 

We  deliver,  too! 


Plant  •  equipment 


Latest  DiLitho  system 
uses  jet-air  technique 


The  Wood-Hoe  division  of  Wood 
Industries  has  joined  the  DiLitho 
(trademark  of  the  ANPA/RI)  club 
with  an  announced  exclusive  Jet- 
Air  water  motion  system. 

To  date  the  newspaper  industry 
has  witnessed  the  introduction  of 
three  DiLitho  systems.  Wood-Hoe 
has  become  the  fourth  company  to 
develop  a  DiLitho  approach  permit- 
tinpr  the  use  of  inexpensive  offset 
plates  on  letterpress  units. 

The  system  that  has  been  de¬ 
veloped  incorporates  the  option  of 
positioning  the  dampeners  inside 
the  arch  or  outside  the  press  unit. 
Ease  of  maintenance  is  amon^r  the 
benefits  stated  for  external  mount¬ 
ing. 

With  external  mountin}?  any  ad¬ 
justments  that  mijjht  have  to  be 
made  and  any  maintenance  on  the 
system  are  easier  because  of  the  ac¬ 
cessibility  of  the  jet-air  system. 

The  jet-air  water  motion  assures 
uniform  distribution  of  the  dampen¬ 
ing:  solution  and  a  four-section  jet- 
air  manifold  operates  in  single-pagre 
increments  to  suit  the  width  of  the 
paper. 

Jet-air  system 

The  jet-air  system  consists  of  a 
fountain  roller  covered  with  a  spe¬ 
cial  water  carrying:  material  which 
runs  in  the  dampening:  solution  and 
a  jet-air  manifold.  The  drive  to  the 
fountain  roller  is  independent  of  the 
press  drive  and  is  variable  in  speed. 
This  permits  adjusting:  the  speed  of 
the  fountain  roller,  which  in  turn 
controls  the  amount  of  water  flow. 
The  jet-air  manifold  is  connected  to 
a  clean  dry  air  supply  with  a  reg:- 
ulator  to  maintain  constant  air 
pressure.  The  jet-air  manifold  is  di¬ 
vided  into  four  sections,  one  for  the 
width  of  each  pag:e  and  any  one  sec¬ 
tion  may  be  silenced  to  suit  the 
width  of  the  paper  beinj?  run. 

The  drive  to  the  fountain  roller  is 
independent  of  the  press  drive  and 
is  variable  in  speed.  This  permits 
adjusting:  the  speed  of  the  fountain 
roller,  which  in  turn  controls  the 
amount  of  water  flow. 

The  jet-air  dampening:  system  de¬ 
veloped  by  Wood-Hoe  provides  a 
continuous,  uniform  supply  of  dam¬ 
pening:  solution  to  the  plate  for  fine 
density  control  for  black  and  multi- 
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color  printing:.  It  is  a  non-contact 
system  desig:ned  to  eliminate  the 
problem  of  ink  contamination  of  the 
dampening:  system. 

Testing:  was  done  on  a  press  at  the 
.\NP.\-Research  Institute  Easton, 
Pa.  Running:  speed  during:  the  test 
was  for  the  most  part  in  excess  of 
35,000  pph  and  endurance  tests  (for 
plate  life)  of  up  to  70,000  impres¬ 
sions  were  made. 

The  price  for  the  Wood-Hoe  Di¬ 
Litho  system  is  $23,000  per  black 
unit  (two  ink  motions).  The  price  in¬ 
cludes  the  jet-air  water  motion  for 
one  unit,  mechanical  installation, 
on  press  copper  plating:  of  ink  drums 
(by  an  electrolysis  method),  saddles 
(eig:ht  per  cylinder),  plate  reg:istra- 
tion  and  bending:  system,  water  cir¬ 
culating:  system  air  supply  to  each 
unit,  and  start-up  training:  in  the 
customer’s  plant. 

The  Woo(l-Hoe  system  is  adapta¬ 
ble  to  Wood,  Hoe,  Scott  and  Goss 
units  and  color  attachments. 

Tal-Star  users 
meet  in  Toronto 

The  second  meeting:  of  the  Tal- 
Star  Computer  Systems,  Inc.,  Users 
Group  (TUG)  was  held  Aug:ust  24-26, 
1975  in  Toronto,  Canada. 

TUG  is  a  forum  for  Tal-Star  users. 
Members  hope  to  minimize  efforts, 
costs  and  response  times  associated 
with  Tal-Star  Computer  Systems, 
Inc.  and  to  provide  a  formal  channel 
of  communication  between  the 
g:roup  and  Tal-Star  Computer  Sys¬ 
tems,  Inc. 

The  two-day  session  w'as  hosted 
by  the  Toronto  Star  and  attended  by 
15  newspaper  members  with  rep¬ 
resentatives  of  Tal-Star  (Robert 
Smallacombe,  president,  and 
Georg:e  Hancock,  vicepresident)  griv- 
ing:  presentations  on  the  first  day. 

Of  the  42  Tal-Star  newspaper  in¬ 
stallation  sites,  there  are  presently 
15  newspapers  who  are  members  of 
TUG. 

The  next  scheduled  meeting  will 
be  in  Houston,  Texas  in  January, 
1976. 

Tal-Star  users  interested  in  TUG 
should  contact  Joseph  A.  Yuhos, 
The  Cincinnati  Enquirer. 


What’s  new: 
products  and  systemsl 

Versatec  has  announced  a  new 
hard  copy  output  system  that  pro¬ 
duces  printout  and  graphics  on  line 
from  computer  and,  on  command, 
hard  copy  direct  from  CRT.  The 
package  includes  any  of  four  stan¬ 
dard  printer  plotters,  associated 
controllers  for  specific  computers 
and  CRT’s,  and  Versaplot  plotting 
software. 

System  will  print  up  to  1000  132- 
column  lines  per  minute,  plot 
graphics  on  line  at  up  to  2.4  inches 
per  second  and,  on  command,  pro¬ 
duce  permanent  hard  copy  from  up 
to  four  CRT  displays.  .All  outputs 
are  produced  on  electrographic 
paper. 

*  ic 

(Jraphic  Products  Corporation  has 
shipped  a  new  model  OCR  Tele¬ 
printer  to  the  South  Hend  (Ind.) 
Tribune.  The  unit  accepts  five  level, 
all  caps,  wire  service  signals,  and 
produces  full  upper-lower  case 
scannable  copy,  with  indents,  as  re¬ 
quired.  Tabular  material  transmit¬ 
ted  on  five  level  wire  such  as  side- 
by-side  box  scores,  race  results  and 
financial  market  summaries  can  be 
handled  by  the  unit. 

*  ♦ 

Dymo  Graphic  Systems  has  de¬ 
veloped  a  new  programmable  vari¬ 
able  flash  power  supply  for  its 
Pacesetter  phototypesetter  line. 
The  feature  is  furnished  as  an  op¬ 
tion  on  all  Pacesetter  models,  except 
the  Mark  1,16  face  unit,  where  it  is  a 
standard  provision. 

The  flash  assembly  permits  the 
user  to  vary  the  xenon  flash  inten¬ 
sity  to  requirements  of  individual 
typefaces  by  input  command. 

♦  *  * 

mu.\rc  company  announces  two 
new  “Super”  Flip/Top  plate- 
makers-models  FT26VS  and  FT26- 
VSNS.  Both  units  feature  a  2000 
watt  mercury  additive  light  source 
and  each  unit  will  expose  plates, 
film  and  proofing  materials  up  to 
23"  X  27". 

Units  have  built-in  light  inte¬ 
grator  that  monitors  exposures  and 
digital  computer  permits  exposures 
to  be  “dialed-in.” 

*  *  * 

Mergenthaler  Linotype  Company 
has  announced  a  new  list  price  for 
V-I-P  type  fonts.  The  new  price  will 
(Continued  on  page  SJt) 
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Binghamton  paper  simulates 
editorial  processes 


a  week-long:  progcram  that  included 
classroom  instruction,  laboratory 
demonstration  and  hands-on  ex¬ 
perience  at  I)ig:ital  facilities  in 
Westminster  and  Maynard. 

Under  Sackett’s  direction,  mem¬ 
bers  of  the  Bing:hamton  News/Tech 
Committee  planned  in  advance  for 
the  stagring:  by  rewriting:  all  edito¬ 
rial,  classified  and  display  advertis¬ 
ing:  typesetting:  formats,  repro- 
grramming:  ECRM  application 
softw’are,  and  charting:  the  flow  of 
editorial  copy  to  develop  system  di¬ 
rectories  and  queues.  Production 
staff  members  from  Bing:hamton 
built  the  classified  section,  includ- 
inj?  categrory  headers  and  text  for¬ 
mats. 

During:  the  stagring:,  display  ads 
were  keyed  in,  using:  Typeset-11 
mark-up  syntax.  Local  copy  from 
the  .4ug:ust  6  Evening:  Press  was 
supplied  in  both  paper  tape  and 
scanner-ready  forms,  with  correct 
header  information  to  route  the 
copy  to  various  desk  “in  baskets.” 


The  Aufrust  6  regrional  edition  of 
the  liinghntnton  (\.Y.)  Evenituf 
PreHH  was  put  to  bed  Augrust  1.3  in 
Westminster,  .Mass. 

No,  the  Evening:  Press  has  not  re¬ 
located  and  no,  it  did  not  miss  a 
deadline.  What  happened  .Augrust  13 
was  a  production  “re-enactment”  of 
the  origrinal  .Augrust  6  edition,  car¬ 
ried  out  in  an  experiment  by  the 
Bingrhamton  Press  Co.  and  Digrital 
Equipment  Corporation  of 
Maynard,  Mass.  Its  purpose  was  to 
simulate  the  full  editorial  and  com¬ 
position  processes  of  a  daily  new's- 
paper  in  a  computer  assembly  area 
of  Digrital’s  Westminster  plant,  in 
order  to  assess  the  capabilities  of  a 
computerized  typesetting:  system 
using:  new  Typeset-11  Version  3 
software. 

The  Binghamton  Press  Co.,  pub¬ 
lishes  two  daily  newspapers,  the 
7.5,500-circulation  Evening:  Press 
and  the  30,000-circulation  Sun- 
Bulletin,  both  properties  of  the 
Gannett  Newspaper  Group. 

Led  by  assistant  business/ 
production  manag:er  Lawrence  B. 
Sackett,  eig:ht  members  of  Bing:- 
hamton’s  editorial  and  production 


staffs  worked  w'ith  Dig:ital  pro- 
g:rammers  and  marketing:  personnel 
to  simulate  the  input,  editing:  and 
typesetting:  of  representative  edito¬ 
rial  samples  and  nearly  all  classified 
and  display  advertising  copy  from 
the  Aug:ust  6  Evening:  Press.  The 
simulation  was  performed  on  the 
Digital  Typeset-11  system  ordered 
earlier  this  year  by  Gannett/ 
Binfjhamton. 

Test  demonstration 

.All  28  VT20B  video  display  termi¬ 
nals  ordered  for  Bing:hamton  were 
in  operation,  as  were  an  on-line  wire 
service  capturing:  system,  a  scanner 
loaned  by  ECRM  Corp.  of  Bedford, 
Mass.,  paper  tape  readers  and 
punches,  a  line  printer,  and  an  on¬ 
line  Photon  713-100  phototypesetter 
shipped  from  Bing:hamton  to 
Westminster  especially  for  the  stag:- 
ing:. 

The  test-demonstration  allow’ed 
Dig:ital  to  specify  the  performance 
of  the  new  Typeset-11  software  and 
provided  familiarization  for 
Gannett/Bing:hamton  personnel 
who  will  operate  the  system  after 
installation.  The  session  was  part  of 


Wire  service  system 

For  the  simulation,  the  Bing:ham- 
ton  committee  desig:ned  a  wire  ser¬ 
vice  flow  system  and  copy  routing: 
queues  that  permitted  duplication 
of  the  editing:  and  copy  handling: 

(Continued  on  page  SJt) 


Single  or  dual  Floppy  Disk  storage  plus  standard 
classified  ad  program  permits  selective 
up-dating  of  up  to  250,000  characters  of 
classified  ad  material  in  as  little  as  six  minutes. 

Universal  typesetting  program  with  automatic 
hyphenation  and  line  and  leading  justification. 

Just  a  few  key- strokes  changes  input/output 
codes  from  one  type  of  phototypesetting  r  ,  'Jl 
machine  to  another.  ^ 

Floppy  Disk  coupled  with  high  ■ 

speed  paper  tape  punch  and  reader  il 

or  with  optional  magnetic  tape  cas-  II 

sette  unit,  gives  highly  versatile  in-  I 

put/output.  I 


That’s  just  the  beginning.  Get  all 
the  details.  Write  today  or  call 
Varisystems  Corp.,  80  Skyline  Drive, 
Plainview,  NY  11803  •  516  931-7200 


f  /  CORPORATION 

80  SKYLINE  DRIVE,  PLAINVIEW,  N.Y.  11803 
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Dot  for  dot 
and  dollar 
fordollar- 
Powerdot*  LH 


Delivers  Quality 
and  Economy 


TLeader  in  Automated  Negative  Making 


“Deadlines  are  rough  on 
daily  newspapers.  De¬ 
lays  can  really  hurt  you’.’ 

So  said  John  Melton,  Pro¬ 
duction  Manager  of  the  Waco, 

Texas,  News  Tribune  &  Times  Heraid. 

That  was  Chemcoman  A.  J.  Burg's  cue 
to  tell  the  Powerdot  LH  story:  Fast  pro¬ 
duction  of  superior  negs.  High  dot  quality. 
Ideal  for  use  with  their  photopolymer 
plate  process.  Anti-halo  backing  to  allow 
shooting  through  base  for  sharp  repro¬ 
duction. 


“Powerdot  LH  is  a  film  I  can  depend  on’,' 
says  Mr.  Melton.  "For  linework  and  half¬ 
tones— and  especially  for  the  price- 
nothing  else  can  match  it’.’ 

Powerdot  LH  comes  in  a  complete 
range  of  roll  and  sheet  sizes  and  poly¬ 
ester  or  acetate  base  thicknesses. 

Powerdot  LH;  Positively  better  nega¬ 
tives. 

For  more  details  about  Powerdot  LH, 
call  your  Chemcoman.  Or  write  Chemco 
PhotoproductsCo.,  Div.  of  PowersChemco 
Inc.,  Glen  Cove,  New  York  11542. 


Equipment  people 
in  the  news 


Copy  merge  system 
via  dual  screen 

Hendrix  Electronics,  Inc.,  has  an¬ 
nounced  the  development  of  a  dual 
screen  capability  for  its  3400  Elec¬ 
tronic  Newsroom.  The  new’  feature 
will  allow  editors  to  selectively 
merjje  copy  from  two  sources. 

The  capability  uses  two  VDT 
screens  logically  connected  to  one 
keyboard  which  is  under  the  com¬ 
plete  control  of  the  terminal 
operator.  Special  software  operat¬ 
ing  in  the  terminal  controller  and 
the  database  system  allows  any 
3400  to  |)erform  the  capability  with¬ 
out  hardw’are  chanjres. 

.•\ny  tw’o  terminals  may  be  used  in 
the  dual  screen  mode  as  lonjj  as  both 
have  a  common  controller.  Terminal 
user  control  is  achieved  by  minor 
modification  to  an  existing  system 
operation.  Basically,  a  terminal  will 
be  altered  to  accommodate  a  special 
switch  key  which  will  select  the 
screen  for  text  manipulation. 

Terminals  paired 

Presently,  the  3400  VDT  will  yield 
the  term  “Ready  Messa}?*?” 
whenever  the  EXEC  (execute)  key 
is  depressed  and  no  command  is 
present.  The  new’  dual  screen 


software  modifies  the  response  to 
include  a  unique  terminal  number 
representinj?  the  3400  device 
number  of  the  terminal.  This 
number  is  used  in  the  new  dual 
screen  command  (DS). 

A  terminal  user  w’ill  enter  the 
dual  screen  command  “DS:”  to 
specify  a  selected  terminal  to  be 
paired  with  the  activating  terminal. 

Thus,  if  an  operator  usinj?  termi¬ 
nal  number  two  enters  the  com¬ 
mand  “DS:3,”  terminal  two  will  be 
paired  with  terminal  three  in  the 
dual  screen  mode.  The  pairinj;  can 
be  accomplished  w’ith  any  terminal 
on  the  same  controller,  but  it  is  ex¬ 
pected  that  editors  w’ill  pair  termi¬ 
nals  w’hich  are  physically  located  to 
allow’  joint  viewinj?  of  both  termi¬ 
nals. 

If  the  selected  terminal  for  pair- 
inj?  is  already  loffjjed  on  when  the 
command  is  fjiven,  the  system  will 
display  a  “NOT  .ALLOWED”  mes- 
saj>:e  on  the  activated  screen. 

The  terminals  are  returned  to 
standard  operation,  w’ith  the  “loj; 
off”  action.  This  w’ill  lofr  off  the 
“slave”  terminal,  close  the  dual 
screen  relationship,  but  leave  the 
master  active  for  normal  operation. 

When  in  the  dual  screen  mode,  all 
editinjr  and  command  actions  will  be 
(Continued  on  puffe  39) 


Melvin  J.  Fennell  has  been  electe<l 
chairman  of  the  board  of  ECRM  and 
Daniel  R.  Fisher,  formerly  president 
of  Kollsman  Instrument  Company, 
becomes  president  and  chief  execu¬ 
tive  officer. 

♦  ♦  ♦ 

Roy  F.  Hi);};inbotham  has  been 
promoted  to  president  of  Datatype 
Corporation.  He  served  as  jjeneral 
manajjer  prior  to  the  promotion  and 
joined  the  company  in  19(58. 

Leland  Melufjin,  vicepresident, 
will  be  responsible  for  OEM  and  In¬ 
ternational  Sales. 

Keith  Rueckel,  national  market- 
iiifr  manager,  will  be  responsible  for 
all  U.S.  Direct  Sales. 

Hfi  m 

Samuel  L.  Blum  has  been  named 
manafjer.  Commercial  Market 
PlanninfT  for  Dymo  Graphic  Sys¬ 
tems.  Blum,  who  has  been  an  author 
and  consultant  to  the  Ki’iiphK’  arts 
industry  has  also  served  several 
leadinji:  suppliers  of  composition 
systems  in  manajjerial  capacities 
for  marketinj?,  research  and  product 
planninjj. 

(Continued  on  pope  3(1) 


Save  Up  To  50%  of  Your  Carriers’  On-the-Job  Time! 


Collate, , . 


Bundle-Bagg  for 
bulk  delivery 


Fold,  wrap  &  tie 


It’s  the  Revolutionary  Stepper-Pak  Bunde-Bagg  System 


Bring  new  time-saving  speed  and 
efficiency  to  home  delivery 

Newspapers  are  now  paying  carriers  for 
inefficient  handling  of  separate  supple¬ 
ments  or  preprints!  And  ytM  automatic 
packaging  is  significantly  more  efficient 
and  economical  than  hand  operations. 

Nearly  oi  carrier's  time  is  in  the 

preparation  of  newspapers  for  final  deliv¬ 
ery  to  the  subsc  riber.  Publishers  are  paying 
more,  purportedly  to  offsc'l  the  additional 
time  the  carrier  spends  when  handling 
tw'O-or  more  part  papers 


Now,  with  Stepper-Pak  newspaper 
packaging  c*quipmenl,  there's  NO  ADDI¬ 
TIONAL  TIME  DELAY  because  it's  15  to  20 
times  faster  than  hand  mt>th(xls.  Wasted 
time  and  cost  of  carrier  insertion  are 
eliminated. 

Instead  of  wire-wrapped  bundles  use 
reuseable  Bundle-Baggs.  You  give  your 
carriers  a  complete  route's  worth  of 
folded,  wrapped  and  tied,  ready- 
to-throw  newspapers. 

You  gain  lime,  save  money  and  re¬ 
duce  labor 


Best  of  all  .  .  ,  there  IS  a  practical  way 
for  publishers  to  subsidize  carrier  effi¬ 
ciency  and  make  money  doing  it.  Call 
Stc‘ppc*r  Sales  Department  texlay  and  find 
out  how-. 


P.O.  Box  103  /  Olathe,  KS  66061  /  913  782-2580 


See  the  Bundle-Bagg  System  at  the  NNA  Convention,  Las  Vegas,  Oct.  16-18,  Booths  2  &  3. 
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inks 


Brilliantly  performing  web  offset  inks  for  news 
papers:  spot  colors,  process  colors,  blacks. 


U.S.  Printing  Inks 

343  Murray  Hill  Pkwy.,  E.  Rutherford, 

N.J.;  Cincinnati,  O.;  Jacksonville,  Fla.; 

Dallas,  Tex.;  San  Francisco,  Cal. 

A  subsidiary  of  Millmaster  Onyx  Corporation 


1 


o 


Computer  assembly  area  becomes  a  newsroom  as  Binghamton  Evening  Press 
editorial  staff  undertakes  on-line  editing  and  forwarding  of  news  and  advertising 
copy  from  the  Evening  Press's  August  6  edition.  Standing  in  center  background  is 
Larry  Sackett,  Binghamton’s  assistant  business/production  manager  who  coordi¬ 
nated  the  project. 


Simulates 

(Continued  from  pnc/e  SO) 


procedures  used  in  the  Evening 
Press  and  Sun-Bulletin  newsrooms 
and  in  the  Binghamton  composing 
room. 

The  wire  service  system  automat¬ 
ically  indexed  copy  from  the  .\P 
DataStream  high-speed  wire  by 
category  and  routed  it  to  the  ap¬ 
propriate  wire  desks.  Using  cate¬ 
gory  extensions  (such  as  .GEN  for 
general  news,  .FOR  for  foreign, 
etc.),  editors  were  able  to  call  up  di¬ 
rectories  pre-sorted  by  the 
Typeset-11  system. 

Howard  .Angione,  editor  for  the 
.\ssociated  Press  in  New'  York  City 
and  experienced  in  computerized 
typesetting,  participated  in  the  de¬ 
monstration.  Working  with  Bing¬ 
hamton  editors  and  Digital  en¬ 
gineers,  .\ngione  w'as  able  to  devise 
shortcuts  for  handling  wire  copy 
and  assisted  in  developing  a  proce¬ 
dure  to  expedite  headline  w-riting. 

•A  comprehensive  editorial  train¬ 
ing  manual  based  on  the  .August  13 
demonstration  is  being  assembled 
by  the  Binghamton  New's/Tech 
Committee  for  use  by  the  Bingham¬ 
ton  Press  Co.,  staff. 

-According  to  R.  L.  Lane,  manager 
of  Digital’s  Typeset  Products  Group, 

apprehensive 
about  VDT/OCR 
systems? 

We  specialize  in  training  rather  than 
orientation. 

Our  professional  training  can  enable 
you  to  get  the  most  out  of  your  new 
system  os  soon  os  possible. 

During  the  past  seven  years  Ad¬ 
vanced  Keyboarding  Systems  has 
conducted  training  programs  ranging 
from  current  inhouse  systems  to  con¬ 
version  from  one  production  sys¬ 
tem  to  more  sophisticated  computer 
based  endeavors. 

Our  experience  with  VDT  and  OCR 
as  a  means  of  accurate  input  is  well 
worth  investigation.  For  additional 
information  and  reference  write  or 
call: 

Scott  Leonard 
Executive  Vice  President 

Advanced  Keyboarding  Systems 

Division  of  Advanced  Computer  Techniques  Corp. 

437  Madison  Avenue 
New  York,  N.Y.  10022 
212-421-4308 
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“Observing  the  system  in  operation 
by  actual  users  before  delivery  has 
enhanced  the  mutual  understand¬ 
ing  of  customer  and  manufacturer.” 

“We  have  tried  hard  not  to  play 
the  ‘spec’manship’  game  with  our 
cu.stomers,”  Lane  said.  “Because  of 
this  experiment  we  were  able  to 
confirm  the  total  capabilities  of  the 
new  software  in  a  production  envi¬ 
ronment  and  saved  the  enormous 
expense  of  an  additional  test  site.” 


WhaVs  new: 

(Continued  from  page  S9) 


be  in  effect  until  December  20,  1975. 
Replacements  for  heavily  used 
popular  fonts  can  now  be  obtained 
for  .$50,  (ITC  $80.) 

*  *  * 

The  Fort  Walton  Beach  (Fla.) 
Plagground  Dailg  Sewn  has  put  on/ 
stream  a  six  unit  (Joss  Urbanite 
press  in  their  new’  18,000  square  foot 
plant.  The  newspaper  is  a  cold  type 
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operation  with  the  composition 
equipment  made  up  primarily  of 
Compugraphic  and  Mergenthaler 
equipment.  The  paper  is  a  member 
of  the  Freedom  Newspapers  group. 

*  *  * 

Singer  (Jraphic  Systems  division 
has  announced  the  compatibility  of 
the  Datum  5095  to  its  complete  line 
of  Photomix  phototypesetters.  The 
Datum  5095  provides  input  from  a 
host  computer  to  direct  access  w'ith 
the  Singer  8100,  8200,  and  8400 
phototypesetters. 

*  ♦  ♦ 

VariTyper  has  introduced  a 
software  program  designed  to  adapt 
their  Model  490  Edit/Set  video  dis¬ 
play  editing  and  correcting  termi¬ 
nals  for  use  W'ith  a  variety  of 
Mergenthaler  VIP  phototypeset¬ 
ters. 

Two  other  software  programs  for 
the  Photon  Mark  I  and  II  and  Com¬ 
pugraphic  models  2961  and  4961 
phototypesetters  were  introduced 
earlier. 

Us  Vr  ^ 

Pako  Corporation  has  announced 
a  new  medium  volume  continuous 
tone  film  processor/dryer.  Model 
Pakonotone. 

The  unit  has  a  special  developer 
rack  to  allow’  for  equal  processing 
time  in  developer,  fix  and  w’ash.  It 
accommodates  film  from  8"  x  10"  up 
to  24"  X  36".  Speed  range  is  5  to  25 
inches  per  minute. 

Us  Us  Us 

Dymo  Graphic  Systems  announced 
an  order  for  a  Dymo/Xylogics  Copy 
Processing  System  (CPS  720)  which 
includes  a  newly  developed  business 
package  from  the  Marietta  (Ga.) 

(Continued  on  page  37) 
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Our  keyboard  is  playing  your  song. 


The  PRO  from  AKI.  The  reprogram¬ 
mable  PROseries  from  AKI  is  an  input/ 
edit  terminal  that  will  play  almost  any 
typesetter’s  tune.  In  fact,  all  it  usually 
takes  for  the  PRO  to  learn  the  words 
to  any  popular  typesetting  equipment  is 
a  quick  change  of  program  tapes.  So, 
if  you’re  driving  a  VIP  in  the  morning, 
and  a  Pacesetter  in  the  afternoon,  one 
input  terminal  can  do  the  job  and  never 
skip  a  beat. 

Also  the  PRO  is  smart  enough  to 
serve  as  a  backup  terminal  if  your  shop 
should  ever  suffer  a  major  systems 


breakdown.  The  PROcount  and  PRO- 
comp,  (the  counting  and  non-counting 
versions  of  the  PROseries),  both  have  a 
no-output  papertape  search  mode. 
They  also  share  an  exclusive  split 
screen  capability  that  lets  you  display 
one  copy  block  on  the  top  half  of  the 
CRT,  while  rapidly  searching  input  copy 
on  the  rest  of  the  screen. 

The  PROseries  is  the  most  versa¬ 
tile,  low-priced  reprogrammable  input/ 
edit  system  you  can  buy . . .  music  to  the 
ears  of  any  plant  manager  looking  for 
economical  solutions  to  daily  produc¬ 
tion  problems. 


For  more  information  on  the  entire 
PROseries,  write  us  at  Automix  Key-  ^ 
boards,  Inc.,  4200 1 50th  N.E.,  Redmond,  'i 
WA  98052.  (206)  883-1000.  ■ 


AKI  puts  it  all  together 


People  in  news 

(Continued  from  page  S2) 


Leon  (1.  Nelson  has  been  ap¬ 
pointed  senior  sales  representative 
in  Dallas,  Texas  for  the  Interna¬ 
tional  Paper  Sales  Company  and 
will  report  to  S.  F.  Stringfellow,  vice- 
president,  Southwestern  Division. 

T.  H.  \1c(iahan  will  move  to  Tar- 
rytown.  New  York  as  a  senior  sales 
representative  for  International 
Paper  Sales  Company  and  will  re¬ 
port  to  C.  DeL.  Porteous,  vicepresi¬ 
dent,  Northeastern  Division. 

*  ♦  ♦ 

John  V'.  Miller  h  as  joined  Dymo 
Graphic  Systems  as  sales  represen¬ 
tative  in  the  Central  region.  The 
area  includes  the  states  of  Neb¬ 
raska,  Kansas,  .Missouri  and  the 
southern  part  of  Iowa. 

Raymond  C.  Raker  has  been 
named  customer  engineering  man¬ 
ager  for  Copy  Processing  Systems  at 
Dymo  Graphic  Systems.  He  was 
formerly  manager  of  market  sup¬ 
port  for  SunCom  Systems. 

Joseph  Scarfi,  director  of  systems 
sales  at  DGS,  has  been  given  re¬ 
sponsibility  of  heading  a  newly 
formed  group  within  the  sales  or¬ 
ganization.  The  new  systems  sup¬ 
port  group  will  have  Norman  Zilahy 
covering  the  Southeast  region,  John 
Rothrock  will  cover  the  Midwest  re¬ 
gion,  and  Rruce  Popko  has  been  as¬ 
signed  the  Western  and  Southwest 
regions. 

♦  *  ♦ 

Harry  R.  Andree,  director- 
international  sales  for  the  MGD 
Graphic  Systems  .Americas  Com¬ 
pany,  Rockwell  International  Cor¬ 
poration,  will  move  to  2()00  Douglas 
Rd.,  Coral  Gables,  Fla.  Reporting 
out  of  the  new  headquarters  w'ill  be 
R.  .A.  Neville,  J.  E.  Rendic,  M.  A.  Ren- 
dic  and  J.  F.  Kelly. 

♦  ♦  * 

William  T.  Aitken  has  been  ap¬ 


pointed  regional  sales  manager  for 
the  Northeast  by  Automix 
Keyboards.  He  was  formerly  re¬ 
gional  sales  manager  for  the  South¬ 
ern  region.  Homer  S.  Nielson  be¬ 
comes  manager.  Government  Sales. 

*  ♦  * 

Larry  Surgers  has  been  appointed 
a  technical  sales  representative  in 
the  graphics  markets  division 
(GMD)  of  Eastman  Kodak  Company. 
He  is  assigned  to  the  Midwestern 
region.  Other  GMD  appointments 
include  Michael  Lesch  as  staff  assis¬ 
tant,  NYC  region;  Kenneth  Burns 
technical  sales  in  the  Denver  region 
from  Cleveland;  .Arthur  Garcia  tech¬ 
nical  sales  to  New  Orleans  from  In¬ 
dianapolis;  and  Lewis  Rogers  tech¬ 
nical  sales  to  the  Midwest. 

*  ♦  ♦ 

•Alan  S.  Crosby  has  been  appointed 
a  vicepresident  of  Video  Graphics 
with  responsibilities  for  overall 
company  coordination,  direction 
and  engineering  assistance. 

Bob  Marks  has  been  appointed 
national  sales  manager  at  Video 
Graphics.  He  was  formerly  with 
Singer/Friden  and  Photon. 

Joseph  Carfora  becomes  the  new 
national  marketing  manager  for 
Video  Graphics  with  responsibilities 
that  include  dealership  network 
sales,  advertising  and  product 
planning. 

*  ♦  ♦ 

James  Correu  has  been  appointed 
technical  director  for  Inland’s 
Roto-Screen  DiLitho  dampener  de¬ 
partment.  Correu  served  as  vice- 
president  for  production  of  the 
Harte-Hanks  Corporation  and  was 
formerly  production  manager  of  the 
San  .Antonio  Express. 

Richard  Perkins  has  joined  Inland 
Newspaper  Machinery  Corporation 
to  head  up  the  field  service  depart¬ 
ment  for  the  DiLitho  operations. 
Perkins  had  been  a  field  service 
technician  with  Inland  when  the 
company  introduced  DiLitho  to  the 
newspaper  industry  in  1970. 


William  Ginsberg  Associates  ENGINEERS 
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A  complete  service  to  the 
newspaper  industry  for  over  50  years 
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Hendrix  users  group 
holds  first  meeting 

Over  40  users  of  Hendrix  systems 
attended  the  first  meeting  of  the 
Hendrix  Systems  Users  Group  held 
recently  at  the  Chicago  Tribune. 
The  group,  organized  in  June  at  the 
ANPA/RI  trade  show  in  Houston, 
represents  newspapers  using  the 
Hendrix  .3400,  6.500  and  6400  sys¬ 
tems. 

Hendrix  was  invited  to  attend  the 
first  meeting  to  update  the  group  on 
new  systems’  enhancements,  prod¬ 
uct  developments  and  product  di¬ 
rections. 

The  users  group  was  told  that  by 
the  end  of  this  year,  all  3400  Elec¬ 
tronic  Newsroom  users  will  be  of¬ 
fered  revised  software  for  their  sys¬ 
tems.  The  new  version  evolved  from 
enhancements  to  the  3400  since  the 
initial  installation  at  the  Detroit 
News  in  July,  1973,  and  has  been 
introduced  for  daily  use  at  the 
Miami  Herald  and  Miami  XewH. 

The  software,  which  will  allow 
users  to  periodically  receive  future 
enhancements  for  a  nominal  cost, 
presently  handles  both  the  AP  and 
UPI  high-speed  wires.  Response 
times  are  greatly  improved  and  new 
and  expanded  features  added  since 
the  Detroit  installation  have  been 
incorporated  into  the  new  version. 

New  enhancements 

“One  of  our  major  considerations 
in  developing  the  new  software  was 
to  allow  every  user  to  take  advan¬ 
tage  of  the  new  enhancements,’’ 
Stephen  R.  Silver,  Hendrix 
vicepresident-marketing,  told  the 
group.  “We  do  not  w'ant  to  make  our 
older  customers’  systems  obsolete.’’ 

The  6500  system  users  already  re¬ 
ceive  software  enhancements  on  a 
release  basis,  and  the  6400  system 
was  designed  so  that  enhanced  re¬ 
leases  can  easily  be  delivered  to 
existing  customers. 

Larry  1).  HummeL  Hendrix  direc¬ 
tor  of  product  management,  an¬ 
nounced  the  development  of  a  total 
news  composition  and  production 
control  capability  in  the  3400  sys¬ 
tem,  expanding  the  3400  to  option¬ 
ally  support  a  maximum  of  forty- 
eight  5700  editing  terminals  and  a 
dual  screen  capability  for  merging 
wire  stories. 

.A  version  of  the  dual  screen  capa¬ 
bility  was  recently  implemented  by 
Chicago  Tribune  personnel.  Those 
attending  the  users  meeting  had 
the  opportunity  to  observe  the  dual 
screen  in  use  in  the  Tribune  news¬ 
room.  Hendrix  distributed  an  appli¬ 
cations  write-up  which  described 

(Continued  on  page  SO) 
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Ddiljf  Jon nioUToiliiji  and  Xoifrhhor 
XewspaiKM-s. 

Tht>  system  will  iiudiule  two  dup¬ 
lexed  computei's  with  a  total  of  (UK 
of  eoi'e  memory  and  four  fixed  head, 
and  two  movinj>-  head  discs  capal)le 
of  storing  1).(?  million  characters 
each;  two  CompuScan  Super  Alpha 
optical  scanners;  eight  VDTs;  and 
two  I’acesettei-  Mark  2  typesetters. 
The  business  package  is  an  RP(J  II 
compiler  and  ojierating  system, 
which  includes  an  impact  line 
jirinter,  card  reader  and  punch. 

*  ♦  ♦ 

Automix  Keyboards  Inc.,  and  (J.  O. 
(iraphics  announced  an  agreement 
that  i)ermits  .AKI  certain  marketing 
rights,  domestically  and  interna¬ 
tionally,  for  the  Micro-Tape  readei' 
and  othei'  products  to  he  announced 
in  the  future. 

Micro-Tape  reader  bi'ings  hroadei’ 
editing  powers  to  a  system  using 
.•\KI  keyboards  interfaced  with 
Compugraphic’s  CompuVVriter  pho¬ 
totypesetters. 

♦  ♦  ♦ 

Datatype  Corporation  has  added 
magnetic  tape  capability  to  its  GSP 
line  of  OCR  systems.  Model  CSM-4() 
system  consists  of  the  scanner,  a 
full  screen  editing  terminal  and  a 
magnetic  tape  recorder. 

Input  copy  for  the  GSM-40  is  pre¬ 
pared  on  standard  IBM  selectric 
typewriters  using  any  of  the  several 
typing  elements  available  fiom  IBM 
and  Datatype.  Outjjut  can  be  7  or  9 
track,  o.tO  or  800  BPl  computer 
compatible  magnetic  tape.  Price  is 
$22,400. 

^  ^ 

Harris  C'omposilion  Systems  divi¬ 
sion  is  offering  a  two-page  sheet  list¬ 
ing  all  specifications  for  their  1000 
News  Bureau  Terminal.  Copies  ai-e 
available  from  Marketing  .Manager, 
2140  Troutman  Blvd.,  Melbourne, 
Pdorida,  ;12901. 

*  * 

ICS  Sales  and  Leasing  Inc.,  has 
announced  .\STROCOMP-D  disk 
storage,  shared  logic  system.  The 
.\STROCOMP-D  photocomposition 
package  offers  total  flexibility  of 
copy  format,  complete  i)age  makeup, 
alpha/numeric  i)aragraph  designa-  ' 
tions  and  all  the  features  of  pagina-  j 
tion  including  running  heads,  foots,  ; 
and  page  numbering. 

*  *  I 

The  Lomlon  Daili)  Exitrexa  is  in¬ 
stalling  a  new  EDS  Production  To¬ 
talizing  System  which  will  tie  in  a  24 
press  capacity  configuration  with 
(('onfinned  on  /xii/e-if))  \ 
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You  save  two  ways  with 

LjOGICRAPHIC 


Choose  a  LOGIGRAPHIC  computer-controlled  typesetting/edit¬ 
ing  system,  and  we  can  show  dramatic  production  cost 
reductions. 

But  that's  only  half  the  story.  LOGIGRAPHIC  is  designed  to 
your  exact  requirements,  yet  it  is  fully  compatible  with  almost 
every  standard  input  and  output  device. 

•  If  you  are  installing  an  electronic  set-up  “from  scratch,” 
this  compatibility  means  very  significant  savings  over  systems 
that  demand  specially  made  components  or  costly 
adaptations. 

•  If  you  already  have  a  partial  system,  LOGIGRAPHIC  com¬ 
patibility  means  that  your  present  investment  retains  its  full 
value  and  usefulness. 

•  If  you  expand  at  some  future  date,  your  initial  investment 
remains  fully  effective,  LOGIGRAPHIC  grows  as  your  busi¬ 
ness  grows. 

These  capital  considerations  are  just  a  few  of  the  reasons  both 
large  and  small  publishers  and  printers  are  choosing 
LOGIGRAPHIC.  Get  the  facts — 
write  or  call  for  complete  information. 


LOGICON-INTERCOMP  i 

24225  Gamier  Street,  Torrance,  California  90505  > 

^  213  325-6060 

Other  Offices.  Cambridge.  MA;  Chicago,  fLL;  Cleveland,  OH.  Houston,  TEX:  ^ 
New  York.  NY:  Washington.  DC  I  - 


□  Please  send  me  your  LOGIGRAPHIC  System  brochure. 


Speed  is  major  factor  in 
cold  type  conversion 


“The  further  we  fjet  into  cold  type, 
the  more  speed  counts.”  That’s  the 
way  liertil  X.  Moline,  enfjravinj; 
superintendent  at  F’ield  F]nter- 
prises,  explains  the  chanjres  that 
have  been  taking;  place  in 
nef>:ative-makinfr  for  the  Chivncjo 
Su  n-Ti men  (a.m.:  n()0,()()0)  and 
Chicago  Daily  Xeivs  (p.m.:  400,000). 

The  first  major  step  into  photo¬ 
composition  at  Field  Enterprises 
was  conversion  of  all  display  adver- 
tisin}?  in  early  1974,  followed  by  the 
stock  paffes  of  both  dailies  late  in 
the  year  and,  most  recently,  by  the 
classified  padres.  The  next  step,  of 
course,  will  be  editorial  straight 
matter  and  heads,  which  Bert 
Moline  expects  in  from  one  to  two 
years. 

In  the  meantime,  Bert  .Moline, 
who  has  been  with  the  Sati-Tiaies 
for  nearly  40  years,  has  im¬ 
plemented,  amonji:  other  thinjrs, 
three  new  methods  in  nejrative- 
makinj;:  the  paj;in>r  camera,  rapid 
access  processinjjc,  and  photopaper 
halftone  and  line  illustrations.  The 
pajjinjr  camera  and  rapid  access 
processinjr  were  introduced  to- 
jjether  in  December,  1974  in  the 
form  of  the  Xews-Paser  II  System, 
which  had  recently  been  developed 
by  Chemco  Photoproducts  Co.,  Glen 
Cove,  N.Y.  Photoprints,  which  are 
now  used  for  all  display  line  and 
halftone  work,  will  be  expanded  to 
editorial  cuts — a  simple  process, 
since  the  same  equipment  is 
used — when  straight  matter  is 
pasted  up. 

Increased  Volume 
The  chantre  to  photocomposition, 
even  at  this  transition  sta>j:e,  has 
placed  two  outstandinj?  demands  on 
the  enfjravinjj:  department’s 
nejjative-makinK  capacity:  in¬ 
creased  volume  and  faster 
throughput  time.  “The  News-Pager 
camera  produces  the  page  films  for 
all  the  display  ads,  classified  ads, 
and  stock  pages  now  cold-typed,  as 
well  as  handling  many  smaller  dis¬ 
play  ads  that  are  ganged  on  the 
copyboard,”  says  Bert  Moline. 
“When  we’re  fully  cold-type,  the 
camera  can  easily  absorb  the 
roughly  35%  additional  load  of  page 
negatives.  We  should  then  be  run¬ 
ning  about  800  16’'x24"  films  a  week, 
one  full-size  page  per  film  for  the 
Daily  News  and  two  tabloid  pages 
per  film  for  the  Sun-Times. 

“We  could  have  gotten  the  added 
capacity,  of  course,  simply  by  add¬ 


ing  another  .Marathon  roll-film 
camera  like  the  two  we’ve  got  doing 
editorial  halftones  now.  But  the 
News-Pager  gives  us  the  kind  of 
speed  we  need  when  we’re  getting 
close  to  press  time.  Throughput 
time  on  the  News-Pager — from  the 
moment  the  pages  go  on  the 
copyboard  to  the  moment  the  dry 
negative  falls  into  the  processor 
outlet — averages  about  two  min¬ 
utes.  .\nd,  if  we’ve  got  a  batch  of 
pages  ready  for  the  camera,  the 
photographer  can  keep  them  com¬ 
ing  at  the  rate  of  one  every  30  sec¬ 
onds.”  In  contrast,  the  time  from 
copyboard  to  dry  film  on  the  engrav¬ 
ing  department’s  cameras,  in  which 
film  is  manually  fed  into  LogEt- 
ronics  LD-24.A  lith  pi-ocessors,  is 
about  six  minutes. 

With  the  .040''  magnesium  plates 
the  engraving  department  started 
with  and  is  still  using  predomi- 
nently,  the  total  throughput  time 
from  camera  copyboard  to  delivery 
of  a  finished  plate  to  the  stereo  de¬ 
partment  is  between  11  and  12  min¬ 
utes.  Howevei',  Bert  Moline  ex¬ 
pects  ultimately  to  change  over  to 
plastic  plates  both  to  increase  speed 
and  to  reduce  material  cost;  as  a 
matter  of  fact,  engraving  is  pre¬ 
sently  printing  all  stock  and  classi¬ 
fied  ad  pages  on  Hercules  Merigraph 
polymer  plates.  “Plastic  plates 
will  give  us  a  total  throughput  time 
of  only  seven  minutes.  That  means 
engraving  will  be  able  to  i)roduce 
the  two  full-size  plates  for  stock  list¬ 
ing  pages  in  the  2:25  p.m.  and  3:25 
p.m.  editions  of  the  Daily  News  in 


less  than  Id  minutes.  With  news¬ 
paper  comi)etition  the  way  it  is  in 
Chicago,  that  kind  of  speed  is  ex¬ 
tremely  valuable  to  us.” 

Cutting  'I'hroughput  'I'ime 

The  shoi't  throughi)ut  time  in 
Field  Enteri)rises’  .News-Pager  II 
camera  has  been  achieved  in  sev¬ 
eral  ways.  By  combining  a  right- 
angle  camera  configuration  with  an 
image  reverser,  the  operator  can 
make  page  negatives  for  metal  re¬ 
lief  or  photopolymer  plates  by  ex- 
l)osing  directly  on  the  emulsion 
(without  shooting  through  the  back 
of  the  film).  .\s  a  result,  exposure 
time  is  shorter — Bert  Moline  esti¬ 
mates  the  page  exposure  to  be 
slightly  over  10  seconds — and  the 
negative  images  are  sharper. 

good  deal  of  motion  and  mate¬ 
rial  handling,  too,  have  been  elimi¬ 
nated  fi  om  the  negative-making  cy¬ 
cle.  With  the  camera’s  automated 
features,  the  photographer  need  not 
leave  the  copyboai'd;  by  releasing 
the  copyboard  to  its  vertical  posi¬ 
tion,  he  automatically  activates  a 
sequence  that  dispenses,  cuts,  ex¬ 
poses  and  transports  film  to  the 
proces.sor.  He  can  replace  the  copy 
on  the  camera’s  copyboard  while 
other  mechanical  operations  are 
taking  place,  so  no  extra  time  is 
needed  for  handling,  .\fter  the  film 
has  been  cut  and  expo.sed,  the  au¬ 
tomatic  film  transjmrt  takes  only  12 
seconds  to  carry  the  cut  sheet  from 
the  camera  back  to  the  processor  in¬ 
let. 

Dry-to-dry  time  in  the  LogEt- 
ronics  LD-24BQ  rapid  access  pro¬ 
cessor  is  90  seconds  (llO'^F'  develop¬ 
ing  temperature),  in  contrast  with 
about  four  minutes  for  engraving’s 
two  LD-24.A.  processors  (85°F''  de¬ 
veloping  temperature) — a  saving  of 
2*/i  minutes.  Chemco  Powermatic 


(Coiitiaaed  on  page  .19) 


News-Pager  II  system  in  operation  at  the  Chicago  Sun-Times  and  Daily  News. 
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(Continued  from  page  dH) 

rapid  access  film  and  chemistry  are 
used  in  the  system,  the  film  in  1(?- 
in.-wide  rolls  either  200'  or  400'  lonj;. 
Without  any  adjustment,  the  cam¬ 
era  exposes  either  one  standard 
Daily  News  page  (Id'/s"  x  22'/4  ")  or 
two  tabloid  Sun-Times  pages  (11"  x 
14V2''each).  Before  the  News-Pager 
was  installed,  page  negatives  were 
shot  in  the  Marathon  cameras, 
using  a  l(5-in.-wide  roll  for  standard 
pages  and  13-in.-wide  roll  for  tabloid 
pages,  one  at  a  time. 

Finally,  more  time  is  saved  be¬ 
tween  the  processor  outlet  and 
nuArc  printing  frame,  because  the 
camera’s  shadowless  lighting  ar¬ 
rangement  has  reduced  opaquing 
time  between  50  and  6091. 

Minimizing  Film  Waste 

Engraving’s  paging  camera  has 
been  designed  to  minimize  mate¬ 
rials  cost  by  eliminating  trim  waste 
and  the  use  of  film  as  leaders.  But 
film  waste  has  been  reduced  even 
more  by  ganging  exposure  of 
smaller-than-page  display  ads  on 
the  News-Pager,  which  handles 
about  8091  of  all  display  advertising 
(full  page  and  smaller)  in  the  two 
papers.  The  line  negatives  for  these 
ads,  which  are  invariably  shot 
same-size  for  plating  and  proofing, 
had  been  produced  one-by-one  on 
the  other  roll-film  cameras,  with  a 
fairly  high  film  waste. 

Handling  the  photography  for  two 
large  metropolitan  dailies,  needless 
to  say,  keeps  the  engraving  depart¬ 
ment’s  three  cameras  and  eight 
photographers  busy  around  the 
clock.  With  two  or  three  photog¬ 
raphers  on  hand  in  each  shift,  the 
camera  room  roughly  splits  the  24 
hours  between  the  two  dailies:  cur¬ 
rent  Sun-Times  negatives  and  ad¬ 
vance  Daily  News  display  advertis¬ 
ing  at  night,  the  opposite  in  the  day¬ 
time.  Press  times  for  the  five  edi¬ 
tions  of  the  Sun-Times  extend  from 
4:50  p.m.  to  4:45  a.m.;  for  the  three 
main  editions  and  three  replates  of 
the  Daily  News,  from  8:00  a.m.  to 
4:30  p.m. 

The  engraving  department,  which 
has  a  staff  of  43,  produces  a  total  of 
about  650  16"  x  24"  plastic  or  metal 
plates  a  week.  Most  are  full  pages  or 
ganged  ads  shot  in  the  paging  cam¬ 
era;  the  smaller  ads  are  later  locked 
into  forms  in  the  composing  room. 

The  two  Marathon  cameras  pre¬ 
sently  handle  about  1500  negatives 
for  editorial  halftones  and  ad  line 
and  halftone  illustrations  each 
week.  These  are  made  on  Chemco 
Prismadot*  film  stored  in  the 
EDITOR  &  PUBLISHER  for  October  11,  1975 


cameras  in  4‘/2'',  8'/2'',  13"  and  16" 
widths  of  200-ft.-long  rolls  (the 
Marathon  camera  with  the  16''-wide 
roll  serves  also  as  standby  for  the 
News-Pager).  The  department’s  two 
LD-24.'\  lith  processors  are  used  in 
rotation  from  <lay  to  day,  one  run¬ 
ning  and  the  other  on  standby. 
F'ilms  are  taken  from  the  camera 
backs  in  groups  of  four  or  five  and 
manually  fed  into  the  operating 
processor.  .A.fter  processing,  ad 
negatives  are  contacted  to  make 
photoprints  for  paste-up.  The  dark¬ 
rooms  behind  the  three  cameras 
are  interconnected  internally 
through  revolving  doors. 

Copy  merge 

(Continued  from  puge  .id) 

available  to  either  screen  of  the 
paired  terminals.  Data  movement 
from  one  screen  to  the  other  will  be 
accomplished  by  using  the  “Block 
Move”  feature  of  the  3400  system. 
Movement  between  the  two  termi¬ 
nals  can  be  in  either  direction,  but 
movement  from  the  slave  to  the 
master  screen  is  considered  the 
more  normal  procedure. 

Screen  selection 

The  screen  to  be  manipulated  is 
selected  by  using  the  switch  key 
noted  previously.  The  selected  (ac¬ 
tive)  screen  will  be  indicated  by  the 
presence  of  the  cursor,  while  the  in¬ 
active  screen’s  cursor  will  be  tem¬ 
porarily  suppressed. 

The  new  capability  is  seen  as  a 
time-saver  to  wire  editors  trying  to 
merge  AP  and  UPI  wire  stories  and 
handling  wire  story  additions  and 
corrections. 

The  dual  screen  capability  is  pre¬ 
sently  available  to  users  of  the  3400, 
but  Hendri.x  will  make  the  feature 
available  for  other  Hendrix  systems 
in  the  near  future. 

The  company  also  plans  to  con¬ 
tinue  the  development  of  editing 
enhancements  to  facilitate  data 
movement.  It  is  presently  inves¬ 
tigating  ways  to  easily  define  and 
move  data  without  using  “block”  de¬ 
limiters. 

Gazette  marks 
175th  anniversary 

September  15-21  was  “Chillicothe 
Gazette  Week”  in  Chillicothe,  Ohio, 
in  honor  of  the  paper’s  175th  an¬ 
niversary.  Currently,  owned  by 
Speidel,  the  Gazette  is  the  oldest 
newspaper  in  continuous  publica¬ 
tion  w’est  of  the  Allegheny  Moun- 
ains  and  the  oldest  business  in  Ohio 
as  well. 


What’s  new 

(Conti nued  from  puge  .(7) 

the  ability  to  totalize  production  for 
four  simultaneous  editions.  .At  the 
heart  of  the  system  is  the  EDS 
series  100  newspaper  sensor 
mounted  on  each  production  stream 
close  to  the  press. 

^  Hi  ^ 

MGD  Graphic  Systems  has  an¬ 
nounced  the  immediate  availability 
of  two  new  models  of  the  Goss 
Metro-set  phototypesetter.  The 
models  are  Metro-set  2  priced  at 
$79,000  and  Metro-set  plus  priced  at 
$98,500. 

Metro-set  2  is  fitted  with  a  diffe¬ 
rent  control  panel  and  tape  reader 
arrangement.  Metro-set  plus  has  a 
built-in  hyphenation  and  justifica¬ 
tion  package  which  includes  an  ad¬ 
ditional  4K  of  core  memory,  plus  a 
news  wire  service  input  program 
and  two  wire  service  fonts.  The  unit 
also  has  10  popular  type  fonts  pack¬ 
age  as  Newspac  10.  Both  units  re¬ 
tain  the  essential  features  of  the 
original  Metro-set. 

*  *  ♦ 

Web  Press  division  of  Harris  ('or- 
poration  received  their  largest  Di- 
Eitho  order  to  date  from  the  /h.s- 
Moine>i  (Iowa)  Register  and  Tribune. 
Total  order  is  for  57  units  and  instal¬ 
lation  will  begin  the  end  of  October. 
In  Sej)tember  one  pi’ess  line  was 
equipped  with  the  Harris  dampen¬ 
ing  system. 

The  Web  Press  division  also  re¬ 
ceived  an  order  for  16  DiLitho  units 
from  the  Xeir  Huren  (Conn.) 
Journul-Courier  and  Reginter.  'Phe 
New  Haven  papers  plan  to  have  the 
installation  completed  by  the  end  of 
the  year. _ 

Users  group 

(Continued  from  puge  -Hi) 

how  the  capability  would  function 
on  existing  3400  systems. 

The  users  group  also  was  told  that 
Hendrix  is  in  the  initial  stages  of 
developing  a  low-cost  reportei-  input 
terminal.  V’ince  Carlson,  Hendrix 
manager  for  terminal  products,  pre¬ 
sented  alternatives  that  could  be  of¬ 
fered  in  a  low  cost  reporter  termi¬ 
nal.  The  group  was  asked  to  partici¬ 
pate  in  the  development  by  filling 
out  a  questionnaire  requesting  a  list 
of  specific  features  desired  in  a  re¬ 
porter  terminal. 

Hendrix  also  revealed  at  the 
meeting  that  it  intended  to  further 
develop  the  page  layout  concept 
demonstrated  at  the  .ANPA  show 
last  June.  Hendrix  also  announced 
its  desire  to  create  a  large  classified 
system. 
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Jn  the  pages  of 
Editor  Publisher 
every  week  is 
“f\^spaper‘Week” 


...and every  E^P issue  is  a 


Communicating:  about  the  newspaper  business  isn’t  a  one-week-a-year 
thing  at  Editor  &  Publisher.  We’ve  been  the  eyes  and  ears  of  the  news¬ 
paper  field  for  more  than  90  years,  every  week,  both  for  executives  and 
employes  of  the  newspaper  business  itself,  and  those  leaders  in  other 
fields  who  have  to  keep  informed  about  our  side  of  the  communications 
industry. 

E&P  has  provided  news  and  features  on  all  phases  of  newspapering 
.  .  .  management,  editing,  advertising,  distribution  and  production — 52 
weeks  a  year.  Because  newspapers  make  news  52  weeks  a  year. 

And  we  don’t  have  to  publish  a  Newspaper  Issue  once  a  year  to  tell 
you — or  anybody  else — about  it.  Our  readers  know  we’ve  been  talking 
about  newspapers  right  along.  About  your  newspaper,  too. 


Editor  &  Publisher 


Where  every  issue  is  a  Newspaper  Issue. 
And  where  every  week  is  Newspaper  Week. 


850  THIRD  AVENUE,  NEW  YORK,  N.  Y.  10022  •  212-752-7050 


1975 

August 

linage 

The  following  linage  tabulations  hove  been  compiled 
by  Medio  Records  Inc.,  for  the  exclusive  publication  of 
Editor  &  Publisher.  They  may  not  be  reprinted  or 
published  in  ony  form  without  the  explicit  permission 
from  Medio  Records,  Inc.  NOTE:  Newspapers  marked 
with  code  below  include  advertising  in  Porade  or  Fam¬ 
ily  Weekly,  approximate  linoge  as  follows: 

*Parode — 46,557 
■^fomily  Weekly — 51,045 

1975  1974 

AKRON,  OHIO 

Beacon  Journal-e  .  2,613,568  2,981,002 

•Beacon  Journol-S  .  1,421,823  1,232,482 

Grond  Totol  .  4,035,391  4,213,484 

NOTE:  Part-run  advertising — Beacon  Journal-e  this 
year  2,613,568  includes  80,684  lines;  last  year 
2,981,002  includes  105,344  lines. 

Beocon  Journol-S  this  year  1,421,823  includes 
93,088  lines;  lost  year  1,232,482  includes  148,344 
lines. 

NOTE:  Beocon  Journol-e&S  changed  from  eight-column 
to  six-column  width  June  2,  1975. 

ATLANTA,  GA. 

Constitution-m  .  3,045,269  4,004,763 

Journol-e  .  3,352,101  4,169,456 

Journol  &  Constitution-S  .  1,961,563  1,761,157 

Grand  Totol  .  8,358,933  9,935,376 

NOTE:  Part-run  advertising — Journal-e  this  year 
3,352,101  includes  155,588  lines;  lost  yeor  4,169,456 
includes  193,465  lines. 

BALTIMORE,  MD. 

•New  American-S  .  827,215  718,328 

News  Americon-e  .  1,172,209  1,359,156 

Sun-m  .  1,253,206  1,592,417 

Sun-e  .  1,757,324  2,149,169 

Sun-S  .  2,009,236  1,762,556 

Grand  Total  .  7,019,190  7,581,626 

NOTE:  Port-run  advertising — News  Americon-S  this 
year  827,215  includes  102,163  lines;  last  year 
718,328  includes  98,923  lines. 

News  Americon-e  last  yeor  1,359,156  includes 
18,240  lines. 

Sun-e  this  year  1,757,324  includes  57,264  lines. 
$un-S  this  yeor  2,009,236  includes  23,512  lines. 
BATON  ROUGE,  LA. 


Advocate  (see  note)  .... 

2,585,284 

2,890,308 

‘Advocote-S  . 

1,000,986 

803,615 

Grond  Totol  . 

3,586,270 

3,693,923 

NOIL:  Advocate-m  and  btate  limes-e  sold  i 

n  combine- 

tion;  linoge  of  one  edition,  advocate-m 

is  shown. 

BERGEN  COUNTY,  N.J. 

Record-e  . 

2,092,034 

2,429,912 

'^■Record-S  . 

1,338,301 

923,033 

Grond  Totol  . 

3,430,335 

3,352,945 

NUIE:  Record-e  published  5  days  o  week  only. 

NUIk:  Port-run  odvertising 

-Record-e 

this  year 

2,092,034  includes  257,725  lines;  lost  yea 

r  2,429,912 

includes  193,631  lines. 

Record-5  this  year  1,338,301  includes  310,432  lines; 

last  yeor  923,033  includes  170,104  lines. 

BINGHAMTON,  N.Y. 

Press-e  . 

1,639,269 

1,567,923 

•Pr.H-S  . 

758,732 

593,186 

Grond  Totol  . 

2,398,001 

2,161,109 

BOSTON,  MASS. 

Herald  Americon-d  . 

961,776 

997,445 

Herold  Advertiser-S  .  . 

960,416 

928,786 

Globe-e  . 

1,498,503 

1,581,160 

Globe-m  . 

1,837,267 

1,933,656 

’Globe-S  . 

2,011,796 

1,982,668 

Grond  Total  . 

7,269,758 

7,423,715 

NOTE:  Globe-e  published  5  days  o  week  only. 

NOTE:  Port-run  odvertising — Herold  Advertiser-S  this 
year  960,416  includes  310,767  lines;  lost  yeor 
928,786  includes  320,890  lines. 

Globe-S  this  yeor  2,011,796  includes  334,276  lines; 
lost  yeor  1,982,668  includes  298,800  lines. 

BRADENTON,  FLA. 

Herold-e  801,617 

+  Herold-S  .  499,688  _ 

Grand  Total  .  1,301,305 

NOTE:  Not  measured  by  Media  Records  in  Aug.  1974. 

BUFFALO,  N.Y. 

Courier  Express-m  .  695,090  870,283 

‘Courier  Express-S  .  1,063,371  1,064,030 

News-e  .  2,762,121  3,162,144 

Grand  Total  .  4,520,582  5,096,457 

NOTE:  Port-run  odvertising — Courier  Express-S  this 
yeor  1,063,371  includes  35,744  lines. 

News-e  this  yeor  2,762,121  includes  132,576  lines; 
lost  year  3,162,144  includes  133,248  lines. 

Courier  Express-m  this  year  695,090  includes  5,311 
lines;  lost  year  870,283  includes  544  lines. 


1975  1974 

CHICAGO,  ILL. 


Tribune-m  .  4,846,613  5,187,940 

Tribune-S  .  2,490,284  2,343,711 

News-e  .  1,823,701  2,026,430 

Sun  Times-m  .  2,776,166  3,088,411 

•Sun  Time$-S  .  1,424,437  1,322,179 

Todoy-e  .  .  761,949 

Grand  Total  .  13,361,201  14,730,620 


NOTE:  Port-run  advertising — Tribune-m  this  year 
4,846,613  includes  1,883,104  lines;  last  yeor 
5,187,940  includes  1,921,499  lines. 

Tribune-S  this  yeor  2,490,284  includes  639,090  lines; 
lost  year  2,343,711  includes  532,022  lines. 

News-e  this  yeor  1,823,701  includes  310,969  tines; 
last  year  2,026,430  includes  274,963  lines. 

Sun  Times-m  this  year  2,776,166  includes  241,257 
lines;  lost  yeor  3,088,411  includes  217,174  lines. 
Sun  fimes-S  this  yeor  1,424,437  includes  436,611 
lines;  lost  year  1,322,179  includes  417,570  lines. 
Todoy-e  lost  year  761,949  includes  193,405  lines. 
NOTE:  1974  Chicogo  figures  from  Neustadt  Report; 

Today-e  ceosed  publication  Sept.  13,  1974. 

NOTE:  Tribune-m&S  changed  from  eight  to  nine  column 
July  1,  1975.  The  Chicago  newspapers  ogreed  to 
hove  Tribune  linage  reported  both  woys.  This  report 
reflects  octual  nine  column  linoge. 

CINCINNATI,  OHIO 


Enquirer-m  .  2,531,516  2,837,012 

Enquirer-S  .  1,777,103  1,651,973 

Post-e  .  2,150,045  2,451,275 


Grand  Totol  .  6,458,664  6,940,260 


NOTE:  Port-run  advertising — Post-e  this  yeor  2,150,045 
includes  24,864  lines. 

NOTE:  Post-e  eff.  June  2,  1975  &  Enquirer-m&S  eff. 
June  3,  1975  changed  from  eight  to  nine-column. 
This  report  reflects  octuol  nine-column  linage. 
CLEVELAND,  OHIO 


Plain  Deoler-m  .  2,826,548  3,319,028 

Plain  Deoler-S  .  1,564,892  1,521,090 

Press-e  .  2,219,633  2,641,292 


Grand  Total  .  6,611,073  7,481,410 


NOTE:  Part-run  odvertising — Plain  Deoler-m  this  yeor 
2,826,548  includes  186,993  lines;  last  year  3,319,028 
includes  215,067  lines. 

Ptoin  Deoler-S  this  yeor  1,564,892  includes  44,129 
lines;  lost  yeor  1,521,090  includes  38,474  lines. 
Press-e  this  year  2,219,633  includes  241,275  lines; 
lost  yeor  2,641,292  includes  351,643  lines. 
COLUMBUS,  GA. 


Enquirer-m  .  1,400,916 

tedger-e  .  1,288,514 

‘Ledger  Enquirer-S  ....  679,481 


Grand  Totol  .  3,368,91 1 


NOTE:  Not  measured  by  Medio  Records  in  Aug.  1974. 
NOTE:  Port-run  odvertising — Enquirer-m  this  year 
1,400,916  includes  35,470  lines. 

Ledger-e  this  yeor  1,288,514  includes  35,462  lines. 
Ledger  Enquirer-S  this  year  679,481  includes  5,875 
lines. 

COLUMBUS,  OHIO 

Dispotch-e  2,880,112  3,093,196 

Dispotch-S  .  1,785,591  1,723,604 

Citizen  Journal-m  .  862,746  1,058,740 

Grand  Totol  .  5,548,449  5,875,540 

NOTE:  Dispatch-e  this  yeor  2,880,112  includes  86,514 
lines. 


1975  1974 

DALLAS,  TEXAS 

News-m  .  3,750,109  4.207,505 

News-S  .  1,643,603  1,330,147 

Times  Herald-e  .  3,111,609  3,566,078 

Times  Herold-S  .  1,710,032  1,464,111 

Grand  Total  .  10,215,352  10,567,841 

NOTE:  Part-run  advertising — News-m  this  yeor 
3,750,109  includes  144,360  lines;  last  year  4,207,505 
includes  191,918  lines. 

News-S  this  year  1,643,603  includes  29,840  lines; 
lost  year  1,330,147  includes  15,712  lines. 

Times  Herold-e  this  yeor  3,111,609  includes  82,126 
lines;  last  year  3,566,078  includes  103,179  lines. 
Times  Herald-S  this  year  1,710,032  includes  91,216 
lines;  last  year  1,464,111  includes  77,668  lines. 


DAYTON,  OHIO 

Journal-Herold-m  .  2,195,943  2,399,719 

News-e  .  2,283,048  2,575,237 

■News-S  .  893,003  888,003 

Grand  Totol  .  5,371,994  5,862,959 

NOTE:  News-e  this  yeor  2,283,048  includes  116,648 
lines;  lost  year  2,575,237  includes  75,236  lines. 
Journal  Herold-m  this  year  2,195,943  includes 
112,755  lines. 

DENVER,  COLO. 

Rocky  Mt.  News-m  .  3,314,943  3,736,907 

•Rocky  Mt.  News-S  .  .  .  724,002  738,362 

Post-e  .  3,433,462  4,042,463 

Post-S  .  1,728,224  1,710,292 

Grand  Totol  .  9,200,631  10,228,024 

NOTE:  Post-e  this  yeor  3,433,462  includes  155,881 
lines;  last  year  4,042,463  includes  134,384  lines. 


DETROIT,  MICH. 


Free  Press-m  .  1,826,997  1,898.260 

•Free  Press-S  .  894,129  943,591 

News-e  .  2,763,167  3,090,523 

News-S  .  1,791,704  1,484,406 


Grand  Totol  .  7,275.997  7,416.780 


NOTE:  Free  Press-m  this  year  1,826,977  includes 
199,535  lines,  lost  year  1,898,260  includes  195,571 
lines. 

Free  Press-S  this  yeor  894,129  includes  230,608 
lines;  last  yeor  943,591  includes  272,786  lines. 
News-e  this  year  2,763,167  includes  466,623  lines; 
this  year  3,090,523  includes  378,585  lines. 

News-S  this  year  1,791,704  includes  267,301  lines; 
lost  year  1,484,406  includes  227,081  lines. 

ERIE,  PA. 

Times  (see  note)  .  1,375,962  1,680,151 

•Times  News-S  .  793,390  769,055 

Grond  Totol  .  2,169,352  2,449,206 

NOTE:  News-m  ond  Times-e  sold  in  combination;  linage 
of  one  edition,  Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3,350,485  3,793,682 

•News-S  .  1,502,549  1,394,658 

News-sot .  963,191  997,970 

Grond  Total  .  5,816,225  6,186,310 

NOTE:  News-e  published  5  days  o  week  only. 

NOTE:  Part-run  advertising — News-e  this  year 
3,350,485  includes  159,562  lines;  lost  year  3,793,682 
includes  137,528  tines. 

NOTE:  News-e. S&sot.  changed  from  eight-  to  six- 
column  eff.  May  12,  1975. 


Ad  Expenditure  Trends 
August  1975 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 

1975  1974  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 


August  . 

$  193,121$ 

167,938 

+ 

25,183 

+  15.0 

First  Eight  Months 

1,479,359 

1,344,674 

+  134,685 

+10.0 

Department  Stores 
(Included  in  Retail) 

August  . 

52,632 

44,929 

+ 

7,703 

+  17.1 

First  Eight  Months 

384,536 

354,356 

+ 

30,180 

+  8.5 

General 

August 

33,357 

30,318 

+ 

3,039 

+10.0 

First  Eight  Months 

347,715 

330,134 

+ 

17,581 

+  5.3 

Automotive 

August  . 

,  +  5,862 

7,948 

- 

2,086 

-26.2 

First  Eight  Months 

61,762 

73,886 

- 

12.124 

-16.4 

Financial 

August  . 

6,298 

6,675 

_ 

377 

-  5.6 

First  Eight  Months 

84,294 

88,690 

- 

4,396 

-  5.0 

Classified 

August  . 

91,171 

87,263 

+ 

3,908 

+  4.5 

First  Eight  Months 

662,705 

676,802 

- 

14,097 

-  2.1 

CAMDEN,  N.J. 

Courier  Posl-e  .  2,372,130  2,619,822 

NOTE:  Part-run  advertising — Courier  Post-e  this  year 
2,372,130  includes  148,744  lines. 


Total  Advertising 

August  . 

First  Eight  Months 


EDITOR  &  PUBLISHER  for  October  11,  1975 


329,809  300,142  +  29,667 

2,635,835  2,514,186  +121,649 


+  9.9 
+  4.8 


1975  1974 

FORT  WAYNE,  IND. 

Journal  Gaxette-m  .  1,479,620  1,607,467 

Journal  GazeHe-S  .  625,881  570,151 

News  Sentinel-e  .  1.883.772  2,087,862 

Grond  Total  .  3,989,273  4.265,480 

FRESNO,  CALIF. 

Bee-e  .  1,972,211 

■Bee-S  .  818,080  _ 

Grond  Total  .  2,790,291 

NOTE:  Figures  not  available  for  1974. 


HARTFORD,  CONN. 

Courant-m  .  2,482.854  2,690,772 

*Couront-S  .  1,507,500  1,387,621 

Times-e  .  770,570  1,167.551 

nimes-S  .  440,217  361,026 

Grand  Total  .  5,201,141  5,606,970 

NOTE:  Part-run  advertising — Courant-S  this  year 
1,507,500  includes  261,960  lines;  last  year  1,387,621 
includes  272,464  lines. 

Times-S  this  yeor  440,217  includes  115,589  lines; 
lost  year  361,026  includes  53,440  lines. 

Times-e  this  year  770,570  includes  37,165  lines. 


HONOLULU,  HAWAII 

Advertiser-m  .  2,815,819  2,983,996 

Stor  Bulletin-e  .  2,794,928  2,999.471 

‘Star  Bulletin  & 

Advertiser-S  .  1,259,008  983,893 

Grand  Total  .  6,869,755  6,967,360 

HOUSTON,  TEXAS 

Chronicle-e  .  4,434,799  4.962,745 

Chronicle-S  .  2,290,330  2,158,880 

Post-m  .  3,836,605  4,369,793 

•Post-S  .  1,671,828  1,391,234 

Grond  Totol  .  12,233,562  12,882,652 

NOTE:  Part-run  advertising — Chronicle-e  this  year 
4,434,799  includes  367,482  lines;  lost  year  4,962,745 
includes  471,403  lines. 

Chronicle-S  this  year  2,290,330  includes  289,000 
lines;  lost  year  2,158,880  includes  205,860  lines. 
Post-m  this  year  3,836,605  includes  316,308  lines; 
lost  year  4,369,793  includes  403,930  lines. 

Post-S  this  year  1,671,828  includes  223,459  lines; 
last  yeor  1,391,234  includes  107,899  lines. 

NOTE:  Chronicle-e&$  and  Post-m&S  chonged  from  8  to 
nine  columns  eff.  July  1,  1975.  This  report  reflects 
octual  nine  column  linage. 

JACKSONVILLE,  FLA. 

Times  Union-m  .  2,645,817  3,166,747 

•Times  Union-S  .  1,095,997  966,373 

Journal-e  .  1,630,082  1,916,742 

Grand  Total  .  5,371,896  6,049,862 

NOTE:  Part-run  advertising — Times  Union-m  this  year 
2,645,817  includes  266,701  lines. 

Times  Union-S  this  year  1,095,997  includes  33,808 
lines. 

Journal-e  this  year  1,630,082  includes  43,344  lines. 
LEXINGTON,  KY. 


Herold-m  .  1,539,648 

leoder-e  .  1,372,378 

‘Herold  leoder-S  .  837,810 


Grand  Totol  .  3,749,836 


NOTE:  Not  meosured  by  Media  Records  in  Aug.  1974. 


LITTLE  ROCK,  ARK. 

Arkansas  Gozette-m  ....  1,358,041  1,562,082 

‘Arkansas  Gazette-S  .  .  .  709,714  620,403 

Arkansos  Democrat-e  .  .  .  649,241  805,259 

tArkonsos  Democrot-S  .  .  433,204  355,797 

Grand  Totol  .  3,150,200  3,363,541 

LONG  ISLAND,  N.Y. 

Newsday-e  .  2,883,529  2,961,304 

Newsdoy-S  .  1,019,259  668,661 

Grand  Total  .  3,902,788  3,629,985 

NOTE:  Part-run  odvertising — Newsday-e  this  year 
2,883,529  includes  671,515  lines;  lost  year  2,961,304 
includes  529,954  lines. 

Newsday-S  this  year  1,019,259  includes  267,066 
lines;  lost  yeor  668,661  includes  230,000  lines. 
LOS  ANGELES,  CALIF. 

Times-m  .  6,104,964  7,159,203 

Times-S  .  3,654,324  3,605,532 

Herald  Exominer-e  .  713,901  842,625 

Herold  Examiner-S  .  253,270  248,420 

Grond  Totol  .  10,726,459  11,855,780 

NOTE:  Part-run  advertising — Times-m  this  year 
6,104,964  includes  1,831,595  lines;  last  year 
7,159,203  includes  2.186,800  lines. 

Times-S  this  yeor  3,654,324,  includes  1,350,148 
lines;  lost  yeor  3,605,532  includes  1,283,157  lines. 


MACON,  GA. 

Telegroph-m  .  989,913  1,210,541 

News-e  .  1,059,175  1,258,268 

•Telegroph  &  News-S  .  .  579,106  417,853 

Grand  Totol  .  2,628,194  2,886,662 

NOTE:  Part-run  advertising — Telegroph-m  this  year 
989,913  includes  2,720  lines;  last  year  1,210,541 
includes  16,321  lines. 

News-e  this  year  1,059,175  includes  2,722  lines;  lost 
year  1,258,268  includes  16,137  lines. 

Telegroph  &  News-S  this  year  579,106  includes 
3,439  lines;  lest  year  417,853  includes  18,226  lines. 
NOTE:  Telegroph-m  and  News-e  has  o  combined  Sot. 
edition;  linage  is  only  shown  for  News-e. 


MANCHESTER,  N.H. 

Union  Leeder-d  .  1,296,635  1,385,620 

TNew  Hampshire  News-S  592,975  411,697 

Grand  Totol  .  1,889,610  1,797,317 

(Continued  on  page  U2) 
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1975  1974 

MIAMI.  FLA. 

Herold  m  3.928.9S6  4,875.048 

Herold-S  .  2,070,741  2,024,993 

Htm-t  . 

Grond  Tolol  .  7,753,328  9,072,681 

NOTE:  Port-run  odvertiving  — Herold-m  thi$  yeor 
3.928,956  includes  166,512  lines;  lost  yeor 
4,875,048  includes  218,691  lines. 

Herold-S  this  yeor  2,070,741  includes  74,108  lines; 
lost  year  2,024,993  includes  104,134  lines. 

News-e  this  year  1,753,631  includes  52,920  lines; 
lost  year  2,172,640  includes  55,440  lines. 

NOTE  Herold-m&S  and  News-e  changed  from  eight  to 
sii  column  eH  Mor.  3,  1975. 

MILWAUKEI,  WIS. 

Sentinel-m .  1,830,699  2,315,642 

Journol-e  .  3,147,672  3,759,811 

Journol-S  .  2,157,488  2,097,277 

Grand  Total  .  7,135,659  6,172,730 

NOTE  Port-run  odvertising — Sentinel-m  this  year 
1,830,699  includes  5,875  lines;  lost  yeor  2,315,642 
includes  13,146  lines 

iournol-e  this  yeor  3,147,672  includes  257,416  lines; 
lost  year  3,759,811  includes  358,667  tines. 
iournol-S  this  year  2,157,488  includes  204,528  lines; 
lost  year  2,097,277  includes  217,938  lines. 


NASHVILLE,  TENN. 


Bonner-e  .  .  .  . 

2,268,472 

2,491,651 

Tennesseon-m 

.  2,308,814 

2,510,253 

Tennesseon-S 

.  1,056,390 

836.504 

Grond  Totol 

5.633,676 

5,838.408 

NOTE  Port-ruf 

1  advertising  — Bonner-e 

this  year 

2,268.472  includes  88,560  lines 

Tennesseon-m  this  yeor  2,306,814  includes  88,560 

lines. 

Tennesseon-S  this  year  1,056,390  includes  75,792 
lines. 

NEW  HAVEN  CONN. 

journal  Courier-m  .  1,294,682  1,371,631 

Register-e  .  1,798,618  1,876,464 

Regisler-S  .  1^4^07  1,2^0.378 

Grand  Total  .  4,467.607  4,468.473 

NOTE  Port-run  odvertising — Register-S  this  yeor 
1,374,307  includes  57,168  lines;  last  year  1,220,378 
includes  116,086  lines 

NEW  YORK,  N.Y. 


Times-m .  2,186,090  2,343,826 

Times-S  2,800,211  2,620,496 

News-m  .  1,857,566  1.947,556 

News-S  .  2.192,152  1,543,259 

Post-e  .  _  769.892  825,280 

Grand  Total  9,805,911  9,317.111 


NOTE  Port-run  odvertising — Times-S  this  year 
2,800,21 1  includes  491 ,030  lines;  lost  year  2,620,496 
includes  283,483  lines. 

News-m  this  year  1,857,566  includes  686,096  lines; 
lost  year  1,947,556  includes  690,351  lines 
News-S  this  year  2,192,152  includes  1,301,497  lines; 
lost  yeor  1,543,259  includes  918,437  lines. 

NEWARK,  NJ. 

Star  Ledger-m  2,275.678  2,565,526 

Stor  ledger-s  .  1,596,315 

Grand  Total  .  4,086,582  4,161,843 

NOTE:  Port-run  advertising — Star  Ledger-m  this  yeor 
2,275,678  includes  50,348  lines;  last  year  2,565,528 
includes  46,429  lines. 

Stor  Ledger-S  this  yeor  1,810,904  includes  54,336 
lines;  last  yeor  1,596,315  includes  26,208  tines. 

ORLANDO,  FLA. 

Sentinel  Stor-d  .  2,778,829  3,786,682 

Sentinel  Stor-S  _L22UI74 

Grand  Total  .  4,120,819  5,018,556 

NOTE:  Port-run  odvertising — Sentinel  Stor-m  this  year 
2,778,829  includes  386,166  lines;  lost  yeor  3,786,682 
includes  479,727  lines. 

Sentinel  Stor-S  this  yeor  1,341,990  includes  174,167 
lines;  lost  year  1,231,874  includes  142,972  lines. 

PHILADELPHIA,  PA. 


Bulletm-e  2,115,263  2,665,686 

Bulletin-S  .  1,213,933  1,121,489 

Inquirer-m  .  1.546,208  1,748,472 

Inquirer-S  .  2,208,189  1,724,862 

News-e  _M^8  977,566 

Grand  Totol  .  7.918.281  8.238,075 


NOTE:  Port-run  odvertising — Bulletin-e  this  yeor 
2,115,263  includes  541,612  lines;  lost  year  2,665.686 
includes  808,877  lines 

Bulletin-S  this  yeor  1,213,933  includes  497,506  lines, 
lost  yeor  1,121,489  includes  409,081  tines. 
Inquirer-m  this  yeor  1,546,208  includes  110,037 
lines;  lost  yeor  1,748,472  includes  196,096  lines. 
Inquirer-S  this  year  2,208,189  includes  571.478 
lines;  lost  yeor  1,724,862  includes  381,938  lines. 
News-e  lost  yeor  977,566  includes  31,168  lines. 
NOTE:  Philodelphio  Bulletin-e  did  not  publish  Aug.  15, 
1975  due  to  strike  conditions. 

NOTE:  Bulletin-e&S  changed  from  eight  to  siK-column 
eff.  May  19,  1975  Inquirer-m&S  chonged  from  eight 
to  six-column  eff.  Moy  19,  1975.  News-e  chonged 
from  six  to  five  column  eff  Moy  19,  1975.  This 
report  covering  the  News-e  report  above  reflects 
converted  linage  to  six-column  formot. 

PITTSBURGH,  PA. 

Post  GozeHe-m  692,205  818,897 

Press-e  .  1,695,051  2,043,527 

’Press-S  .  1,743,400  1,517,538 

Grond  Total  .  4,130,656  4,379,962 

NOTE;  Press-e  this  year  1,695,051  includes  16.401 
lines;  lost  year  2,043,527  includes  92,934  lines. 


1975  1974 

Post  Gozette-m  this  year  692,205  includes  5,875 
lines. 

PROVIDENCE,  R.l. 


Bulletin-e  .  1,771,130  2,077,333 

Journol-m  .  1,382,925  1,620,650 

Journals  .  1,176,205  1.190,970 

Grand  Total  .  4,330,260  4,888,953 


NOTE:  Port-run  advertising — Bulletin-e  this  yeor 
1,771,130  includes  128,852  lines,  last  yeor  2,077,333 
includes  157,824  lines 

iournol-S  lost  year  1,190,970  includes  19,920  lines. 
NOTE:  Bulletin-e  and  Journol-m  hos  o  combined  Sotur- 
doy  edition;  linoge  is  shown  for  Bulletin-e  only. 

ROCHESTER,  N.Y. 

Oemocrot  &  Chronicle-m  1,852,449  1,889,655 

Democrot  &  Chronicle-S  .  1,197,212  995,843 

Times  Union-e  .  1,858,314  2,113,945 

Grand  Total  .  4,907,975  4,999,443 

NOTE:  Port-run  advertising — Democrot  &  Chronicle-m 

this  year  1,852,449  includes  87,896  lines. 

Democrat  &  Chronicle-S  this  yeor  1,197,212  includes 
42,163  lines. 

Times  Union-e  this  year  1,858,314  includes  47,960 
lines. 

SACRAMENTO,  CALIF. 

Bee-e .  2,933,304  3.107,409 

’Bee-S  .  1,020,344  837,943 

Union-m  .  1,648,658  2,106,633 

+  Union.S  .  280,792  269,313 

Grond  Totol  .  5,883,098  6,321,298 

NOTE:  Port-run  odvertising — Bee-e  this  yeor  2,933,304 
includes  210,247  lines;  lost  year  3,107,409  includes 
15,195  lines. 

Bee-S  this  year  1,020,344  includes  23,232  lines. 
Union-m  this  year  1,648,658  includes  129,612  lines. 
Union-S  this  yeor  280,792  includes  16,728  lines. 

ST.  PETERSBURG,  FLA. 


Independent-e  .  1,995,379  2,485,595 

Times-m  .  3,419,937  4,351,016 

Times-S  .  1,432.028  1,401,032 

Grond  Totol  .  6,647,344  8,237,643 


NOTE:  Port-run  advertising — Times-m  this  yeor 
3,419,937  includes  744,657  lines;  lost  yeor  4,351,016 
includes  1,066,100  lines. 

Times-S  this  year  1,432,028  includes  236,682  lines, 
lost  yeor  1,401.032  includes  301,513  lines. 
Independent-e  this  year  1,995,379  includes  21,152 
lines;  lost  year  2,485,595  includes  18,120  lines. 

SAN  ANTONIO,  TEXAS 

Express-m  1,842,712  2,407,300 

•  Express-News-S  .  1,016,446  1,026,270 

Express  News-sot .  479,441  607,024 

News-e  .  1,736,187  2,062,045 

Light-e  .  2,146,843  2,645,573 

.  1,142,462  1,041,789 

Light-sot .  388,512 

Grond  Total  8,734,269  10,178,513 

NOTE:  Express-m,  News-e  and  Light-e  published  5  doys 
0  week  only 

SAN  DIEGO,  CALIF. 

Union-m .  2,808,191  3,027,191 

Umon-S  .  1,272,314  1,201,288 

Tribune-e  .  3,165,314  3,416,132 

Grond  Totol  .  7,245,819  7,644,611 

NOTE:  Port-run  odvertising — Union-m  this  yeor 
2,808,191  includes  133,140  lines 
Tribune-e  this  yeor  3,165,314  includes  131,420  lines. 

SAN  JOSE,  CALIF. 

Mercury-m  4,188,775  4,416,895 

News-e  .  4,114,723  4,290,469 

'Mercury-News-S  .  1,573,187  1,284,752 

Grand  Total  .  9,876,685  9,992,116 

NOTE:  Port-run  odvertising — Mercury-m  this  year 
4,188,775  includes  164,624  lines;  lost  year  4,416,895 
includes  187,414  lines. 

News-e  this  yeor  4,114,723  includes  164,604  lines; 
lost  yeor  4,2^,469  includes  189,929  lines. 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 

1.878.300 

2,007,664 

Exominer-e  . 

1.865.847 

2,018.522 

kxominer  &  Chronicle-S 

1.121.615 

976.745 

Grand  Total  . 

4.865.762 

5.002,931 

SHREVEPORT,  LA. 

journol-e 

1,459,731 

1,423,109 

Times-m  . 

2,105.836 

2,188,315 

Times-S  . 

1.046,891 

756,815 

Grond  Total  . 

4612.458 

4.368,239 

SYRACUSE,  N.Y. 

Herold  journol-e  ... 

1,695,034 

1,991,846 

'  Herold  Americon-S  .  . 

1,049,412 

759,099 

Post  Stondord-m  . 

855.884 

1,110,072 

Grand  Totol  . 

3.600,330 

3,861,017 

NOTE  Port-run  odvertising — Herold  Journol-e  this 
yeor  1,695,034  includes  9,085  lines;  lost  year 

I, 991,846  includes  33,148  lines. 

Herold  Americon-S  this  yeor  1,049,412  includes 

I I, 442  lines;  lost  year  759,099  includes  22,894  lines. 
Post  Stondord-m  this  year  885,884  includes  16,827 
lines;  lost  year  1,110,072  includes  4,032  lines. 

TALLAHASSEE,  FLA. 

Democrot-e .  1,248,206  1,656,370 

‘Oemocrot-S  .  558,709 

Grand  Totol  .  1,802,114  2,215,079 

NOTE;  Port-run  odvertising — Democrot-e  this  yeor 
1,248,206  includes  6,555  lines;  lost  yeor  1,656,370 
includes  13,835  lines. 


1975  1974 

TAMPA,  FLA. 

Tribune-m  .  3,080,572  3,977,672 

Tribone-S .  1,298,144  1,017.919 

Times-e  .  1,832,142  2,322,845 

Grand  Total  6,210,858  7,318,436 

NOTE:  Part-run  odvertising — Tribune-m  this  yeor 
3,080,572  includes  239,133  lines;  lost  yeor  3,977,678 
includes  379,021  lines. 

TRENTON,  NJ. 

Times-e  .  1,179,660  1,371,855 

tTimes  Advertiser-$  ..  911,709  816,002 

Trentomon-m  .  1,086,416  1,439,157 

Grand  Total  .  3,177,785  3,627,014 

NOTE:  Times-e  published  5  days  o  week  only. 

NOTE:  Times  Advertiser-S  this  yeor  911,709  includes 
5,875  lines;  lost  year  816,002  includes  13,155  lines. 
NOTE:  Times-e  ond  Times  Advertiser-S  changed  from 
nine-  to  six-column  eff.  Sept.  30,  1974.  This  report 
reflects  converted  eight  column  linoge  eff.  Mar. 
1975 

WASHINGTON,  D.C. 


Post-m  .  4,410,969  5,139,084 

‘Post-S  .  2,256,061  1,886,081 

Stor-e  .  1,999,799  2,540,186 

Stor-S  .  703,560  881,054 

Grond  Total  .  9,370,389  10,446,405 


NOTE:  Port-run  advertising — Stor-e  this  yeor  1,999,799 
includes  251,060  lines. 

Stor-S  this  yeor  703,560  includes  131,571  lines;  lost 
year  881,054  includes  13,835  lines. 

Post-m  this  year  4,410,969  includes  287,963  lines; 
lost  year  5,139,084  includes  38,720  lines. 

Post-S  this  yeor  2,256,061  includes  247,536  lines; 
lost  yeor  1,886,081  includes  200,044  lines. 

WEST  PALM  BEACH.  FLA. 


Post-m  .  2,205,369  2.751.415 

Times-e  .  1,838,284  2,246,152 

•Post  Times-S  .  973,357  909,974 

Grand  Totol  .  5,017,010  5.907,541 


NOTE;  Times-e  published  5  doys  a  week  only. 

NOTE:  Port-run  odvertising — Post-m  this  yeor  2,205, 
369  includes  83,982  lines;  last  yeor  2,751,415  in¬ 
cludes  59,753  lines. 

Times-e  this  year  1,838,284  includes  83,962  lines; 
lost  year  2,246,152  includes  59,648  lines. 

NOTE:  Post-m  and  Times-e  has  combined  Saturday 
edition;  linoge  is  only  shown  for  the  Post-m. 

WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-e  .  .  1,444,514  1,486,993 

NOTE:  Port-run  advertising — Reporter  Dispotch-e  this 
yeor  1,444,514  includes  189,355  lines. 


AUGUST  1975 
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ABERDEEN,  S.D. 

Americon  News-eS  .  994,000  892,000 

NOTE:  Does  not  include  Porode  or  Fomily  Weekly. 
Port-run  odvertising  included  56,000  lines  in  1975; 
45,000  lines  in  1974 

ALBANY,  N.Y. 

Times-Union-m  .  1,459,901  1,613,462 

Knickerbocker  News-e  .  .  1,064,310  1,220,467 

Times-Union-S  .  790,506  660,295 

Grand  Total  .  3,314,717  3,494,224 

BANGOR,  MAINE 

News-m  1,176,761  1,209,513 

BOULDER,  COLO. 

Comero-eS  2,044,000  2,077,000 

NOTE:  Does  not  include  Parade  or  Fomily  Weekly. 

BURLINGTON,  VT. 

Free  Press-m  1,476,216  1,433,614 

CHILLICOTHE,  OHIO 

GozeHe-e  .  1,079,470  1,084,174 

NOTE:  Includes  inserts  226,352  lines  in  1975;  192,640 
lines  in  1974. 

DAVENPORT.  IOWA 

Quod-City  Times-e&m  2,694,594  2,892,960 

Quod-City  Times-S  750,022  569,968 

Grand  Totol  .  3.444,616  3,462,928 

DES  MOINES,  IOWA 

Register-m  .  708,224  851,225 

Tribune-e  .  1,228,831  1,216,124 

Register-S  .  1,006,706  756,159 

Grond  Totol  .  2,943,761  2,823,508 

NOTE:  Port-run  advertising — Register-S  includes  this 

yeor  182,788  lines,  lost  year  115,301  lines. 

DULUTH,  MINN. 

News-Tribune-mS  .  1,719,000  1,579,000 

Herold-e  .  941,000  867,000 

Grond  Total  .  2,660,000  2.446,000 

NOTE:  Does  not  include  Porode  or  Family  Weekly. 

EDMONTON,  ALTA. 

Joumol-e  .  3,767,349  3,811,861 

FORT  COLLINS,  COLO. 

Colorodoon-eS  .  1,297,772  1,381,534 

NOTE:  Includes  inserts — 86,688  lines  in  1975;  81,872 
lines  in  1974. 

FREMONT.  NEB. 

Tribune-e  .  760,074  681,884 

NOTE:  Includes  inserts — 130,032  lines  in  1975;  77,056 

lines  in  1974 

GARY.  IND. 

Tribune-eS  .  2,506,000  2,408,000 

NOTE:  Does  not  include  Porode  or  Fomily  Weekly. 
Port-run  odvertising  included:  224,000  lines  in  1975, 
238,000  lines  in  1974. 


GRAND  FORKS,  N.D. 

Herold-eS  .  1,232,000  1,248,000 

NOTE;  Does  not  include  Porode  or  Family  Weekly. 
GREENVILLE,  S.C. 

News-mS  .  2.373,912  2,536,296 

Piedmont-e  .  1,519,504  1,789,256 

Grond  Total  3,893,416  4,325,552 

INDIANAPOLIS,  IND. 

Stor-m  .  2.753.595  3,037.180 

News-e  .  2,142,318  2,530,452 

Stor-S  .  1,559,780  1,457,696 

Grand  Total  .  6,455,693  7,025,328 

IOWA  CITY.  IOWA 

Press-Citizen-e  .  803,376  993,468 

NOTE;  Includes  inserts— 145,180  lines  in  1975;  116,620 
lines  in  1974. 

KANSAS  CITY.  MO. 

Times-m  .  2.045,001  2,265,743 

Stor-e  .  1,135,389  1,264.413 

Stor-S  .  1,306,336  1,028,546 

Grand  Totol  .  4,487,726  4,558,702 

NOTE:  Port-run  odvertising — Stor-e-includes  112,472 
lines  in  1975;  121,201  lines  in  1974. 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,209,849  948,822 

LINCOLN,  NEB. 

Journol-Stor-d&S  .  1,903,314  1,938,524 

NOTE;  Includes  inserts — 175,980  lines  in  1975;  168,966 
lines  in  1974. 

LONG  BEACH,  CALIF. 

Independent-m 

Ind.  Press  Tel.-S  .  3,186.000  3,449,000 

Press-Telegrom-e  .  2,036,000  2,251,000 

Grand  Total  .  5,224,000  5,700,000 

NOTE;  Port-run  odvertising;  included  independent-m 
Ind.-Press-Tel.-S— 424,000  lines  in  1975;  473,000 
lines  in  1974 

Press-Telegrom-e;  374,000  lines  in  1975;  448,000 
lines  in  1974. 

LOUISVILLE,  KY. 

Courier-Journol-m  .  2,191,817  2,608,995 

Times-e  .  2.398.174  2,856.337 

Courier  Journol  &  Times-S  1,568,371  1,369,885 

Grond  Total  .  6,158,362  6,835,217 

NOTE;  ROP  Disploy  Linog*  published  on  6-column  bosis, 
but  converted  to  8-column  basis  obove.  Classified 
published  ond  reported  obove  on  10-column  bosis. 

MADISON,  WIS. 

Copitol  Times-e  .  2,064,989  2,180,654 

State  Journol-m  .  2,128,242  2,260,769 

State  Journol-S  .  941,230  727,622 

Grond  Total  .  513,446  5,169,045 

MEMPHIS,  TENN. 

Commerciol  Appeol-m  2,554,776  2.971,360 

Press-Scimitor-e  .  1,850,730  2,031,022 

Commerciol  Appeol-S  . .  1,249,738  1,173.844 

Gront  Totol  .  5,655,244  6,176,226 

NOTE;  Port-run  odvertising — Press-Scimitor-e  this  yeor 
includes  110,166  lines;  lost  year  includes  102,032 
lines. 

MERIDAN,  CONN. 


Record-m  .  920,934  1,026,788 

Journol-e  .  899,388  937,364 

Grand  Totol  .  1,820,322  1,964,152 

MONROE,  LA. 

World-m  .  1,180.941  1.347,971 

News-Stor-e  .  1,037,140  1,188,527 

World-S  .  543,108  406,001 

Grand  Totol  .  2,761,189  2,942,499 

MONTREAL,  QUE. 

Gozette-m  .  1,327,964  1,425.819 

Stor-e  .  2,622,356  2,706,239 

le  Devoir-m  .  350,011  384,631 

Le  Dimonche-Motin-S  .  .  241,068  211,068 


NOTE;  Le  Dimonche-Motin  includes  "Perspective"  ond 
inserts.  25,467  lines  in  1975;  19,246  lines  in  1974. 
NOTE:  Star  not  published  May  30  to  July  8,  1975. 

NASHUA,  N.H. 

Telegroph-e  .  1,158,199  1,196,114 

NEWPORT  NEWS,  VA. 

Press-m  2,089,626  2,548,350 

Times-Herold-e  .  1,761,102  2,143,344 

Press-S  1,142,260  870,842 

Grand  Totol  .  4,992,988  5,562,536 

NILES,  MICH. 

Stor-e-sot.-m  .  476,000  476,000 

NOTE:  Does  not  include  Porode  or  Fomily  Weekly. 

NORFOLK,  VA. 

Virginio-Pilot-m  .  2,667,794  2,863,166 

Ledger-Stor-e  .  2,158,305  2,565,663 

Virgmio-Pilot-S  .  1,629,002  1,775,823 

Grond  Totol  .  6,455,101  7,204.652 

NORTH  BAY  ONT. 

Nugget-e  1,066,060  911.751 

NORTH  PLATTE,  NEB. 

Telegrom-e-sot-m  .  553,350  523,152 

NOTE:  Includes  Fomily  Weekly:  48,482  lines  in  1975; 
64.764  lines  in  1974 

OAKLAND,  CALIF. 

Tribune-e  .  1,993,724  2,055,480 

Tribune-S  .  951,083  835,792 

Grand  Totol  .  2,944,807  2,891,272 

NOTE:  Sundoy  includes  Porode  ond  Comics:  54,131  lines 
in  1975;  54,131  lines  in  1974. 
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Reporter  upheld  on 

Bucks  County,  Pa.  Judfre  B^dwin 
H.  Satterthwaite  quashed  a  sub- 
pena  brou}?ht  by  county  democratic 
leaders  which  soujyht  to  force 
Dnylextoiv)!  (Pa.)  Daily  I atelliyeacer 
reporter  Matthew  T.  Corso  to  reveal 
confidential  sources. 

The  judjje  upheld  the  contention 
of  attorneys  for  the  Intelligencer 
that  forcing  Corso  to  disclose  confi¬ 
dential  information  would  he  a  vio¬ 
lation  of  Pennsylvania’s  19.37  shield 
law,  amended  in  1957,  w’hich  pro¬ 
tects  newsmen  from  revealing 
sources  of  information. 

The  petition  to  quash  was  pre¬ 
pared  by  Gregory  M.  Harvey,  who  is 

Gannett  grants 
$50,000  to  Kansas  U. 

The  William  Allen  White  School  of 
Journalism  and  Public  Information 
at  the  University  of  Kansas  was 
selected  for  a  $50,000  grant  by  the 
Frank  E.  Gannett  Newspaper 
Foundation,  Inc.  to  establish  a  fel¬ 
lowship  for  a  professional  journal¬ 
ist-in-residence. 

Vincent  S.  Jones,  executive  vice- 
president  of  the  foundation,  said  the 
grant  will  fund  a  journalist  of  high 
professional  standing  to  the  faculty 
for  a  year  beginning  January  1, 
1976.  A  selection  by  the  faculty 
committee — professors  Susan  ne 
Shaw,  Peter  Turk,  Don  Glover,  Cal- 


shield  law 

considered  an  expert  in  handling 
F'irst  .Amendment  cases  regarding 
freedom  of  the  press.  He  is  of  the 
Philadelphia  law  firm  of  Morgan, 
Lew'is  &  Bockius.  .Arthur  R.  Little¬ 
ton,  also  of  that  firm,  submitted  the 
petition  to  quash  the  subpena 
sought  by  Robert  W.  Valimont,  at¬ 
torney  for  the  Democrats. 

Corso  claimed  in  the  petition  that 
testifying  would  hamper  his  jour¬ 
nalistic  ability  to  gather  informa¬ 
tion  from  sources  who  wished  to  re¬ 
main  anonymous.  Valimont  wanted 
Corso  to  testify  to  quotations  in¬ 
cluded  in  political  stories  filed  by 
Corso  back  to  1973. 


der  Picket,  Paul  Smeyak  and  Gary 
Mason — will  be  made  by  early 
November. 

Dr.  Del  Brinkman,  dean  of  the 
Kansas  school,  said  the  professional 
will  provide  fresh  insights  on  ways 
journalism  education  can  keep  pace 
with  changes  in  the  newspaper  in¬ 
dustry.  The  person  will  teach 
courses  in  reporting,  editorial  and 
interpretive  writing  and  newspaper 
management,  plus  be  a  consultant 
for  the  University  Daily  Kansan, 
the  daily  campus  paper.  KU  has  had 
an  editor-in-residence  program, 
sponsored  by  the  American  Society 
of  Newspaper  Editors  and  the 
Newspaper  Fund,  the  last  five 
years. 


NNA  meet  to 
honor  U.S.  Navy 

The  200th  anniversary  of  the 
founding  of  the  U.S.  Navy  will  be 
observed  during  the  90th  annual 
convention  and  trade  show  of  the 
National  Newspaper  .Association  at 
the  Hotel  Sahara  in  Las  Vegas,  Nev. 
from  October  1,5-18. 

Secretary  of  the  Navy  J.  William 
Middendorf  will  speak  at  the  bicen¬ 
tennial  luncheon  scheduled  on  Oc¬ 
tober  16. 

The  B’riday  luncheon  will  be  held 
under  the  title  “From  the  White 
House  on  the  Potomac",  and  featur¬ 
ing  Donald  Rumsgeld,  assistant  to 
President  Ford,  and  Harold  W.  .An¬ 
dersen,  president  of  the  .American 
Newspaper  Publishers  .Association. 

Other  highlights  of  the  conven¬ 
tion  include  a  presentation  on 
“Modern  Newspaper  Production” 
by  Ralph  Squire,  of  the  Gannett 
Foundation  in  Rochester  and  Car¬ 
ter  M.  Waid,  of  the  Belen,  Sew 
Mexico  Setvs-B nlleti )i. 

Busch  names  agency 

Gardner  .Advertising,  St.  Louis, 
has  been  reappointed  as  the  agency 
for  Busch  Gardens — Los  .Angeles  ef¬ 
fective  December  1.  Gardner  re¬ 
turns  to  the  account  succeeding 
Chiat/Day,  Los  .Angeles,  which  as¬ 
sumed  it  from  Gardner  in  .August, 
1974. 


1975  1974 

OGDEN,  UTAH 

Stondord  Eiominer-e  .  .  .  1,454,506  1,607,100 

Stondord  Eiamintr-5  -  .  .  546,412  521,082 

Grond  Total  .  2,040,918  2,128,182 

NOTE:  5undoy  includos  Eomily  Weekly:  51,520  lines  in 

1975,  50,022  lines  in  1974. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m  .  2,327,357  2,804,093 

Times-e  .  1,948,130  2,453,510 

Oklohon<on-5  .  1,067,460  993,279 

Gfond  Totol  .  5.342,947  6,250,882 

NOTE:  Port-run  linage — Oklohomon-m  includes 
483,005  lines  in  1975;  607,420  lines  in  1974. 
Times-e  this  yeor  359,590  lines;  lost  yeor  481,257 
lines. 

OMAHA,  NEB. 

World-Herald-m,e.5  .  3,086,118  3,254,076 

ORANGE  COUNTY,  CAIIF. 

Sonto  Ana  Register-d,5  4,915,441  5,317,025 

NOTE:  All  Doy  Newspaper — sold  in  combination  (m&e); 
Porode  linage  not  included  obove. 

OTTAWA,  ONT. 

LeDroit-e  .  1,940,694  1,909,371 

PASADENA,  CALIF. 

5tor-News-meS  .  1,554,000  1,415,000 

NOTE:  Does  not  include  Porode  ond  Family  Weekly 
linage.  Port-run  odvertising  included:  238,000  lines 
in  1975;  234,000  lines  in  1974. 

PASSAIC,  N.J. 

Herold-News-e  .  1,312,749  1,410,431 

Measured  by  Advertising  Checking  bureau,  Inc. 

PATERSON,  N.J. 

Morning  News  News-m-e  1,031,484  1,084,177 

Meosured  by  Advertising  Checking  bureau,  Inc. 

PHOENIX,  ARIZ. 

Republic-m  .  3,556.882  4,459,269 

Goiette-e  .  3,464,272  4,347,974 

Republic-5  .  1,557,136  1,512,674 

Grond  Totol  .  8,578,290  10,319,917 

NOTE:  1974  linage  meosured  by  Medio  Records,  Inc. 
PORTLAND,  MAINE 

Press-Herold-m  .  1,072,572  1,044,174 

Eipress-e  .  1,056,218  1,043,858 

Telegrum-5  .  565,085  576,747 

Grond  Totol  .  2,693,875  2,664,779 

NOTE:  Sunday  includes  Porode. 


1975  1974 

PORTLAND,  ORE. 

Oregonion-m-S  .  4,440,982  4,528,650 

Oregon  Journol-e  .  1,326,444  1,399,888 

Grond  Totol  .  5,767,426  5,928,538 

POUGHKEEPSIE,  N.Y. 

Journol-e.S  .  2,301,348  2,172,786 

NOTE:  Includes  inserts  452,704  lines  in  1975;  219,128 
lines  in  1974. 

READING,  PA. 

Times-m'Eogle-e  .  1,286.282  1,449,372 

Eogle-S  .  661,861  542,459 

Grand  Totol  .  1,948,143  1,991,831 

RENO,  NEV. 

Gozette  &  Journol-m,e&S  3,358,306  3,511,634 

NOTE;  Includes  inserts— 438,256  lines  in  1975;  260,064 
lines  in  1974. 

RICHMOND,  VA. 

Times-Dispotch-m  1,645,121  1,935,251 

News-Leoder-e  .  1,629,513  1,995,512 

Times-Dispotch-S  .  1,235,227  969,223 

Grond  Totol  .  4,509,861  4,899,986 

NOTE:  Port-run  ond  comics  not  included. 

ST.  CLOUD  A  LITTLE  FALLS,  MINN. 

Timet  &  Tronscript-e  .  .  1,945,566  1,913,562 

NOTE:  Includes  inserts — 310,464  lines  in  1975;  245,952 
lines  in  1974. 

ST.  PAUL,  MINN. 

Pioneer-Press-mS  .  2,558,000  2,548,000 

Dispotch-e  .  2,216,000  2,394,000 

Grond  Totol  .  4,774,000  4,942,000 

NOTE:  Does  not  include  Parade  or  Fomily  Weekly. 
Port-run  advertising  included:  280,000  lines  in  1975; 
280,000  lines  in  1974. 

SALINAS,  CALIF. 

Colilornio-e  .  1,889,992  1,807,792 

NOTE:  Includes  inserts — 452,704  lines  in  1975;  339,528 
lines  in  1974. 

SANTA  BARBARA,  CALIF. 

News-Prets-e,5  .  2,038,799  1,967,126 

NOTE:  Parade  linage  not  included. 

SEATTLE,  WASH. 

Post-m  .  1,498,885  1,583,117 

Post-S  .  447,055  381,090 

Grond  Totol  .  1,945,940  1,964,207 

Times-eS  .  3,477,754  3,186,120 


197S  1974 

SIOUX  FALLS,  S.D. 

Argus-Leoder-e.S  .  1,878,870  1,658,664 

NOTE:  Includes  inserts — 423,808  lines  in  1975;  226,688 
lines  in  1974. 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Boy  Breeie-e  2,916,942  2,885,596 

SPOKANE,  WASH. 

Spokesmon-Review-m  .  .  .  1,323,578  1,298,588 

Chronicle-e  .  1,400,035  1,404,795 

5pokesmon-Review-S  .  .  .  819,910  566,143 

Grond  Totol  .  3,543,523  3.269.526 

NOTE:  Sunday  ond  Grond  Total  includes  Porode  linoge. 
STOCKTON,  CALIF. 

Record-e.S  .  2,008,608  2,109.898 

NOTE:  Includes  inserts— 337,120  lines  in  1975,  467,152 
lines  in  1974. 

TACOPAA,  WASH. 

News  Tribune-e  and 

Tribune  &  Ledger-S  .  .  2,053,884  2,102,828 

TOLEDO,  OHIO 

Times-m  Ceased  Publication  July  18,  1975 

Blode-e  .  1,933,248  2,380,559 

Blode-5  .  1,057,671  953,058 

Grand  Total  .  2,990,919  3,333,617 

TOPEKA,  KANS. 

Doily  Copitol-m  .  1,680,882  1,599,269 

Stole  Journol-e  .  1,374,380  1,320,172 

Copitol-Journol-S  .  543,998  404,012 

Grand  Total  .  3,599,260  3,323,453 

TORONTO,  ONT. 

Sun-m,S  .  3,935,158  4,468,646 

Slor-e  .  1,014,050  837,000 

TUSCON,  ARIZ. 

Stor-m  .  2,629,634  3,000,427 

Citizen-e  .  2,588,757  2,941,869 

Slor-S  .  911,995  886,049 

Grond  Totol  .  6,130,386  6,828,346 

NOTE:  Sunday  includes  "Porode"  linage. 

TULSA,  OKLA. 

World-m  .  1,716,775  1,991,996 

Tribune-e  .  1,727,452  1,908,057 

World- 5  .  810,303  687,148 

Grand  Totol  .  4,254,530  4,587,201 

NOTE:  1975  figures  bosed  on  6  column  (9  column 
classified);  1974  figures  converted  to  some. 


197S  1974 

VANCOUVER,  B.C. 

5un-e  .  4,006,714  4,193,642 

NOTE:  Includes  Weekend  Mogozine.  All  figures  on 
6-columa  format. 

VISALIA,  CALIF. 

Times-Delto-e  .  1,357,090  1,250,816 

NOTE:  Includes  inserts— 327.488  lines  in  1975;  267.288 
lines  in  1974. 

WAUKEGAN,  ILL. 

News-Sun-e  .  1,726,032  1,878,464 

WICHITA,  KANS. 

Eogle-mS  .  2,957,000  2,762,000 

Beocon-e  .  1,061,000  1,089,000 

Grond  Totol  .  4,038,000  3,851,000 

Port-run  advertising;  Beocon-e  includes  238,000 
lines  in  1975;  132,000  lines  in  1974 

WILKES-BARRE,  PA. 

Times-Leoder-News- 

Record-AII  Doy  .  1,253,494  1,520.580 

Independent-S  .  687,968  575,937 

Grand  Total  .  1,941,462  2,096,517 

NOTE:  Independent-S  includes  Parade:  48,535  lines  in 
1975;  47,543  lines  in  1974.  Meosured  by  Advertising 
Checking  Bureau,  Inc. 

WILMINGTON,  N.C. 

Stor-News-m  .  1,151,864  1,354,710 

Stor-News-S  .  413,966  414,008 

Grand  Total  .  1,565.830  1,768,718 

WINDSOR,  ONT. 

Slor-e  .  2,045,184  1,956,774 

WINSTON-SALEM,  N.C. 

Journol-m  .  1,741,670  1,905,106 

Twin  City  Sentinel-e  ....  1,557,548  1,545,446 

Journal-Sentinel-5  .  815,878  601,118 

Grond  Total  .  4,115,132  4,051,670 

NOTE:  Port-run  and  comics  not  included. 

WORCESTER,  MASS. 

Telegrom-m  .  915,859  1,111,712 

Gozette-e .  981,183  1,160,625 

Telegrom-S  .  907,263  884,289 

Grand  Totol  .  2,804,305  3,156,626 
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with  regional  break-outs.  The 
current  issue  is  now  available. 

Economic  Growth 
Study.  What’s  ahead  for  the 
nation’s  economy?  An  execu¬ 
tive  summary  of  this  two-year 
study,  conducted  with  the 
advice  of  more  than  20  of  the 
nation’s  outstanding  econo¬ 
mists,  is  available.  It  looks 
ahead  to  the  year  2000,  and 
should  be  must  reading  for 
editors  and  reporters 
everywhere. 

We’ll  give  you  fast,  accu¬ 
rate  answers  to  your  questions 
about  electric  power,  and  we 
can  provide  news  sources, 
contacts  and  information. 


A  reliable  supply  of  electric 
energy:  It’s  an  urgent  issue  for 
America.  And  our  Information 
Service  has  the  facts  you’re 
looking  for  in  day-to-day 
coverage  of  the  growing  energy 
story. 

Electric  Energy  Issues 
&  Answers.  Background 
papers  on  major  energy 
subjects.  Alternate  Energy 
Sources.  Air  Pollution.  Future 
Role  of  Electric  Energy. 

Benefits  of  Nuclear  Power. 

Electric  Power  Survey. 

Twice  a  year  Edison  Electric 
Institute  reports  the  latest 
available  information  about 
the  power  facilities  of  the  nation 

Edison  Electric  Institute 

The  Principal  Association  of  America’s 
Investor-owned  Electric  Utility  Companies 

Paul  Wagner  Jim  Sasser 

Edison  Electric  Institute  Underwood,  Jordan  Associates 

90  Park  Avenue,-  New  York.  N.Y.  10016  230  Park  Avenue,  New  York,  N.Y.  10017 

(212)573-8741  (212)686-4700 
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Environment  news 
features  launched 


Environment  Xevv.sfeatures,  a 
new  service  of  the  Center  for  Inter¬ 
national  Environment  Information, 
will  be  launched  November  1  to 
suitply  suhscribinjr  newspapers  with 
a  weekly  package  filed  by  a  strinjjer 
network  in  more  than  00  countries. 

EN  will  cover  all  phases  of  the 
world’s  environmental  problems 
and  subscribers  will  be  able  to  re¬ 
quest  special  assif>:n ments  and 
photos. 

The  Center  for  International  En¬ 
vironment  Information  is  a  private, 
non-i)rofit  ortrani/.ation  fosterin}; 
public  understandiu};  in  the  U.S. 
and  Canada  of  };lobal  problems  and 
was  estal)lished  by  the  United  Na¬ 
tions  .Association  of  the  US.A  with 
support  of  the  UN  Environment 
Pro};ram.  Headed  by  Whitman  Bas- 
sow,  former  forei};n  correspondent 
foi'  UPI  and  Xeivsweeh,  the  Center  is 
located  at  .‘145  East  4()th  Street,  New 
A’ork  City,  10017. 


Planning  articles 
on  energy?  We  have  facts 
We  can  help. 


Wild  West  comic  strip 
heros  aid  tourists 


Tom  K.  Ryan’s  desperados  and 
};ood  };uys  who  appear  in 
“Tumbleweeds”  comic  strip  are  par- 
ticipatin};  in  a  public  service  project 
for  the  U.  S.  Department  of  the  In¬ 
terior  aimed  at  savin};  lives  of 
tourists. 

Tumbleweeds  (the  old  cowpoke) 
and  Indian  brave  Limpin  Lizard,  in 
an  illustrated  brochure  for  visitors 
to  the  Joshua  Tree  National  Monu¬ 
ment  in  Twenty-Nine  Palms, 
California,  warn  about  rock  climb- 
in};,  investi};atin};  abandoned  mines, 
flash  floods,  and  other  dan};ers. 

Ryan’s  Old  West  stars  in  the 
“Tumbleweeds”  cast  circulated  by 
Kin};  Features  to  nearly  400  news¬ 
papers  have  cooperated  in  similar 
public  service  projects  for  the  U.  S. 
Navy,  Boy  Scouts  of  .America,  and 
the  Northern  Indian  California 
Education  Project. 


Changes  syndicate 

Tony  .Auth,  award-winnin};  politi¬ 
cal  cartoonist,  will  be  represented 
for  syndication  by  the  Washin};ton 
Post  Writers  Group.  .Auth  is  staff 
cartoonist  for  the  Ph iladelphia  In¬ 
quirer.  Before  joinin};  the  Writers 
Group,  .Auth  cartoons  were  distri¬ 
buted  by  the  Chica};o  Tribune-New 
A’ork  News  Syndicate.  He  recently 
received  the  Overseas  Press  Club 
award  for  the  best  political  cartoon 
on  international  affairs. 
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‘Gee  Gee’  goes  to  Washington 
after  foreign  assignments 

Hy  I.  William  Hill 


If  Alfred  Hitcdicock  wants  to  make 
a  movie  with  a  woman  as  an  adven¬ 
turous  foreif^n  eorresi)ondent,  he’d 
best  cast  an  eye  on  the  autobiojr- 
raphy  of  (ieorjiio  Anne  (Jeyer  due 
out  next  sprinjr. 

Radcliffe  CoUey:e  is  sponsoring 
tlie  volume  as  one  of  a  series  of  bioj;- 
raphies  of  “women  of  achievement" 
and  Ms.  tleyer  has  been  i)icked  to 
l  epresent  tlie  field  of  journalism. 

b’resli  fiom  adventures  on  five 
continents  working'  for  the  (’///capo 
Ddiljl  .V<’//'.s-,  Geyer  has  just  made 
Washinjrton  the  base  fi'om  wliich 
she’ll  sally  forth  to  write  a  tiiree- 
times-a-week-as-it-looks  to  a  woman 
column  for  the  Los  .\nyeles  Times 
Syndicate.  E&R  u'ot  her  to  sit  down 
lonjr  enoufih  to  recall  some  of  her 
experiences. 


Georgie  Anne  Geyer,  armed  and  ready  to  seek 
out  a  gold-mining  debutante  in  the  Amazonian 
wilds.  Her  arm  cast  is  from  an  auto  accident. 


There  was  the  start  of  her  career 
as  a  foreifjn  correspondent,  for  in¬ 
stance.  That  was  in  19(54,  a  year  she 
bearded  an  escaped  Nazi  leader  at 
the  tip  of  South  .America  and  also 
suffered  broken  ribs  and  a  broken 
arm  in  a  Rio  auto  accident.  .At  the 
time  she  was  on  her  way  to  catch  a 
bush  plane  into  the  .Amazonian 
wilds  to  try  and  find  an  .American 
jrirl  named  Pamela  Painter,  repor¬ 
tedly  mininj;  jjohl  in  a  wild  and 
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woolly  contraband  jjold  camp.  Pistol  j 
in  her  belt,  Geyer  found  Pamela, 
who  turned  out  to  be  a  former  de¬ 
butante  with  a  lust  for  adventure 
not  unlike  Georjjie  .Anne  Geyer’s. 

She’s  been  known  as  Gee  Gee  ever  j 
since  she  ^rew  up  on  Chicafjo’s  i 
South  Side  and  Gee  Gee’s  first  real  i 
taste  of  journalism,  after  fjraduat-  ' 
injj  from  Northwestern’s  Medill 
School  came  when  she  got  a  Ful- 
brifrht  to  study  at  the  University  of  ^ 
Vienna.  Three  weeks  after  she  jrot  i 
there  in  195(5,  the  Hunjrarian  Re-  i 
volution  broke  out  and  there  was 
(5ee  Gee,  writing  it  up  for  the 
CItictu/i)  Trihi(ne. 

Gee  Gee  joined  the  Chicago  Daily 
News  in  1959  as  (and  the  thoujiht 
still  horrifies  her)  a  society  reporter. 
But  Gee  Gee  can  find  adventure  . 
anywhere.  She  u’ot  herself  talked  J 
about  in  19(52  when,  disf>-uised  as  a 
waitress,  she  covered  a  very,  very 
private  dime  syndicate  weddinj>\ 

19(57  found  Gee  Gee  in  Vietnam  for 
•;he  first  of  four  tours  of  duty.  “The 
(Continued  on  pnge  Jt(t) 


Canada  Wide  change 
follows  retirement 

Doushvs  \V.  Moseley,  president  of 
Canada  Wide  P’eature  Service  Ltd., 
has  retired  after  25  years  with  the 
syndicate  and  will  live  in  the  Los 
.Anjjeles  area.  Moseley  was  assis¬ 
tant  to  the  late  publisher  of  the 
Montreal  Star  for  IT  years  and  pre¬ 
viously  held  executive  positions 
with  the  Toronto  Clobe  and  Mail  and 
United  Press  associations. 

.Assuminjj  presidency  of  the  syn¬ 
dicate  is  William  .A.  Goodson,  who  is 
also  president  of  the  Montreal  Star, 
Montreal  Standard  (1973)  Limited  | 
and  Optimum  Publishinf*’  Company 
Limited  Les  Editions  Optimum 
Limitee.  Lewis  .A.  Louthood,  vice- 
president,  Newspaper  Relations  of 
the  Montreal  Standard  (1973)  Lim¬ 
ited,  becomes  vicepresident,  and 
Carol  Tuck,  administrative  man¬ 
ager. 

Goodson  has  announced  appoint¬ 
ment  of  Steven  P.  Pi^^eon  as  sales 
manajrer  of  The  Imajife  Bank  of 
Canada,  a  new  division  expandinfj’ 
the  color  stock  photo  library  of 
Canada  Wide  in  conjunction  with 
The  Imaj?e  Bank  of  New  York.  Pi- 
f?eon  was  photo  editor  of  Canada 
Wide. 


HEALTH  CAPSULES® 

by  Mirharl  A.  iVlli,  M.D. 
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It  IS  r>ol  intandad  to  ba  of  a  diagnostic  natura 

JUST  WHAT 

THE  DOCTOR  ORDERED; 

BRIGHT.  BRIEF,  INFORMATIVE 

At-a-glance  medical  information  with 
eye-catching  illustrations  Michael  A 
Petti.  M  D  gives  clear,  concise  answers 
to  common  health  questions 

one-column,  six  times  a  week 
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THIS  MAN 
SAVES  MONEY 

...FOR  YOU  AND 
YOUR  READERS 

SID.NEY  M.AKCiOLIUS  telLs  how 
to  buy  the  best  for  le.ss  —  whether 
breakfast  cereals  or  sewirifi 
machines,  kitchen  appliances  or 
automobile  tires.  You  and  your 
readers  will  profit  from  SIDNEY 
.\l.AR(i()LIL’S’  column  F’OH 
THE  CONSUMER. 
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Washington  move 

(Continued  frotn  puge  } 


youn>>:  officers  and  even  the  fjener- 
als  were  already  directly  disil¬ 
lusioned  by  the  war.  Not  only  did 
they  see  clearly  the  hopelessness  of 
it  all,  but  many  admired  the  ‘enemy’ 
more  than  they  admired  our  ‘allies.’ 
.•\t  that  time,  this  phenomenon  had 
still  not  been  reported  and  my 
editors  hesitated  about  usiiifr  any 
story.  When  I  returned  to  Vietnam, 
however,  I  documented  a  series  in 
19(58  called  “The  G1  Who  .^sks 
‘Why?’  ’’  This  time  Gee  Gee’s  find- 
injrs  were  reported. 

Known  for  her  ability  to  jret  ex¬ 
clusive  interviews  with  such  world 
leaders  as  the  Ferons  in  Arprentina, 
and  Che  Guevara  in  Bolivia,  and 
Norodom  Sihanouk  in  Cambodia, 
Gee  Gee  confided  to  E&F  some  of 
her  tricks. 

“With  Efjyptian  President  Sadat, 
in  1974  everyone  had  said  ‘no’  to  an 
interview,  .^fter  one  ‘No,’  I  put 
down  the  phone,  then  picked  it  up 
aprain  and  called  .Mrs.  Sadat,  whom  I 
had  interviewed  three  years  previ¬ 
ously.  Within  24  hours.  President 
Sa<lat  received  me.’’ 

In  1973,  when  .4mericans  couldn’t 
even  p:et  into  Libya,  Gee  Gee  was 
after  an  interview  with  President 
Khaddafy.  By  payinp:  an  Ep:yptian 
friend’s  way  into  Libya,  Gee  Gee 
was  invited  into  Libya  as  a  state 
pruest.  .4fter  that,  when  a  top  official 
promised  to  arranp:e  an  interview 
with  Khaddafy,  it  all  worked  out. 
“.\rabs  are  caup:ht,  once  they  have 
p:iven  their  promise,”  Gee  Gee  said. 


In  19(56,  Gee  Gee  had  a  seven-hour 
interview  with  P’idel  Castro  in  Cuba. 
.4fter  that,  she  saw  Castro  three 
more  times. 

“One  day  we  were  havinp:  lunch 
with  about  30  of  his  confreres  and  I 
was  sittinp:  across  from  Fidel,”  Gee 
recalled,  “He  started  to  use  me  very 
obviously  as  a  ploy,  askinp:  me 
rhetorical  questions  about  the  evils 
of  capitalism.  It  was  pretty  p:ruelinpr 
until  1  hit  upon  a  trick. 

“Castro  has  a  habit,  when  he  is 
speakinp:  in  the  Plaza  de  la  Revolu- 
cion,  of  askinp:  questions  like  ‘.4nd 
what  do  the  Yankees  say?  They  say 
we  will  die.  And  what  do  I  say?  (.\t 
this  point,  he’ll  wave  his  hand.)  I  say 
‘Mentira,  mentira!  (Lies,  lies).’ 

“So,  when  thinprs  p:ot  too  hot  or  too 
personal,  I  would  wave  my  hand  and 
say,  ‘Mentira,  mentira!’  To  his  cre¬ 
dit,  Ca.stro  roared  with  laup:hter.” 

Reached  Kerbala 

It  was  in  Iraq  that  Gee  Gee 
achieved  another  impossible.  “I 
asked  to  stop  at  the  p:reat  mosque  at 
Kerbala  and  my  escorts’  faces  went 
praunt,”  Gee  Gee  recalled.  “.4  day 
later,  my  request  was  approveci, 
however  providinp:  I  would  wear  the 
‘abaya,’  a  woman’s  black  robe.  I’d 
reached  Kerbala,  the  most  sacred 
shrine  of  the  Moslems  there,  before 
I  learned  that  Kerbala,  like  Mecca, 
was  a  place  completely  closed  to 
foreiprners.  I  p:ot  a  prreat  story.” 

P’or  her  stories,  Geyer  has  been 
honored  by  the  Overseas  Press 
Club,  Northwestern  University, 
Columbia  University,  the  National 
Council  of  Jewish  Women,  Theta 
Sip:ma  Phi  and  “Who’s  Who  of 
.4merican  Women.” 
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Quotations  become 
cartoon  subjects 

John  C.  Twohey,  Wanh ington  Pont 
news  art  director,  has  beprun  a  one- 
panel  cartoon  series  for  the  back 
paire  of  the  Post’s  Outlook  section  on 
Sundays,  aimed  at  pokinp:  fun  at 
public  personalities  by  usinp:  com¬ 
ments  they  probably  wish  they  had 
not  made. 

The  first  Twohey  “Replays  .  .  .” 
panel  featured  an  interview  com¬ 
ment  of  Vice  President  Nelson 
Rockefeller  in  Paris  Match:  “If  I 
were  a  Democrat  I  would  have  been 
President  of  the  United  States  a 
lonp:  time  ap:o  and  I’d  have  saved  the 
country  from  a  lot  of  problems.”  The 
cartoon  showed  Rockefeller  in  cow¬ 
boy  hat,  pullinp:  a  reluctant  donkey. 

Twohey  joined  the  Post  in  1973. 
He  had  been  press  secretary  for  the 
former  Oklahoma  Senator  Fred 
Harris  and  taup:ht  journalism  at  the 
Universitv  of  Notre  Dame. 


Salesman  added 

Steven  .4.  Townsley  has  joined  the 
Writers  Group  of  the  Washinp:ton 
Post  as  first  fulltime  sales  represen¬ 
tative  of  the  two-year  old  organiza¬ 
tion.  He  was  an  educational  consul¬ 
tant  for  Dow  Jones  &  Co.  school  ser¬ 
vices  department  working  out  of 
Philadelphia. 


Deaths 

Henry  Price,  44,  public  informa- 
tion  officer  for  the  Federal  Drug 
Enforcement  Commission  in 
Chicago  and  formerly  with  the  V.V'. 
Sews  and  UPI  in  N.Y.;  Sept.  22.  He 
was  also  press  secretary  for  Connec¬ 
ticut  Senator  Lowell  Weicker  from 
1968-1972. 

*  ♦  * 

Keith  Kino,  71,  former  AP  repor¬ 
ter  in  Indianapolis;  September  17. 

♦  9|c 

H.  Sherm.an  .Mitctiei.i,,  77,  retired 
editor,  Walla  Walla  (Wash.)  Union- 
Bulletin  and  a  39-year  employe 
there;  Sept.  27. 

♦  ♦  * 

R. \y  Wii.i.i.ams,  (58,  retired  city 
editor,  Detroit  Sews;  recently. 

4c  9|c  :(( 

Wii.i.i.wi  G.ai.i,.\c.iier,  52,  Flint 
(Mich.)  Journal  photographer  who 
won  a  1953  Pulitzer  Prize  for  a 
photo  of  Adlai  Stevenson  with  a  hole 
in  his  shoe;  Sept.  28. 

4c  4c  4c 

S. xMCEi.  L.atimer,  Jr.,  83,  retired 
editor  and  publisher  of  the  Coluni- 
bia  (S.C.)  State;  recently. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


I 


FEATURES  AVAILABLE 


AUTOMOBILES 


AUTO  COLUMN.  Weekly.  Many  papers 
now  using.  Simple  Detroit  news  for  con¬ 
sumer.  Not  technical.  Will  send  free  first 
month.  Small  charge  after  that  if  you 
like.  Janicki,  37825  Santa  Barbara.  Mt. 
Clemens.  Mich.  48043. 


BLACK  COMMENTARY 


COMMENTARY  on  current  national  is¬ 
sues  affecting  blacks.  Weekly;  varied 
viewpoints.  Samples.  Free  Press,  1101 
Desiard.  Monroe.  La.  71201. 


BOOK  REVIEWS 


■  SPEAKING  OF  BOOKS''— Liveliest, 
most  complete  book  column  around. 
Lowest  price,  too.  Samples  from  Free 
Spirit  Features,  214  Old  Hickory  Blvd.. 
Suite  173.  Nashville,  Tenn.  37221. 


BOOKVIEWS 

We  re  saying  thanks  to  our  growing  list 
of  weekly  subscribers  by  reducing  our 
annual  cost.  Samples  from  Interlude 
Productions,  Box  157,  Maplewood,  N.J. 
07040. 


CHESS 


LARRY  EVANS  ON  CHESS.  A  camera 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune.  Washington  Post, 
many  leading  papers.  Free  samples.  Box 
1182,  Reno,  Nev.  89504. 


COMIC  STRIPS 


BE  CRITICAL!  Compare  SANDCASTLES 
with  the  comic  strips  your  paper  now 
runs.  We  believe  we  have  a  better 
product— at  a  better  price.  Send  for  your 
FREE  brochure  today.  (You'll  be  pleas¬ 
antly  surprised!)  Write:  Sandcastles, 
P.O.  Box  1356,  Newport  News,  Va. 
23601. 


CONTROVERSIAL 


Run  5  Samples  Free  for  Response! 
HOW  TO  DETROY  LIBERALISM  AND 
TURN  THE  PEOPLE  AGAINST 
DEMOCRACY.  " 

Liberalism  is  aging.  A  liberal  re-examines 
it,  milks  sacred  cows  and  updates  obso¬ 
lete  positions.  Seminal,  punchy,  acid  and 
trendy.  (Limited  series.)  THINKPIECE 
FEATURES,  Garnerville,  N.Y, 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


FOR  LEASE  with  option  to  buy:  Zone  3 
weekly  now  grossing  $50,000.  to  qualified 
man-wife  pdit-ad  team.  Box  1455,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship.  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  krehbiel.  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho.  Box  7133,  Shawnee 
Mission.  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc.,  P.  0.  Dr. 
12428.  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


CRAFTS 


LIKE  TO  add  a  new  column  that  would 
attract  men,  women  and  children  read¬ 
ers?  (IVOT  household  hints,  advice  to  the 
lovelorn,  gardening  tips,  sewing  aids  or 
arts  facts.)  We  have  the  expertise  and 
contacts  to  answer  your  readers'  ques¬ 
tions  about  all  the  modern  crafts  .  .  . 
decoupage.  macrame.  recycling  crafts, 
quilling  ...  65  major  categories.  Send 
for  FREE  sample  column  of  FOR 
CRAFT  S  SAKE  ....  ask  MARION. 
TOP  FLOOR  CRAFT  COMMUNICA¬ 
TIONS.  1634  Nashua  Ct..  Indianapolis. 
Ind.  46260. 


GENERAL  INTEREST 


YOUR  WORLD  -600-700  word  reader- 
ship  building  general  interest  column  of 
lively,  informative  and  educational  read¬ 
ing  for  all  age  groups.  Intriguing  world¬ 
wide  facts  about  customs,  people, 
places  and  events  not  in  news  dis¬ 
patches.  Available  1  to  5  times  a  week. 
VANCE  FEATURES.  207  Gold  St..  Park 
Forest.  III.  60466. 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk.  300  Half  Mile  Rd..  Red  Bank. 
N.J.  07701. 


MONEY 


"MORE  FOR  YOUR  MONEY  " 
Bright,  practical  weekly  column  on 
stretching  family  dollars.  Camera-ready 
or  manuscript.  Samples.  Mike  LeFan, 
1802  S.  13.  Temple.  Texas  76501. 


MUSIC 


Rock!  Jazz!  Country! 

TRIAL  OFFER:  6  Record  Reviews  FREE. 
Then  available  at  new  LOW  price.  Sub¬ 
scribers  report  response  excellent.  Con¬ 
tact:  HAROLD  FULLER,  29  W.  82nd  St.. 
New  York,  N.Y.  10024.  (212)  580-7763. 


PSYCHOLOGICAL 


GARBAGE  OUT!  Home  remedies  for 
mental  health.  Consulting  psychologist 
attacks  everyday  problems.  Camera- 
ready  weekly.  Stillwater  Publishing  Co., 
Box  113,  Stillwater,  Minn.  55082. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


DOUBLEDAY  MEDIA 
CAN  SELL 
YOUR  PROPERTY 

We  have  a  long  list  of  investors  in¬ 
terested  in  large  weeklies,  and  daily 
newspapers  of  any  size.  We  eliminate 
the  curious  and  underfinanced  pros¬ 
pects.  For  a  confidential,  professional 
representation  call  or  write;  Don  Mal¬ 
colm,  1224  Tranquilla  Drive,  Dallas, 
Texas  75218:  (214)  324-4231  or  (214) 
233-4334;  or  Conway  Craig,  3114 
Knight  Robin.  San  Antonio,  Texas 
78209:  (512)  824-5528. 

DOUBLEDAY  MEDIA 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

I 

'  IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper -it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales.  Appraisals. 
Consultations 

'We  handle  different  properties,  all  types. 

from  our  two  offices.) 

MARION  R.  KREHBIEL.  "Norton  Office.  " 
P.  0.  Box  88.  Norton.  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice."  P.  0.  Box  7133.  Shawnee  Mission. 
Kans.  66207.  Office  (913)  236-5280;  Res. 
(913)  381-6815. 

BILL  MATTHEW  COMPANY 
Concucts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
hignest  quality  daily  and  weekly  newspap¬ 
ers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach.  Florida  33515.  No  obligations,  of 
course. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  0.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 
Lindsay.  Cal.  93247  (209)  562-2587 


ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick.  Mass.  01037.  Phone 
(413)  477-6009. 


NEWSPAPERS  FOR  SALE 


DAILY,  fine  locale,  fast  growth,  good  plant, 
needs  strong  publisher.  $150,000  down. 
Qualify  yourself  in  first  letter.  Phone  it  I 
know  you,  (209)  562-2587  J.  A.  Snyder, 
Newspaper  Broker.  404  N.  Westwood  Ave., 
Lindsay,  Calif.  93247. 


CENTRAL  NEW  YORK  AREA,  working 
partner  wanted  in  established  weekly 
shopper.  Yearly  gross  $400,000  ■  ■  , 
$100,000  down  payment  direct  from 
owner.  Box  1416,  Editor  &  Publisher. 


BUSINESS  TABLOID.  Continuous  publica¬ 
tion  for  almost  25  years.  Serves  the  con¬ 
struction,  real  estate,  financial  and  allied 
fields.  No  plant,  but  excellent  relationship 
with  nearby  printer.  A  going  business  per¬ 
fect  for  either  advertising,  editorial,  or 
good  businessman.  $20,000  required  as 
down  payment— balance  on  pay  out.  Write: 
B&RR,  121  Chestnut  St..  Philadelphia.  Pa. 
19106. 


HUDSON  VALLEY  weekly  newspaper 
group  for  sale  or  lease.  Low  down  payment 
required  or  investor  participation  avail¬ 
able.  This  quality  opportunity  can  be  fi¬ 
nanced  by  owner  who  has  other  interests. 
Box  1496.  Editor  &  Publisher. 


3  KENTUCKY  WEEKLIES— Good  oppor¬ 
tunity  to  operate  as  proprietorships.  Two 
could  be  operated  in  combination.  Gross  of 
$85,000  to  $120,000.  All  profitable.  Price 
from  $95,000  to  $115,000.  Box  1514. 
Editor  &  Publisher. 


CALIFORNIA— 2  nearby  rural  newspapers, 
exclusive.  Gross  over  $520,000,  lovely 
plants,  own  press.  Rich,  growing  area,  un¬ 
limited  potential.  Cities  10.000  each. 
These  are  jewels:  best  California  property 
available.  Suitable  for  chain.  Owner  retir¬ 
ing.  Show  finances  first  letter.  Box  1464, 
Editor  &  Publisher. 


ESTABLISHED  SUBURBAN  Florida  week 
ly.  Strong  community  position  in  most  de¬ 
sirable  area.  $125,000.  Principals  only. 
Financial  qualifications  required.  Box 
1466,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


1  WOULD  LIKE  to  buy  an  exclusive  paid 
weekly  in  4(X)0  circulation  range.  Substan¬ 
tial  down  payment  available.  Wide  experi¬ 
ence  in  all  phases  of  newspaper  operation. 
Would  appreciate  full  details  in  your  letter. 
Write  Box  1058,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 
COMPOSING  ROOM 


JUSTOWRITERS  —  COMPUGRAPHIC 
2961-3800.  297 ITL  4600.  Key 

boards — 1200.  FHN  Business  Products 
Church  Rd..  Mt.  Laurel.  N.J.  08057.  Ph 
(609)  235-7614. 


FACTORY  RECONDITIONED 
COMPUGRAPHIC 

Installed  by  Compugraphic  technician 
Written  Warranty 

ACM  9000  Compugraphic -Sets  5  point  to 
72  point  (12  type  sizes),  will  accommo¬ 
date  8  type  faces,  complete  mixing 
capability  tor  setting  block  composition. 
Includes  keyboard  console. 

Price  $14,950. 
Computape  II  Compugraphic- OppralP<i 
from  6  level  tape— 60  lines  per  minute, 
straight  matter.  5‘z  point  to  24  point, 
accommodates  4  type  faces,  mixing 
capability.  Price  $7450. 

Computape  I  Compugraphic  Sets 
straight  matter  from  6  level  unjustified 
tape  at  60  lines  per  minute.  5‘  z  point  to 
24  point,  2  type  faces  included.  45 
picas— complete  with  spare  parts 
kit.  Price  $6450. 

CompuWriter  II  Operates  from  own 
keyboard.  Sets  5'?  point -24  point  type 
sizes,  accommodates  4  type  faces - 
mixing  capability.  Price  $6950. 

CompuWriter  I  -  Keyboard  operated,  sets 
5'z  point— 24  point,  complete  with  font 
strip,  set  gear  and  width  plug. 

Price  $4750. 

Model  4961  T.L.  Compugraphic  -Operates 
from  6  level  tape,  sets  6‘z  point  -24 
point,  complete  with  four  type  faces 
S’z  point  (Yews  #2  with  Bold,  5'2  point 
Sans  #1  with  Heavy  #1.  2  width  plugs. 
Universal  Set  gear  and  output  cass¬ 
ette.  Price  $4450. 

Compukwik  Processors -  Has  built-in  dark 
hood.  Price  $525. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Dr.  P.O.  Box  5487 
Lenexa.  Kansas  66215 
Telephone  (913)  492-9050 


2  HARRIS  1 100  VDT's,  serial  numbers  335 
and  400  with  dual  readers. 

1  PDP-8  with  4096  memory.  ASR  33  tele¬ 
printer.  1  TCOl  DECtape  Control,  2  TU55 
DECtape  Transports.  1  PA60A  Reader  and 
Punch  Control.  1  PA61A  Interface.  1 
PP67A  6  level  punch.  2  PP67B  8  level 
punches,  1  UMOl  Data  Channel  Multi¬ 
plexer,  1  Df  32  Disk  File  and  Control,  2 
PR68A  6.8  Readers.  30  spare  cards.  3 
bays  and  has  been  under  Digital  mainte¬ 
nance  contract  since  purchased. 

For  further  information  please  contact  Bill 
Alexander,  production  manager,  or  Fred 
Eaton,  publisher.  The  Times  Herald.  907 
Sixth  St..  Port  Huron.  Mich.  48060.  (313) 
985-7171. 


FOR  SALE 
AVAILABLE  NOW! 

2  Linotron  Model  505's 
These  fine  machines  may  be  inspected  at 
the  London  Free  Press,  London,  Ontario, 
Canada.  Both  have  been  well  maintained, 
will  give  type  sizes  4*2  to  96  point,  com¬ 
plete  with  25  type  fonts,  including  pi  grids, 
spare  parts  kits,  character  monitors,  read¬ 
ers.  a  complete  typesetting  plant! 

Add  back  up  to  your  existing  machine,  or 
expand  your  present  facilities.  Will  sell  one 
or  both— $35,000  each.  For  further  infor¬ 
mation  or  inspection,  contact  Inland 
Newspaper  Machinery  (Corporation,  105th 
&  Santa  Fe  Drive,  P.O.  Box  5487,  Lenexa. 
Kansas  66215;  Telephone  (913)  492- 
9050;  Telex  No.  42362. 
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EQUIPMENT  &  SUPPLIES 


COMPOSING  ROOM 


ENGRAVING 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


EQUIPMENT  &  SUPPLIES 


PRESSES  &  MACHINERY 


COMPUWRITER  I,  excellent  condition, 
$4200.  O.N.E..  1761  Tully  Circle  N.E., 
Atlanta.  Ga.  30329.  (404)  321  3992. 

FOR  SALE:  One  Baldwin  Belt  Copy  Con¬ 
veyor  System.  Contact:  Robert  Riley,  501 
N.  Calvert  St.,  Baltimore.  Md.  21203. 
(301)  332-6951. 


HERCULES  MERIGRAPH  SYSTEM  (or 
sale.  2  Merigraph  TM  200  Exposure  Units, 

2  Merigraph  TM  200  Developer  units,  2 
plate  trimmers,  2  plate  crimpers.  6 
aluminum  plate  hangers.  Total  package— 
$35,000.  Bob  Murphy,  Production  Man¬ 
ager,  Trenton  Times  Newspaper,  500  Perry  i 
St.,  Trenton,  N.J.  08605.  (6(59)  396-3232. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

(Payable  with  order)  (Remittance  should  accompany 

copy  unless  credit  has  been  es¬ 
tablished). 

4-weeks  —  $t.3S  per  line,  per  issue  4-weeks  —  $2.00  per  line,  per  issue 

3-weeks  —  $1.45  per  line,  per  issue  3-weeks  —  $2.10  per  line,  per  issue 

2-weeks  —  $1.55  per  line,  per  issue  2-weeks  —  $2.20  per  line,  per  issue 

1-week  —  $1.65  per  line  1-week  —  $2.30  per  line 

Count  5  average  words  per  line  or  39  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  $1.00  per  insertion  lor  box  service  and  count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified 
ad  to  display  The  rate  for  display  classified  is  $4.35  per  agate  line— $60.90  per  column 
inch  minimum  space 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Oox  numbers,  mailed  each  day  as  they  are  received,  are  valid  lor  1  year. 


Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


I  Classification 


TRADE-INS 

MULLER-MARTINI  EM-10 

inserting  machine  with  4 
feeders.  Reconditioned; 
warranty.  Also  available: 
3  additional  insert 
stations,  reconditioned. 

STA-HI  Stacker,  rebuilt, 
excellent  condition. 

DIDDE-GLASER  inserting 
machine.  3  stations. 

MULLER-MARTINI  CORR 

40  RABRO  DRIVE 

.'’HH  ’.  HAUPPAUGE.  N  Y  11787 

(516)  582-4343 


DIDDE-GLASER  320  4-station  Inserting 
machine.  Less  than  4  years  old.  Recently 
reconditioned.  Contact  James  L.  Crowe, 
Glendale  News-Press,  P.O.  Box  991,  Glen¬ 
dale,  Calif.  91209.  (213)  241-4141. 

IDAB  PLASTIC  WRAP  machine  model 
SW-721.  Serial  SW  721:58,  overall 
length  54",  overall  width  42",  bundle 
height  4"  to  18"  maximum,  plastic 
width  26"  will  tie  14  bundles  per  min¬ 
ute.  Contact  George  Van  Denburgh.  The 
Post-Tribune,  1065  Broadway.  Gary,  Ind. 
46402. 

GRAPHOTYPE 

Hand  addressing  machine  with  stand.  Call 
Alliance  (Ohio)  Review,  (216)  821-1200. 


MISCELLANEOUS 

IBM  SELECTRIC  II  OCR  typewriters. 
13"— 10  pitch,  raven  black,  brand  new. 
$555.  Call  Monday-Friday  9  to  5,  (215) 
854-2067,  2068. 


_ NEWSPRINT _ 

ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood.  Calif, 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  In  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PRESSES  &  MACHINERY 

GOSS  SIGNATURE  4  units  23  9  16  x  36 
Goss  Suburban  8  units  23^4  x  36.  1968 
Goss  Signature  4  units  22^4  x  36,  double 
parallel  folder 

Goss  Urbanite,  4  units,  folder,  1967 
Goss  flying  inprinter  for  Urbanite 
Goss  Metro  4  units,  1970 
Cottrell  V-15  units  and  presses 
Cottrell  5  units  V-22,  folder,  oven 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units.  Colorking 
folder 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Phone:  (312)  738-1200 


WOOD  COLORFLEX  250  Web  Offset 
Newspaper  Press,  4  units  with  roll  stands, 
folder  and  14  folder,  32  standard  pages 
collect.  16  standard  pages  straight.  Can  be 
seen  in  operation.  Available  thirty  (30) 
days  from  purchase  date.  For  details  write 
or  call: 

UNIVERSAL  PRINTING 
EQUIPMENT  COMPANY,  INC. 

Post  Office  Box  455 
Lyndhurst,  New  Jersey  07071 
(201)  438-3744 


REPORTERS'  NEEDS 


^etitfromii 

PORTAGE 

I 

rnmwvrmwmw  1 

■  Reporter’s  | 
Notebook  | 


samples?  absolutely! 
wide  spaced  lines.  4”X8” 


p.o.  box  5500.  A  • 

akroTLObo  44313  2  I 
(216)320-4455  _ 


STEREO 


1  GOSS  GIANT  MAT  ROLLER,  Serial  No. 
141;  2  Goss  Tension  Millers,  22^4  cutoff, 
serial  Nos.  40  and  41.  Call  Richard  Mun¬ 
son,  (504)  383-1111,  State-Times  &  Advo¬ 
cate.  Baton  Rouge,  La.  70821. 

17  TONS  OF  STEREO  METAL  for  sale. 
Formular  8-18-74.  Contract  D.  H  Lawson, 
P.O.  Box  1205,  Newport  News,  Va.  23601. 
Ph:  (804)  244-2922  or  (804)  595-0951. 


WANTED  TO  BUY 


FOLDER  FOR  PRINTING  PLANT,  17  x22 
and  Cutter,  23  to  30  .  Used,  good  condi¬ 
tion.  Squire,  (913)  381-8080,  9000  State 
Line.  Leawood.  Kans.  66206. 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196- 
14th  St.  N.W.,  Atlanta.  Ga.  30318.  (404) 
873-3257. 

MAGNETIC  TAPE  READER  Mergenthaler 
Linotype  model  SC1035  or  MT  24  36  or 
comparable  9  track  (or  driving  Linotron 
505C  TC.  Total  Typography  Inc.,  901  W. 
Monroe  St..  Chicago,  III.  6(1607.  Ph:  (312) 
421-4313. 


INDUSTRY  SERVICES 

PRESS  ENGINEERING 
&  INSTALLATIONS 


□  Assign  a  box  number  and  mail  my  replies  daily  | 
To  Run:  .  Weeks  Till  Forbidden 

I  Please  indicate  exact  classification  in  which  ad  is  to  appear 

^  Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York.  N.Y.  10022  I 


NEWS  KING,  4  units,  ColorKing  folder, 
’73  $67,500 

COTTRELLV-15A,  2units. '69  $35,000 

COUNTERVEYOR  104A,  reconditioned 

$4350 

Offset  Newspaper  Equipment 
1761  Tully  Circle  N.E. 

Atlanta,  Ga.  30329  (404)  321-3992 


WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  O'"  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 
(212)  752-7053 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering. 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. _ 

WEB  PRESS  INSPECTIONS 

WEB  PRESS  INSPECTIONS:  CERTIFIED 
field  inspection  reports  on  cylinders,  vib¬ 
rators,  gears  and  general  running  condi¬ 
tion.  True  packing:  We  measure  and  CER¬ 
TIFY  cylinder  diameters  on  press.  Mark 
Kerman,  Erector.  1734  Winthrop,  High¬ 
land  Pk..  III.  60035.  (312)  831-3557. 
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Wented... 


ACADEMIC 


PHOTOJOURNALISM,  assistant  professor 
or  Instructor  rank,  beginning  Fall  1976, 
Position  demands  teaching  interest  and 
ability  in  full  range  photo  curriculum.  MA 
or  Fine  Arts  equivalent  required  as  is  evi¬ 
dence  of  successful  teaching  in  all  photo¬ 
graphic  phases.  PhD  and  professional 
experience  preferred. 

NEWS-EDITORIAL,  assistant  professor  or 
instructor  rank,  beginning  Fall  1976.  Posi¬ 
tion  demands  teaching  interest  and  pro¬ 
fessional  experience  of  at  least  five  years. 
MA  required  as  is  prior  teaching  experi¬ 
ence  in  a  school  or  department  of  jour¬ 
nalism.  Must  be  able  to  teach  reporting 
courses,  graduate  courses  and  serve  as 
news  adviser  to  student  newspaper.  PhD 
preferred. 

Deadline  for  applications  for  both  posi¬ 
tions  November  15,  1975,  An  Equal  Op¬ 
portunity  Employer.  Write  Dean  Del 
Brinkman,  School  of  Journalism,  Univer¬ 
sity  of  Kansas.  Lawrence.  Kan.  66045. 

FACULTY  POSITIONS  OPEN 
IN  JOURNALISM 

Deadline  for  Applications,  Nov.  26,  1975 
The  Department  of  Journalism  at  San 
Diego  State  University  is  seeking  appli¬ 
cants  for  two  positions  as  lecturer  and/or 
assistant  professor  beginning  in  the  Fall 
semester  1976.  These  positions  represent 
a  broad  range  of  qualifications  involving 
some  combination  of  the  following  teach¬ 
ing  areas:  beginning  and  advanced  report¬ 
ing,  beginning  and  advanced  editing. 
radio-TV  news  writing,  radio-TV  news  pro¬ 
duction,  mass  communications,  law  of 
mass  communications,  investigative  re¬ 
porting,  some  graduate  level  courses  in 
these  areas  and  possible  supervision  of  the 
student  newspaper.  The  Daily  Aspect.  Sal¬ 
ary  range  is  $12, 120-$15,480  for  a 
9-month,  2-semester  academic  year. 
Though  not  normal,  in  extremely  rare  in¬ 
stances  an  appointment  may  be  made  at 
an  advanced  level  in  light  of  exceptional,  both 
academic  and  professional,  qualifications. 
A  Masters  De^ee  is  minimal  with  prefer¬ 
ence  for  the  Doctorate.  Professional  ex¬ 
perience  is  essential.  The  Journalism  De¬ 
partment  news-editorial  sequence  is 
accredited  by  the  American  Council  for 
Education  in  Journalism.  The  department 
has  about  450  majors,  offers  an  AB  in  7 
emphases  and  participates  with  4  other 
departments  in  an  inter-disciplinary  pro¬ 
gram  offering  an  MS  in  Mass  Communica¬ 
tions.  San  Diego  State  University  invites 
applications  from  all  qualified  persons  of 
both  sexes  and  all  ethnic  backgrounds. 
Please  send  letter  and  resume  to  Frederick 
C.  Whitney,  Chairman,  Department  of 
Journalism,  San  Diego  State  University, 
San  Diego.  Calif.  92182. 


PROFESSIONAL  JOURNALIST  to  teach  in 
the  William  Allen  White  School  of  Jour¬ 
nalism  for  a  full  year  beginning  January 
1976.  Position  demands  teaching  interest 
in  reporting,  editorial  writing,  newspaper 
management,  and  strong  professional 
journalism  background.  Salary  is  attrac¬ 
tive  because  of  a  support  grant  from  the 
Gannett  Foundation.  Deadline  for  applica¬ 
tions  November  1,  1975.  An  Equal  Oppor¬ 
tunity  Employer.  Write  Dean  Del 
Brinkman,  School  of  Journalism,  Univer¬ 
sity  of  Kansas.  Lawrence.  Kans.  66045. 


DEPARTMENT  HEAD,  Information  and  Ag¬ 
ricultural  Journalism  and  Program  Direc¬ 
tor,  Extension  Communications  and  Edu¬ 
cational  Aids  Program  Area.  PhD  preferred 
with  graduate  or  undergraduate  work  in 
mass  communications  or  related  area. 
Others  with  education  and  exceptional  ex¬ 
perience  in  communications  considered. 
Send  resume  and/or  request  for  additional 
information  to:  L.  L.  Boyd,  Chairman- 
Search  Committee,  220  Coffey  Hall,  Uni¬ 
versity  of  Minnesota,  St.  Paul,  Minnesota 
55108.  Information  by  telephone  at  (612) 
373-0751.  The  University  of  Minnesota  is 
an  Equal  Opportunity  Employer. 


HELP  WANTED 
ADMINISTRATIVE 


MANAGEMENT  NEEDED  for  Zone  3  bi¬ 
weekly.  Excellent  advertising  market  and 
potential  unlimited.  Ideal  for  husband  and 
wife  team.  Still  trying  to  get  established 
and  right  person  must  be  able  to  perform 
in  more  than  one  specialized  area.  Equity 
available  to  right  individual  after  reason¬ 
able  time  limit.  Box  1415,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  TO  THE  PUBLISHER.  If  you 
have  management  talent,  bookkeeping 
skills  and  experience  in  weekly  newspaper 
advertising  and  circulation,  send  your  re¬ 
sume  with  salary  requirements  to  Howard 
James,  Publisher,  The  Berlin  Reporter, 
Box  38.  Berlin.  N.H.  03570. 


ARTISTS 


ARTIST 

NEWSPAPER 

An  excellent  opportunity  available  with 
major  New  York  City  publisher.  Must  be 
versatile  artist  experienced  in  page  de¬ 
sign,  maps,  charts  and  light  illustra¬ 
tions.  Ability  to  work  under  deadline 
pressure  important. 

SALARY  TO  $20,000 
(depending  ujxjn  experience) 
LIBERAL  COMPANY  BENEFITS 
Reply  in  strict  confidence  to 
Box  1518,  Editor  &  Publisher 
Equal  Opportunity  Employer 


CIRCULATION 


WANTED 

Best  circulation  director  in  the  world. 
Minimum  5  years  experience,  40,(X)0  ABC 
daily.  Zone  9,  metro  area.  Salary  open.  Re¬ 
plies  will  be  held  in  strict  confidence.  Send 
complete  resume  to  Box  1450,  Editor  & 
Publisher, 


AGGRESSIVE  Circulation  Manager  for 
Southwestern  PM  daily.  Must  have  thor¬ 
ough  knowledge  of  all  phases  of  circulation 
work.  Top  remuneration  and  benefits.  Re¬ 
sume  to  Gary  C.  Hill,  Gallop  Independent, 
Gallop,  N.M.  87301. 


ASSISTANT  CIRCULATION  DIRECTOR— 
Duluth,  Minnesota.  Immediate  opening — 
85,000  morning,  evening  and  Sunday. 
Must  have  background  in  all  phases  of  cir¬ 
culation,  with  ability  to  manage  complete 
department.  Good  future  with  well  estab¬ 
lished  organization.  Send  salary  require¬ 
ments  and  resume  to  Richard  R.  Fetsch, 
Duluth  Herald  &  News-Tribune,  424  W.  1st 
St..  Duluth,  Minn.  55802. 


CIRCULATION  MANAGER— The  Al¬ 
buquerque  News,  reaching  70,000  met¬ 
ropolitan  homes  with  300  carriers,  still 
needs  right  person  for  circulation  man¬ 
ager.  Apply  only  if  exjjerienced  voluntary 
pay  weekly  and  willing  to  start  low  5  fig¬ 
ures.  Thousands  swap  high  income  annu¬ 
ally  for  our  climate,  space,  scenery,  low 
taxes  and  real  estate.  Result:  low  pay 
scales,  comfortable  living.  Write  Personnel 
Dept,,  Modern  Press,  P.O.  Box  25526,  Al¬ 
buquerque,  N.M.  87125. 


CIRCULATION  MANAGER  with  daily  in 
Zone  6.  Excellent  opportunity  for  right 
person.  Must  have  thorough  knowledge 
of  all  phases  of  circulation  and  little 
merchant  operation.  Prefer  person  with 
5  years  or  more  experience  as  circula¬ 
tion  manager.  Send  resume  and  salary 
requirements.  Replies  will  be  held  in 
strict  confidence.  Box  1492,  Editor  & 
Publisher. 


SMALL  IOWA  DAILY  with  solid  growth  po¬ 
tential  seeks  experienced  circulator  who 
can  produce  results.  The  right  person  can 
exjyect  a  good  future  with  a  growing  group. 
Box  1480,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  suburban 
Buffalo.  Strong  on  carriers.  $11,000  plus 
commission  on  increases.  43,000  present 
circulation  paid  and  free.  (716)  632-4700. 


ADMINISTRATIVE 


PUBLISHER'S  ASSISTANT 
Sales  and  administrative  assistant  to  small 
growing  Philadelphia  publisher  to  be  in¬ 
volved  in  all  phases  of  the  business.  BA 
plus  5  years  sales  and  administrative  ex- 

Perience  required.  Box  1462,  Editor  & 
ubiisher. 


CIRCULATION  MANAGER  WANTED  to 
sufiervise  29  motor  route  carriers  and  131 
young  foot  carriers  for  one-year-old  volun¬ 
tary  subscription  weekly  newspaper  with 
16,000  circulation.  We  expect  to  pay  a 
reasonable  but  good  price  for  executive 
ability.  Opportunities  for  growth  and  ad¬ 
vancement.  Contact  Jerrell  Shepherd,  The 
Paper,  (816)  263-5800,  Moberly,  Mo. 
65270. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


EXPERIENCED  Classified  Salesman,  for 
small  Florida  daily.  Write  Box  1391,  Editor 
&  Publisher. 


ATTENTION 

ASSISTANT  CLASSIFIED  MANAGERS 
We  are  looking  tor  a  No.  2  person  who 
wants  to  become  No.  1.  Is  your  growth 
stymied?  Here  is  good  growth  opportunity 
for  the  right  person.  (Jaily,  weeklies  and 
shopjJer  combination.  Zone  1,  Box  1470, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


MANAGER  for  8000  PM  offset  daily  in 
growing  Westfield,  Mass,  market.  Salary 
and  bonus  commensurate  with  experi¬ 
ence.  Call  or  write  John  W.  Nash  at  448 
Main  St.,  Winsted,  Conn,  (203)  379-3333. 


ADVERTISING  SALESMAN— 15,000,  Zone 
3  group  daily  seeks  experienced  self¬ 
starter  with  management  potential.  Excel¬ 
lent  opportunity  for  service-oriented  per¬ 
son,  strong  on  layout  and  promotion.  Good 
salary  and  commission.  Box  1471,  Editor  & 
Publisher. 


ADVERTISING  MANAGER-SALESPERSON 
wanted  for  8000  circulation  daily  univer¬ 
sity  newspaper.  AB  in  Journalism  with  ad¬ 
vertising  emphasis  required.  Salary  range: 
$8400-$9204  for  12  months.  Send  resume 
to  William  C.  Rogers,  The  Parthenon  ad¬ 
visor,  Marshall  University.  Huntington,  W. 
Va.  25701.  Equal  Opportunity  Employer. 


EXPERIENCED  AD  STAFF  of  large  ABC 
weekly  (Brooklyn,  N.Y.)  needs  experienced 
ad  sales  person,  2-3  years  experience.  Can 
lead  to  executive  position.  Box  1509. 
Editor  &  Publisher. 


NEED  AMBITIOUS,  experienced  display 
salesman.  Splendid  opportunity  for  ad¬ 
vancement.  Write  Jim  Hughes,  Daily 
Tribune,  Madera,  Calif.  93637, 


EDITORIAL 


HELP  WANTED 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER-SALESMAN 
with  high  credentials  in  developing  all 
facets  of  display  and  classified  sales  de¬ 
partments.  9000  circulation  in  Upper 
Great  Lakes  area.  Salary  commensurate 
with  experience.  Box  1315,  Editor  &  Put> 
lisher. 


RETAIL  SALES  MANAGER  for  6  outside 
sales  jjeople  and  shared  responsibilities 
for  Creative  Art/Copy  Department  and  Dis¬ 
patch  Department.  26,(J00  daily.  A  posi¬ 
tive  thinking,  take-charge  individual  who  is 
career-minded  needed.  Newspaper  man¬ 
agement  experience  and  degree  in  mar¬ 
keting  helpful.  Salary  and  commissions 
open.  Box  1465,  Editor  &  Publisher. 


AD  LJtYOUT,  sales  and  promotion  person 
for  small  Mississippi  weekly.  Box  1493, 
Editor  &  Publisher. 


EXPERIENCED  advertising  salesman  for 
magazine  and  sf>ecial  projects  advertising 
sales.  Great  area,  interesting  work.  Idaho- 
nian,  P.O.  Box  8187,  Moscow,  Idaho 
83843. 


EDITORIAL 


FEE  PAID  TO  $17,000 

TECHNICAL  EDITOR 

Midwest  magazine  editor  to  retire  in  1-2 
years.  Take  full  charge  then.  Must  have 
ability  to  write  on  civil  engineering  subjects. 
Send  2  resumes  to  Dennis  Shea  Associ¬ 
ates.  300  E.  34th  St,,  New  York,  N.Y. 
10016. 

LIFESTYLE 
WRITER,  EDITOR 

One  of  the  best  Lifestyle  sections  in  the 
country  wants  to  be  even  better  and  is 
looking  for  a  key  layout  and  pencil  editor 
and  a  strong  reporter-writer  who  has  a 
feeling  for  people.  Candidates  for  either 
job  should  send  work  samples  and 
resumes  to  Box  1519,  Editor  &  Publisher. 


WANTED:  EDITORIAL  TALENT 
WITH  EXECUTIVE 
POTENTIAL 


The  person  we  are  looking  for  should  have  solid  media 
experience  .  .  .  writing  ability  a  must,  preferably  with  an 
emphasis  on  the  spoken  word  .  .  .  broadcast  news  writing 
experience  useful  .  .  .  also  requires  a  reporter's  instinct 
for  digging  out  the  facts  behind  a  story  .  .  .  analytical  and 
interpretive  skill. 

A  rich  growth  opportunity  as  top  staff  assistant  to  the 
director  of  a  new  kind  of  industry-wide  information  prog¬ 
ram.  Administrative  and  supervisory  experience  not  es¬ 
sential,  but  we  are  looking  for  someone  who  can  take  on 
management  responsibility  in  time. 

Assignments  will  include  developing  position  papers  and 
fact  sheets  on  issues  confronting  the  food  industry  .  .  . 
helping  to  administer  a  nation-wide  program  of  consumer 
and  economic  research  .  .  .  design  and  execution  of 
seminars  for  corporate  presidents,  consumer  and  public 
affairs  executives. 

We  want-a  self-starter,  who  needs  minimal  supervision 
...  an  interest  in  the  consumer  movement  would  be 
desirable  .  .  .  background  in  nutrition  or  consumer  affairs 
could  be  very  useful. 

If  this  opportunity  interests  you,  please  write  a  letter 
telling  us  about  how  you  think  you  would  fill  these  re¬ 
quirements.  Be  sure  to  include  your  resume  and  salary 
requirements. 

Box  1500,  Editor  &  Publisher 
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HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


Aviation  Writer 

An  interesting  opportunity  for  a  special  kind  of 
individual  with  a  background  in  both  writing  and 
aviation. 

Our  company,  a  leader  in  the  avionics  industry, 
recently  broadened  its  lines  for  full  coverage  of 
general  aviation,  airline  and  government  markets. 
With  expanded  promotional  activity,  we  urgently 
need  an  addition  to  our  staff. 

Responsibilities  include  writing  copy  for  sales 
brochures,  direct  mail  and  P-O-P;  developing  and 
administering  promotional  plans;  assisting  our 
advertising  agency  in  development  of  national  ad¬ 
vertising. 

Our  requirements:  creative  writing  ability  with 
5-10  years  experience  in  advertising  or  jour¬ 
nalism.  and  a  pilot  s  license.  Also  desirable,  a  de¬ 
gree  in  journalism,  advertising  or  a  related  field. 

Our  growing  company  offers  excellent  oppor¬ 
tunities  for  talented,  motivated  persons.  You'll 
appreciate  the  excellent  benefits  program  and  the 
relaxed  living  in  a  medium-sized  Midwestern  city. 

Send  resume  and  salary  history  and  two  or  three 
of  your  best  samples.  We  ll  return  the  samples 
promptly. 

Box  1515,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  M  E 


SMALL  DAILY  of  8000  In  growing  city  of 
23.000  wants  imaginative  editor,  man  or 
woman,  to  direct  staff  of  6  and  write  daily 
editorial.  Please  respond  in  writing,  stating 
education  and  experience  and  describing 
what  you  think  a  newspaper’s  role  ought 
to  be.  to  Ben  Leuchter.  Editor.  Times 
Journal,  7  S.  7th  St.  Vineland,  N.  J. 
08360. 


FEATURE  WRITER/ 
REPORTER 

6  years  daily  or  magazine  experience,  nation¬ 
al  weekly  women's  tabloid.  Salary  open.  Zone 
9.  Box  1521,  Editor  &  Publisher. 


FEE  PAID  TO  $18,000 

TECHNICAL  EDITOR 

Managing  editor  or  equivalent.  Edit  No.  1 
railroad  publication.  Must  have  knowledge 
of  railroads.  Send  2  resumes  to  Dennis 
Shea  Associates,  300  E.  34th  St.,  New 
York.  N  Y.  10016. 

CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  1248, 
Editor  &  Publisher. 

NEWS  BUREAU- 
PUBLICATIONS  DIRECTOR 
Higher  education  organization  located  in 
Albany.  N  Y.  Salary  $15,500.  Send  resume 
to  Box  1490.  Editor  &  Publisher. 

COPY  EDITOR.  200,000  daily  in  Zone  4. 
Must  be  experienced  in  heads,  copy  edit¬ 
ing  and  layout.  Most  of  our  editors  can 
perform  all  desk  duties  and  we  will  expect 
the  same  of  you.  It's  a  very  demanding  job. 
but  full  of  satisfaction  for  the  person  who 
loves  journalism  and  enjoys  working  on  a 
team  of  professionals.  Tell  us  what  you  can 
do  and  will  do  for  us  in  letter  to  Box  1460. 
Editor  &  Publisher. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


HELP  WANTED 


EDITORIAL 


DEDICATED  CONSERVATIVE  who  thinks 
fast,  can  wade  through  complex  issues  and 
writes  crisp,  persuasive  copy  .  .  .  reports, 
newsletters,  speeches.  radio-TV  scripts, 
etc.  As  a  Republican  member  of  Congress  I 
am  fighting  fora  balanced  Federal  budget, 
welfare  and  food  stamp  reform,  strong  na¬ 
tional  defense  and  reduction  of  the  Fed¬ 
eral  bureaucracy.  If  you  share  my  concerns 
and  would  be  interested  in  joining  my 
Washington  staff,  please  send  me  your  re¬ 
sume  and  or  samples  of  your  work.  All  in¬ 
quiries  will  be  treated  in  strict  confidence. 
I  am  looking  for  an  outstanding  profes¬ 
sional  writer  and  will  pay  accordingly.  Box 

1516,  Editor  &  Publisher. 

STRONG  SKILLS,  hard  work,  will  move  you 
upward  in  fast  growing  chain  of  suburban 
weeklies.  If  you  are  a  strong  writer  editor/ 
photographer  layout  artist  and  like  sun¬ 
shine  360  days  a  year,  you  will  fit  into  our 
plans.  Small  daily,  large  weekly  experience 
a  plus.  Send  resume,  salary  requirements 
to  Ric  Moser,  Today  Newspapers,  Box 
29021,  Phoenix.  Ariz.  85038. _ 

MANAGING  EDITOR  for  small  Kansas  daily 
newspaper.  Seeking  aggressive,  hard¬ 
working.  mature  person  with  10-15  years 
experience  who  knows  how  to  direct  and 
lead  staff  members,  can  do  layout,  handle 
wire,  meet  deadlines  and  concentrate  on 
local  and  area  coverage.  Ideal  spot  for  sec¬ 
ond  or  third  person  presently  employed  in 
news  department  offering  little  opportun¬ 
ity  for  advancement.  Salarv  commensu¬ 
rate  with  experience  and  ability.  Usual  ben¬ 
efits.  Send  resume,  salary  requirements 
to  Box  1498.  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  REPORTER  with 
police,  city  hall  and  court  experience  for 
50.000  daily  in  Zone  7.  Opportunity  for 
varied  reporting  and  investigative  work.  2 
or  3  years  daily  experience  preferred.  An 
Equal  Opportunity  Employer,  M  F.  Box 

1517,  Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM 


EXPERIENCED  PRESSMAN  to  operate  5 
unit  Goss  Urbanite  for  newspaper  with 
daily  run  of  150,000  copies  in  San  Juan. 
Puerto  Rico.  VYill  pay  above  average  wages 
and  benefits  against  record  of  quality  and 
speedy  performance.  Send  details  by  Air 
Mail  to:  Gaspar  Roca,  Publisher,  El  Vocero 
de  Puerto  Rico.  P.O.  Box  3831,  Old  San 
Juan,  Puerto  Rico  00904. 


PRESSROOM  SUPERINTENDENT  for 
medium  size  Area  2  morning,  evening, 
Sunday.  Salary  and  fringe  benefits  com¬ 
petitive.  Excellent  letterpress  equipment. 
Write  background  of  equipment  operated, 
experience,  training  and  salary  history 
to  Box  1485,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  for  medium 
sized  daily  with  new  plant  and  latest  cold 
type  equipment  and  offset  presses.  Must 
have  experience  in  supervising  and  pro¬ 
duction.  Give  experience,  salary  requests 
and  references  in  first  letter.  Box  1473, 
Editor  and  Publisher. 


CALIFORNIA  DAILY  needs  Composing 
Room  Foreman  familiar  with  cold  type  and 
efficient  operations.  State  experience,  re¬ 
ferences  and  salary.  Box  1477,  Editor  and 
Publisher. 


ARE  YOU  A  NUMBER  TWO  PERSON  who 
has  the  ambition  and  experience  to  be 
number  one?  Chicago  suburban  weekly 
newspaper  group  is  looking  for  a  produc¬ 
tion  manager.  Supervisory  experience  a 
must.  Should  have  a  working  knowledge  of 
all  phases  of  composition  from  mark-up 
through  phototypesetting  systems  and 
past-up  to  camera.  A  potential  number  one 
person  who  can  deal  on  a  management 
level  and  yet  isn't  afraid  to  roll  up  his 
sleeves  to  get  the  job  done  should  send 
resume  to  Box  1495.  Editor  &  Publisher. 


SEASONED.  EXPERIENCED  managing 
editor  to  direct  expanding  news  operation 
with  emphasis  on  local  news,  plan  attrac¬ 
tive  page  layout,  edit  wire,  do  some  writing 
yourself.  Modern  offset  community  daily  in 
heart  of  Zone  6  recreational  area.  Good 
pay  and  fringes.  Send  resume  and  clips  to 
Box  1522.  Editor  &  Publisher. 

WE€KLY  NEWSPAPER  EDITOR  with 
photographic  experience  for  prize-winning 
central  Arizona  weekly.  Self-starter 
needed.  Good  benefits  and  salary.  Write 
Don  Kramer,  Publisher.  The  Dispatch,  P.O. 
Box  639.  Casa  Grande.  Ariz.  85222. 


IMAGINATIVE  PAGE  layout  plus  copy 
editing  skills.  If  you've  got  a  strong  in¬ 
terest  in  graphics  and  can  write  bright 
heads,  send  resume  and  samples  to: 
Ralph  Langer,  Editor.  The  Herald.  P.O. 
Box  930,  Everett,  Wash.  98201. 


FOR  WOULD-BE  REPORTERS 
WITH  LITTLE  EXPERIENCE 
HERE  IS  AN  OPPORTUNITY 
The  Company  of  the  Cross,  an  Episcopal 
religious  order  which  publishes  a  general 
news  magazine  in  western  Canada,  is  re¬ 
cruiting  new  members,  men  and  women,  to 
train  as  reporters  and  writers.  Company 
members  receive  as  income  $1  a  day  plus 
all  living  essentials.  For  a  person  of  deci¬ 
sive  religious  conviction  who  wants  to 
serve  in  the  media,  this  is  an  unusual  op¬ 
portunity  to  learn,  on  a  highly  effective  and 
tightly  edited  magazine.  Write  the  Minis¬ 
ter,  Company  of  the  Cross,  11224  142 
Street.  Edmonton,  Canada,  T5M-1T9, 
(403)  452-8442. 

EDITOR  WANTED  for  successful  weekly 
newspaper  in  Bermuda.  Salary  $19.(X)0 
per  year.  No  Bermuda  taxes.  3-year  con¬ 
tract.  Send  resume  and  clips  to  Box  1505. 
Editor  &  Publisher. 

"EMPLOYMENT  REPORT"  lists,  describes 
sources— thousands  of  jobs.  Worldwide! 
To  $3500  monthly!  $2. (JO.  Opportunities 
Digest-51E.  Farmington.  N.M. 


NORTHWEST  REGIONAL 
SALES  MANAGER 

TAL-STAR,  the  leading  systems  supplier  to  the 
newspaper/graphic  arts  industries,  seeks  an  ex¬ 
perienced  and  aggressive  Sales  Manager. 
Individual  should  have  a  proven  track  record  in 
mini-computer/systems  sales  with  a  knowledge  of 
the  graphic  arts  industries  a  definite  plus.  Candi¬ 
dates  currently  residing  in  northern  California/ 
Washington  area  preferred. 

Send  resume  in  full  confidence  or  call; 

^  i  ^  TAL-STAR  Computer  Systems,  Inc. 

Western  Regional  Office 
,  Y  V  223  Thousand  Oaks  Boulevard 

'  Suite  415-5  Phone:  805-495-7654 

A  General  Automation  Company 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
giuen  in  the  ad,  c  o  Editor  &  Publisher, 
850  Third  Avenue.  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  resixjnse  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 

Editor  &  Publisher  is  not  responsible 
‘or  the  return  of  any  material  submit¬ 
ted  to  Its  advertisers. 


Positions 
Wonted  . . 


.  Publisher,  ADMINISTRATIVE 

York,  N.Y.  _ 

SOMEWHERE  in  northern  Alabama.  Ar¬ 
kansas,  or  thereabouts  there's  a  weekly(s) 
number  of  or  small  daily  I  want  to  work  for.  This  paper 
e  to  an  ad  6®*  involved  with; 

’  '  sharing  decisions,  successes  and  mis- 

ich  can  be  takes.  I  offer  16  years  of  newspaper  ex- 

a  envelope.  perience,  13  of  which  include  ad  sales  and 
layout  with  a  good  track  record  on  a 
r«nnn<;ihie  medium  size  Florida  daily.  Present  situa- 
,  tion  is  regretfully  deadended.  Other:  ex- 

Tial  submit-  printer's  devil  (hot  type),  some  offset  train¬ 
ing.  Navy  photo  school.  BA  degree.  Salary 
is  secondary  to  opportunity.  Title  unimpor¬ 
tant.  No  family  affiars  please.  Box  1501. 
Editor  &  Publisher. 
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Positions  Wonted . . . 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ART  PRODUCTION 


ART  DIRECTOR  PRODUCTION  MANAGER: 
BFA  Design,  4  years  experience  on 
award-winning  Florida  weeklies  (lOM  and 
4M  circulation),  seeks  same  position  on 
10-20M  offset  weekly.  Zone  1.  Additional 
qualifications  and  resume  upon  request. 
Box  1441,  Editor  &  Publisher. 


CIRCULATION 


13  YEARS  EXPERIENCE  all  aspects  of  cir¬ 
culation.  Seek  directorship,  will  consider 
assistant,  with  medium  sized  AM  daily  in 
Zone  3  or  4.  Am  promotion  minded,  hard¬ 
working,  Late  30's.  Box  1499,  Editor  & 
Publisher. 

YOUNG  CIRCULATOR,  over  15  years  ex¬ 
perience  all  phases  of  circulation,  promo¬ 
tion  minded.  Presently  employed  in 
California,  will  relocate  anywhere.  Seek 
circulation  manager  or  staff  position.  Box 
1486,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
who  can  get  the  job  done  whatever  the 
problem  may  be.  24  years  successful  man¬ 
agement  experience  with  consistent  gains 
in  linage  and  ad  count.  Strong  on  rates, 
promotion,  organization  and  long  range 
linage  and  ad  count  development. 
Thoroughly  familiar  with  all  phases  of  clas¬ 
sified  operation,  including  conversion  to 
computer  system.  Well-known  and  highly 
regarded  in  the  industry.  Seeking  final 
move  to  challenging  management  position. 
Box  1472,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


'75  OHIO  U.  graduate  (BSJ)  desires  career 
in  advertising  with  newspaper  or 
magazine.  Deborah  Baker,  9791  Mt.  Nebo 
Rd.,  North  Bend,  Ohio  45052. 

NO.  1  ADMAN 

AREA  9  ONLY.  NOW  EMPLOYED.  BOX 
1504,  EDITOR  &  PUBLISHER. 


EDITORIAL 


EDITOR  REPORTER  — 12  years  reporter 
writer  covering  New  York  City  and  North 
Jersey.  5  years  an  editor.  Incisive  writing, 
skillful  heads,  captions,  editing,  makeup. 
Specialties:  investigative  news,  politics, 
features.  Strong  on  ideas,  issues.  In¬ 
terested  work  New  York  City.  North  Jersey 
or  vicinity.  Box  1324,  Editor  and  Publisher. 

AUTHOR  THINKER 
—temporary  or  part  time— 
—magazine  quality  for  tight  budgets— 
Seminal,  2-book  author,  much  reviewed 
and  televised.  N.Y,  Times  Magazine.  Yale 
and  U,  of  Chicago  (MA),  seeks  quality  as¬ 
signments.  He  ferrets  out  "detective"  type 
facts  on  individuals  and  groups,  or  "re¬ 
search"  type  about  policy  and  principles. 
But  he  does  not  dwell  in  a  tower.  Reviewers 
say  he  "  explains"  complicated  things 
lucidly  and  vividly.  (914)  947-3141,  or  Box 
1411,  Editor  &  Publisher. 


EDITORIAL  , 


YOUNG  WRITER,  graduate  of  U.  of  Iowa 
Writer"s  Workshop,  seeks  writing  or  editing 
position.  Technical  writing  experience. 
Salary  open.  Box  1417,  Editor  &  Publisher. 

EDITOR  WRITER 

18  years  experience.  Age  39.  Recession 
axed  last  publisher.  Now  in  East,  but  will 
relocate.  Box  1419,  Editor  &  Publisher. 


HEY  SPORTS  FANS!  Your  busy  season  is 
here.  Still  using  your  old  lineup?  Maybe 
what  you  need  to  make  your  team  into  a 
champion  is  a  versatile  pro.  one  with  5 
years  experience  at  all  levels  of  coverage. 
To  be  the  best,  hire  the  best.  Box  1409. 
Editor  &  Publisher. 

NYU  HONORS  Journalism  graduate  with  6 
months  experience  as  AP  reporter-intern 
seeks  position  with  daily.  Hardworking, 
dedicated,  reliable,  will  consider  any  start, 
any  Zone.  Resume,  samples.  Box  1243. 
Editor  &  Publisher. 

EXPERIENCED  DAILY  EDITOR,  now  in 
D.C.,  homesick  for  24-hour,  pressure-box 
days  as  community  journalist.  Box  1449, 
Editor  &  Publisher,  or  (202)  484-5587. 

QUALITY-CONSCIOUS  deskman  now 
handling  family  business  wants  back  into 
newspapering.  More  than  15  years  of  rim. 
slot  and  telegraph  work  for  2  metropolitan 
dailies.  Virginia,  North  Carolina  or 
neighboring  states  preferred.  Neat, 
serious-minded,  cool  under  pressure.  IJe- 

tree.  References.  Age  40.  Box  1443, 
ditor  &  Publisher. 

DEPENDABLE  sports  writer,  27,  8  years 
experience,  seeks  sports  editorship  10- 
50.000  PM.  or  baseball  desk-makeup 
combination  on  PM.  Enjoy  community  in¬ 
volvement.  strong  on  organization,  tight 
yet  lively  human  interest  writing;  extensive 
editing,  layout  experience.  Box  1457, 
Editor  &  Publisher. 

HAVE  JOB  WILL  TRAVEL— Sportswriter 
with  5  years  experience  covering  pro  bas¬ 
ketball  and  baseball,  colleges  and  preps 
seeks  position  with  metropolitan  daily. 
Willing  to  go  anywhere,  do  anything  for 
challenging  writing  position.  Box  1439, 
Editor  &  Publisher. 

NATIVE  WESTERNER,  37,  now  on  editorial 
board  of  one  of  nation"s  largest  dailies, 
seeks  major  editorship  or  other  position  of 
responsibility  on  Montana  or  Idaho  daily. 
Major  award-winner,  Pulitzer  nominee. 
Who"s  Who,  professional  expertise  as 
editor,  columnist,  editorial  writer,  reporter 
and  photographer.  Full  resume,  references 
on  request.  Available  1976.  Box  1469, 
Editor  &  Publisher. 

EDITING  OR  WRITING  position  sought  by 
exceptionally  qualified  winner  of  6  CNPA 
and  Los  Angeles  Press  Club  awards.  Ex¬ 
perience  covers  every  aspect  of  jour¬ 
nalism,  with  25  years  of  ability,  integrity 
and  stability;  only  2  positions,  with  2 
newspaper  groups,  over  the  past  14  years. 
Can  handle  every  facet  of  newspaper  edit¬ 
ing  and  production;  can  produce  medium 
size  weekly  alone,  without  any  other  assis¬ 
tance.  43  years  old.  excellent  health, 
speak  several  languages,  single.  Box  1474, 
Editor  &  Publisher. 


ATTENTION:  SMALL  AND  MEDIUM 
SIZE  NEWSPAPER  OWNERS 

The  wrong  hiring  decision  in  your  general  man¬ 
agement,  business,  advertising,  mechanical, 
circulation,  or  editorial  areas  can  be  very  cost¬ 
ly.  Ron  Curtis  &  Company  has  a  specialist  re¬ 
cruiting  for  newspapers. 

Call  Bill  Davis  at  (312)  693-6171  for  a  confiden¬ 
tial  discussion  of  our  services. 

Ron  Curtis  &  Company,  O’Hare  Plaza,  5725  East 
River  Road,  Chicago,  III.  60631 


EDITORIAL  I 


HERE  IS  THE  REPORTER  you  need:  in¬ 
quisitive,  responsible,  reso.urceful.  Some 
experience.  MA  pending^.  Have  family, 
want  to  settle.  Anywhere.  Box  1402.  Editor 
&  Publisher. 

EXPERIENCED.  ENERGETIC  young  de¬ 
greed  reporter  seeks  new  challenge.  Co¬ 
vered  state  legislature,  political  cam¬ 
paigns,  investigations  Box  1488.  Editor  & 
Publisher. 

REPORTER  with  3  years  experience  on 
medium  sized  daily  wants  new  challenge. 
Have  done  it  all — city  and  county  govern¬ 
ment.  police,  education,  features,  photo, 
layout  and  editing.  Prefer  Chicago  area 
daily  but  will  consider  any  offer.  Box  1483, 
Editor  &  Publisher. 

SEASONED  NEWS  PRO.  desk  and  beat, 
seeks  small  or  medium  daily  slot.  National 
reporting,  wire  service,  foreign  back¬ 
ground;  could  solidly  back  up  news  effort. 
Age  49,  not  overpriced,  any  Area.  Box  1489. 
Editor  &  Publisher. 

EXPERIENCED  COPY  EDITOR,  26.  seeks 
challenging  job  with  future.  Proficient  in 
layout,  new  technology.  Hardworking,  de¬ 
pendable.  References.  Box  1479,  Editor  & 
Publisher. 

REPORTER  PHOTOGRAPHER  wants  to 
move— BS,  1  year  experience  with  hard 
news,  feature,  good  in  spelling,  grammar, 
self-motivated.  Box  1478,  Editor  &  Pub¬ 
lisher. 

TV  CRITIC,  talented,  witty,  one  of  the  best. 
Wants  to  relocate.  Box  1467,  Editor  &  Pub¬ 
lisher. 

COPY  DESK,  part-time  or  full-time;  experi¬ 
enced.  capable,  family  man;  West  or 
Southwest.  Box  1511.  Editor  &  Publisher. 

FORMER  MANAGING  EDITOR  of  large 
suburban  daily,  now  department  head  on 
metro,  seeks  return  to  suburban  life.  Ex¬ 
perienced  with  new  technology.  VDTs, 
scanners.  J-grad,  16  years  experience  in 
all  phases.  Productive,  happy  staff  is  my 
specialty.  Box  1503,  Editor  &  Publisher. 

I  D  RATHER  BE  A  SPORTSWRITER.  I"ve 
paid  my  dues  as  sports  editor  of  a  small 
town  newspaper  and  collected  some 
awards  doing  it.  The  next  step  is  up.  and 
Tm  looking  for  a  spot  as  a  sportswriter  on  a 
metro  daily.  Will  relocate  any  Zone.  Box 
1502.  Editor  &  Publisher. 

EDITOR-PHOTOJOURNALIST,  BSJ.  form¬ 
er  assistant  editor  of  trade  magazine 
and  editor  of  trade  newspaper.  Experi¬ 
enced  in  layout,  copy  editing,  production 
and  administrative  work.  Zone  1.  Vernon 
Weiss.  145  Sedgwick  Rd.,  West  Hartford, 
Conn.  06107.  (203)  521-1238. 

TIME  TO  START  ANEW,  fulfill  a  lifetime 
ambition.  Want  reporting  job  any  Zone. 
Experience  radio  writing,  counterintelli¬ 
gence,  investigating,  research.  Degree.  4 
languages,  family  man.  Box  1506.  Editor  & 
Publisher. 


VETERAN  foreign  correspondent.  Knowl¬ 
edge  Russian,  German.  French,  Spanish, 
Italian.  Seek  position  either  U  S.  or  abroad. 
Box  1508,  Editor  &  Publisher. 

REPORTER.  25.  3  years  experience  with 
local  news,  government,  seeks  daily  beat. 
Zone  1  or  2  Box  1494.  Editor  &  Publisher. 

HIGH  honors  J-grad  with  2  years  campus 
reporting  and  editing  seeks  home.  Box 
1512,  Editor  &  Publisher. 

BEGINNER  S  POSITION  wanted  with 
newspaper  magazine  San  Francisco  Bay 
area.  Have  done  some  freelance.  BA 
Economics  Education.  Box  1507.  Editor  & 
Publisher. 

JOURNALISM  GRADUATE  with  experience 
seeks  starting  job.  Will  relocate.  Box  1513, 
Editor  &  Publisher. 


FREELANCE 


EXPERIENCED  FRENCH  JOURNALIST  will 
undertake  freelance  assignments  in  Pans 
and  elsewhere  in  Europe.  Strong  on  fash¬ 
ion.  arts,  shopping,  dining.  Solid  knowl¬ 
edge  of  politics  and  business  as  well.  Can 
supply  photos  to  illustrate  articles.  Box 
1497,  Editor  &  Publisher. 


LIBRARIANS 


LIBRARY  MANAGER  with  21  years  experi¬ 
ence  with  prestigious  metropolitan  daily 
seeks  challenging,  interesting  position. 
Aggressive,  innovative  administrator.  De¬ 
dicated  hard  worker.  Box  1520.  Editor  & 
Publisher. 


PHOTOJOURNALISM 


MOTOR  DRIVE  -Ready  and  able  to  add 
zest  to  sports  photos.  I’ve  done  it  all  from 
desk  to  general  assignment  photography 
and  am  ready  to  specialize.  Prefer  a  PMS 
paper  but  will  consider  all.  Box  1406, 
Editor  &  Publisher. 


PHOTOJOURNALIST,  RIT  grad,  with  solid 
newspaper  experience,  published  in  na¬ 
tional  magazines,  seeks  challenging  posi¬ 
tion  with  picture  oriented  daily,  any  Zone. 
Available  immediately.  Portfolio/resume. 
Box  1468,  Editor  &  Publisher. 

CHIEF  PHOTOGRAPHER  of  15.000  daily, 
want  to  move  on  to  larger  paper  or  staff. 
Any  region.  Resume,  portfolio,  clips  on  re¬ 
quest.  Box  1476,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— Composing 
Room  Superintendent.  13  years  manage¬ 
ment,  conversions,  VDTs.  OCR.  photo¬ 
comp  and  plastic  plates.  Excellent  cost 
record  and  references.  Orrin  R.  Steffv. 
1613  Bellevue  Ct..  Modesto.  Calif.  95350. 
Ph:  (209)  526-5103. 


EDITOR  &  PUBLISHER  for  October  11,  1975 


51 


By  Robert  U.  Brown 


Past  Week’s  Range 
of  Stock  Prices 


Shop  Talk  at  Thirty 


What  the  UN  does 

To  many  i)tM)ple  in  this  country 
the  United  Nations  is  a  fancy  l)uild- 
in>>:  on  the  East  side  of  New  York 
City  where  diplomats  from  many 
countries  meet  to  eat,  drink  and  he 
meriy  and  occasionally  call  each 
other  names. 

The  lack  of  understandinj;  of  the 
UN,  what  it  does,  and  what  jroes  on 
thei’e  varies  accordiii};  to  one’s  spot 
in  the  political  spectrum  and  some¬ 
times  one’s  distance  fi’om  New 
York.  In  the  State  of  Washinjjton, 
for  instance,  thei'e  are  outdoor  post¬ 
ers  exhorting;  readers  to  “jr<?t  the 
U.S.  out  of  the  UX.”  In  Xew  York 
City,  however,  some  people  would 
like  to  see  the  UX  disappear  simi)ly 
because  they  see  too  many  au¬ 
tomobiles  with  diplomatic  license 
l)lates  cluttering;  up  “no  parkinj;” 
aieas. 

For  many  years  the  United  Xa- 
tions  .-Association  of  the  United 
States  of  .America  has  been  tryinj; 
to  educate  the  .Ameiican  people 
about  the  international  orf;aniza- 
tion.  It  i)roduces  a  lot  of  interestinj; 
literature  on  the  subject  which  f;ets 
wide  disti  ihution.  This  week  it  had  a 
profrram  involving:  newspa|)er 
editors  which,  in  our  opinion,  bears 
rei)eatinf;’  in  the  future. 

Just  prior  to  the  Xational  Confer¬ 
ence  of  Editorial  Writers  meeting;  in 
Philadelphia,  the  UX  .Association  in 
cooperation  with  XCEW  and  the 
.American  Society  of  Xewspaper 
Editors  conducted  an  all-day  pro- 
f;ram  at  the  UX. 

Sixty  editors  and  editorial  writers 
were  f;iven  a  short  cour.se  on  the  UX 
via  i)anel  discussions,  contacts  with 
many  UX  ambassadors  includinj; 
some  from  the  Third  World.  They 
were  the  envy  of  the  full-time  UX 
correspondents  because  in  one  day 
they  met,  and  heard,  and  ques¬ 
tioned  Seci'etary-Ceneral  Dr.  Kurt 
Waldheim,  former  U.  S.  .Ambassador 
to  the  UX  John  Scab,  and  present 
-Ambassador  Daniel  P.  .Moynihan. 

We  feel  that  the  next  seminar  will 
he  more  widely  attended. 

Waldheim  said  he  felt  there  is  a 
constructive  spirit  at  the  UX 
today — more  cooperation  than  con¬ 
frontation.  He  was  aware  of  criti¬ 
cism  of  the  UX  in  the  U.S.  hut  said 
he  believes  there  is  a  chan};e  in  the 
media  here,  with  a  few  exceptions, 
to  more  constructive  reportinj; 
about  the  international  body.  He 
stressed  the  importance  of  the  UX 
as  a  meetinj;  place  where  heads  of 
.state  and  diplomats  can  conduct  in- 
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formation  discussions  without  pro¬ 
tocol. 

Scab  dwelled  on  this  subject,  also, 
saying;  a  major  importance  of  the 
UX  is  “hackstajre."  He  recalled  the 
discussions  to  end  the  Berlin  block¬ 
ade  started  informally  in  1949  at 
the  UX;  confidential  meetinj;s  in 
1952  at  the  U.X  enabled  Eisenhower 
to  ixo  to  Korea  and  hriiif;  an  end  to 
the  war;  and  the  UX  was  the  scene 
in  December,  19()J,  of  talks  between 
the  U.S.  and  USSR  that  ended  the 
Cuban  missile  crisis. 

Later  .Ambassador  .Moynihan  re¬ 
flected  his  hard  stand  ay:ainst  those 
who  attack  the  U.S.  from  the  UX. 
“We  are  not  here  to  hear  totalita¬ 
rian  dictators  lecture  to  us  on  how 
to  run  a  democracy.”  He  was  refer- 
rinj;  s})ecifically  to  the  remarks  by 
President  .Amin  of  Uganda  hut  he 
later  included  Cuba  for  its  attacks 
on  the  U.S.  with  respect  to  Puerto 
Rico. 

Out  of  141  member  nations  in  the 
UX,  there  are  only  about  two  dozen 
that  can  be  called  democracies. 
.Many  of  the  new  member  nations 
started  off  as  democracies  hut  did 
not  remain  so.  Most  of  them  have 
become  totalitarian  in  one  way  or 
another. 

In  a  recent  speech,  .Ambassador 
Moynihan  said:  “Most  of  the  new 
states  and  most  of  the  old  ones  have 
ended  up  enemies  of  freedom  as  we 
would  know  it,  as  we  have  inherited 
it,  and  as  we  have  tried  to  preserve 
it." 

If  one  doesn’t  care  about  doin^; 
anythinj;  to  preserve  what  freedom 
remains  around  the  world,  the  easy 
road  is  to  say  we  should  j;et  out  of 
the  UX.  If  one  does  care  about  the 
rest  of  the  world  and  its  ultimate 
effect  on  this  part  of  it,  a  first  step  is 
to  know  the  UX  better  and  under¬ 
stand  it  and  keep  the  .American 
people  ailvised. 


NEWSPAPERS 


9  30  10  7 

Affiliated  Publications  (AMEX)  .  6->4  6^a 

American  Financial  Corp  (OTC)  .  KPa  11 

Booth  Newspapers  (OTC)  .  21'4  21'j 

Capital  Cities  Comm  (NYSE)  .  37  38' a 

Com  Corp.  (OTC)  .  2' 4  2' 4 

Cowles  Comm  (NYSE)  .  7^6  7^8 

Dow  Jones  (OTC)  .  25  24’ 2 

Downe  Comm  (OTC)  .  t'a  t’a 

Gannett  (NYSE)  .  SS'-s  32 

Gray  Comm  (OTC)  .  7^4  7^4 

Harte  Hanks  (NYSE)  .  17’6  17' 2 

Jefferson-Pilot  (NYSE)  .  27'4  27'4 

Knight-Ridder  (NYSE)  .  24  23' 2 

Lee  Enterprise  (AMEX)  .  18'2  18'2 

Media  General  (AMEX)  .  19  14' 2 

Multimedia  (OTC)  .  13  13 

New  York  Times  (AMEX)  .  12'8  lOs 

Panax  (OTC)  .  3'4  3'4 

Post  Corp.  (Wise.)  (OTC)  .  7  7 

Ouebecor  (AMEX)  .  6'8  6'4 

Southam  Press  (CE)  .  24^8  24' 2 

Speidel  (OTC)  .  16' 2  16' 2 

Thomson  Newspapers  (CE)  .  12'4  12'2 

Time  Inc  (NYSE)  .  54^8  55 

Times  Mirror  (NYSE)  .  15’2  15'2 

Toronto  Star  (CE)  .  13^4  13'2 

Washington  Post  (AMEX)  .  23  21'4 

SUPPLIERS 

Abilibi  (CE)  .  10 

Addressograph  Multi  (NYSE)  .  7'4  7'4 

Altair  (OTC)  .  2' 2  2' 2 

Ball  Corp.  (NYSE)  .  16H  IB^a 

B  C  Forest  (CE)  .  16  17 

Berkey  Photo  (NYSE)  .  2'8  2^4 

Boise  Cascade  (NYSE)  .  22’ 4  21 'e 

Compugraphic  (NYSE)  .  21 'a  23 

Compuscan  (OTC)  .  12  ms 

Crown  Zellerbach  (NYSE)  35' 4  33' 2 

Cutler-Hammer  (NYSE)  .  26^4  26' 2 

Dayco  (NYSE)  .  10'4  10 

Digital  Equipment  (NYSE)  .  114'8  125'2 

Domtar  (AMEX)  .  19'8  19'2 

Dow  Chemical  (NYSE)  .  84^8  89' b 

Dymo  (NYSE)  .  TS  7' 2 

Eastman  Kodak  (NYSE)  .  90'4  96' 2 

Ehrenreich  Photo  (AMEX)  .  4'8  A^'b 

Eltra  (NYSE)  .  29''b  30’4 

General  Electric  (NYSE)  44  45'b 

Georgia  Pacific  (NYSE)  40  39'e 

Grace.  W  R  (NYSE)  .  25  25 

Great  Lakes  Paper  (CE)  22' 2  23 

Great  No  Nekoosa  (NYSE)  39^8  38' 2 

Harris  Corporation  (NYSE)  .  22' 2  24^8 

Inmont  (NYSE)  .  6^4  6^8 

International  Paper  (NYSE)  .  5nB  53' e 

Itek  Corp.  (NYSE)  .  9  9^4 

Kimberly  Clark  (NYSE)  29'4  29'2 

Log  Etronics  (OTC)  3  2'b 

Logicon  (OTC)  .  3'8 

MacMillan.  Bloedel  (CE)  .  18' 2 

Milgo  Electronics  (AMEX)  .  15  15'4 

Minnesota  Min  &  Mfg  (NYSE)  51  55 

Optronics  International  Inc.  (BSE)  6  6 

Richardson  (NYSE)  S’a  8' 2 

Rockwell  Inti  (NYSE)  22’ 4  22' 2 

Singer  (NYSE)  .  11'4  II’b 

Southland  Paper  (OTC)  .  18^4  18^4 

Southwest  Forest  Ind  (NYSE)  .  6'2  6'4 

Sun  Chemical  (NYSE)  .  9*4  9' 2 

Wheelabrator-Frye  (NYSE)  18  18'8 

White  Consolidated  (NYSE)  19'4  19^b 

Wood  Industries  (AMEX)  3'4  3 


Want  to  expand? 
Fine  properties  are 
available.  Call  us. 


Broken  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D.C.: 

1730  K  Street,  N.W.  20006 
(202)  393-3456 

CHICAGO: 

1429  Tribune  Tower,  6061 1 
(312)  337-2754 

DALUS: 

6060  N.  Central  Expwy.,  75206. 
(214)691-2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392-5671 


EDITOR  &  PUBLISHER  for  October  11,  1975 


One  is  right  in  the  middle. 

But  the  really  important  one  is  the 
one  you  probably  never  notice. 

Its  the  little  R  in  a  circle  —  like  the 
one  you  see  at  the  bottom  ol  this  ad  — 
that  tells  you  that  Xero.x  is  a  registered 
trademark. 

And  it  reminds  you  that  our  name 
—  which  is  also  our  trademark  —  should 
only  be  used  in  connection  with  the 
products  and  services  of  our  corporation. 

Including  everything  trom  Xerox 
copiers  to  Xerox  textbooks. 

So  as  you  can  see,  our  trademark  is 


a  very  valuable  one. 

To  us.  And  to  you,  too. 

Because  it  ensures  that  when  you 
ask  tor  something  you  can  be  sure  of 
what  you're  going  to  get. 

Of  course,  we  don't  expect  you  to 
use  the  second  R  every  time  you  use 
our  name. 

But  we  do  hope  you'll  give  it  a 
second  thought. 

XEROX 


XERCIX®  IS  j  tr.iaom.irk  of  XERC>X  tXMU'ORATlON 


Wanted: 

Your  greatest  public  service 
achievement  in  1975 


ATTENTION:  Newspapers,  television  and  radio  stations. 


Tlie  Sc  i  ipps-l  low.ird  rouiicKilion  is  again  sponsoring 
iho  Roy  \V.  I  low-aid  I’ulilic  Sorvico  Awards  lor 
outstanding  public  sorvico  reporting  in  l‘)7,'j. 

Cash  grants,  not  to  e\(  eed  $2500,  eacli  accom¬ 
panied  by  a  bron/('  plac|ue,  w  ill  be  awarded  one 
new  spaper  and  one  television  or  radio  station. 
Runnerup  prizes  of  $  1000  and  $500  may  also  be 
awarded. 

l  ast  year's  top  w  inners  wc'ie  the  Milwaukee 
lournal  and  WABC-TV,  New  York.  Twenty-live  other 
entries  received  either  cash  grants  or  sjiecial 
mention. 

Prizes  w  ill  lie  given  to  the  editor  and  station 
manager  for  distribution  to  the  individual  or  among 
the  individuals  at  the  newspaper,  television  or  radio 
station  w  ho  contributed  most  significantly  to  the 
wi lining  entry. 

The  Howard  Aw  ards  are  named  for  the  longtime 
editor  and  president  of  the  New-  York  World- 


Telegram  tY  The  Sun,  and  president  of  Scripps- 
Howard  Newspapers  and  United  Press. 

Material  must  have  been  published  or  broadcast 
in  1975.  No  entry  blank  is  required,  but  accompany 
each  entry  w  ith  a  sponsoring  letter  from  the  editor 
or  station  manager,  along  with  a  brief  history  of  the 
endeavor.  Newspaper  entries  should  be  mounted  in 
some  manner. 

Entries  must  be  postmarked  no  later  than  March 
1, 1976,  and  received  within  eight  days  thereafter. 
Address  new'spaper  entries  to  Roy  W.  Howard 
Aw'ards,  The  Scripps-Howard  Foundation,  200  Park 
Avenue,  New  York,  NY  10017.  Television  and  radio 
entries  should  be  sent  to  Roy  W.  Elow'ard  Awards, 
The  Scripps-Howard  Foundation,  WMC  Building, 
1960  Union  Avenue,  Memphis  TN  38104.  News¬ 
paper  entries  become  the  property  of  The  Founda¬ 
tion,  while  television  and  radio  entries  will  be 
returned  only  if  accompanied  by  sufficient  postage. 


Roy  W.  Howard 
Public  Service  Awards 
The  Scripps-Howard  Foundation 


